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BUY UNITED STATES WAR BONDS AND STAMPS —— | 


TAKE THE MILK — UNCLE SAM, 


THE BLATCHFORD 
VICTORY CALF 
. . . typifying the thousands of 
calves that are SAVING preci- 
ous MILK. and still doing 


swell . . on nutritious, satisfy- 
ing Blatchford’s. 


% If these calves could talk, Mr. Dealer, they would say just 
that; “Take the milk Uncle Sam, we'll do swell on Blatchford’s,” 
because for generations Blatchford’s Calf Meal and Calf Pellets 
have proved the efficient substitute for milk in raising calves. 
These calves would also want to do their part for defense by 
letting their owner sell the maximum amount of milk produced 
and help the “Milk for defense” program of Lend Lease for 
Victory. 
You'll find, too, that a calf raiser once started on Blatchford’s 
. is a Blatchford customer from there on out, for it provides 
the nutritive values that calves need and thrive on! 
COOPERATE with your distributor by anticipating your needs 
on Blatchford’s Calf Meal and Calf Pellets as far in advance as 
possible. Place larger orders — help relieve transportation prob- 
lems. Keep a good stock on hand — be prepared for a BIG fall 
and winter season on this popular product. 


BLATCHFORD CALF MEAL COMPANY e WAUKEGAN, ILLINOIS 
“Makers of the Original Calf Feed” 
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Buy Quality Ingredients 
To Build A Better Feed... 


Dawe’s Vitamelk will help you 


build a high quality feed. It Get our prices on ALASKA 
contains 16 vitamins and trace (brand) FEEDING OIL. Avail- 
led amounts, which strengthen 
feeds 16 ways against “hid- the combination you want. 
den weakness” and “partial Also made in DRY 400-D and 
deficiency.” DRY 100-D. 


FLAVONNE—the twin of dried 
milk—equals dried milk in ribo- 


WE OFFER COMPLETE SERVICE 
oil, manganese and iodine. Try 


FOR MANUFACTURER & DEALER 


WE ALSO DISTRIBUTE... 


MILLFEEDS e MALT SPROUTS e BREWERS' GRAINS 
LINSEED MEAL e SOYBEAN MEAL e BARLEY 
FEED BARLEY e SCREENINGS 
BARLEY CHAFF e MALT HULLS 
CHICK BED POULTRY LITTER 


PAETOW COMPANY 


FEED — GRAIN — SCREENINGS 
MILWAUKEE, WIS. 


FEED DEPARTMENT MEMBERS 
CLARENCE MOLL MILWAUKEE GRAIN & STOCK EXCHANGE 
LIN WILLIAMS : GRAIN & FEED DEALERS NATIONAL ASSN. 
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ON THE COVER — With her arms 
full of turkey, this farm lass is typical 
of the thousands of American women 
who are being called upon to help fill 
the growing labor shortage on the 
home front, Meanwhile farmers of 
the nation, aided by the feed indus- 
try, are striving mightily to step up 
production in order to keep a steady 
stream of food and supplies flowing 
to the men in our armed forces now 
fighting in all parts of the globe. We, 
in America, still have much to be 
thankful for, but we also have a big 
job to do and everyone must do his 
part. 
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FOR SATISFACTORY RESULTS 
IN EVERY BRANCH OF 

THE GRAIN BUSINESS 

TRADE WITH 


ARGILL 


INCORPORATED 


MINNEAPOLIS AND ALL 
PRINCIPAL TERMINAL MARKETS 


Special Attention Given To Barley 
And All Feed Grains Shipped To 
MILWAUKEE 


Read the Cargill Crop Bulletin 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of ... 
Wheat nan 
Wheat Middllings 
Rye Middllings 
Malt Sprouts 
Gnewens Gnaina 
Linseed Meal 
Soybean Meat 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


COMPANY 


INDIANAPOLIS, IND. 
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» High Intensity 
Application 


fast molasses mix 

Rapid, uniform application for all bulky feeds — 
deep, even penetration of either ‘hot or ‘cold mo- 
lasses that gives a Superquality sweet feed — at 
greater capacity — at smaller cost — than other 
mixing . . . Large space, power and labor saving 
. . » Safe, simple, for all usage. 


Ask for Catalog B-165 
S. HOWES CO., INC., Silver Creek, N. Y. 
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GET ON THE WINNING TEAM! 


ARCADY 


"OUR SALES HAVE INCREASED every year since we've been handling 


Arcady Feeds," say John and Albert Stegink of the Stegink Feed and Seed 
Store of Muskegon, Mich. 


CUSTOMERS PLEASED WITH RESULTS 


“Our customers aren't just ‘satisfied’ with the results from Arcady Feeds 
—they're tickled pink. These outstanding results, plus your business-getting 
merchandising plans and outstanding field service, make the Arcady line 
a winning team for any dealer." 


INCREASE YOUR SALES 
WITH ARCADY FEEDS 


We'll tell you how to get on the Winning Arcady Team 
. .. how you can take advantage of the same, simple money- 
making plan that has shown so many other dealers the quick 
way to bigger sales, new customers and increased profits. 
Drop us a line. No obligation. 


Look for the famous trade-mark of 
"America's Most Complete Feed Line" 


KS 4 $ 
a a 
| FEEDS FEEDS 
+t 
‘2 2 
x 
: Trade Mark Reg. U. S. Pat. Off. Trade Mark Reg. U. S. Pat. Off. 
| 223 W. Jackson Blvd. CHICAGO, ILLINOIS” 
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get rid of spare chairs-- 


Buyers 


don’t like loafers’ gallery 


AKE the spare chairs out of 

your feed store! You're going 

to have a new type of custom- 
er. The women! And they don’t like 
a loafers’ gallery when they come 
to buy. 

Statistics show that about 70 per 
cent of the feed sold is either pur- 
chased by women or they are a 
guiding influence in its choice. 
What with the labor shortage on 
the farm, women during the coming 
months will be doing more of the 
buying than ever. Making trips in- 
to town for supplies is one of the 
jobs that can be easily performed 
by women and it will save the 
farm's man power a considerable 
amount of time. 


Not only will the farm woman 
shop for the household supplies and 
replacements, but trading with lo- 
cal feed merchants will be included 
in her duties. She will bring in the 
feed to be ground and she will pur- 
chase the feeds needed for livestock 
or poultry. In many cases this 
means that the average feed dealer 
will have to deal with a different 
type of buyer, for women’s buying 
habits are basically different from 
those of men and to a considerable 
extent are influenced by different 
factors. 

Because a woman's background 
is all bound ‘round with the busi- 
ness of family shopping and the 
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by MARY B. HOPKINS 


consequent judging of values, the 
feed merchant will probably discov- 
er, if he has not already done so, 
that he has a more careful type of 
buyer to please—one more inclined 
to look at the quality of an item 
rather than at its price; one who 
wants to know concrete facts about 
the product she intends to buy so 
that she can form her own opinions 
as to its merits. 

For example, when you, Mr. Feed 
Dealer, are discussing the proper 
poultry feed for laying hens, you 
can accomplish your point much 
more easily by having at hand a 
list of good poultry raisers who use 
your feed, or outstanding produc- 
tion records and photographs of 
flocks fed on this particular feed. 
Such evidence will serve to illus- 
trate your point that while cheaper 
feeds may be available, the in- 
creased production will more than 
compensate the slight additional 
cost. 

A woman is more readily influ- 
enced by this type of information 
regarding a product she may be 
considering buying than by a bar- 
rage of small talk such as: “This is 
the best laying feed on the market,” 
or “This feed has all the stuff in it 
that your hens need to make them 
lay.” Feed dealers in the future will 


have an even better chance to mer- 
chandise their products than they 
have had in the past because they 
will be selling to (shall we admit?) 
more experienced buyers, when 
they deal with the woman of the 
house. 


In this connection it might be 
well to bear in mind that you are 
trading with a more fastidious type 
of buyer and one who will pay 
more attention to the cleanliness 
of your store. The chances are she 
may even go over to your competi- 
tor if she resents the mannerisms or 
habits of your employes or the “vis- 
itors’ gallery’’ which confronts her 
when she comes into your place of 
business. 


Are you one of the dealers who 
seems always to have four or five 
town characters sitting around the 
office with a chew of tobacco and 
ears wide open for whatever con- 
versation may take place between 
you and your customer? Women re- 
sent this much more than men. Such 
feed store “hangers-on’’ who make 
your store a loafing headquarters 
have been quite a problem to many 
dealers. They are often well mean- 
ing, retired farmers who may have 
been customers at one time and 
who may have many friends among 
the dealer’s present customers. The 


(Continued on Page Seventy-nine) 
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Writes 
J. M. OYAN 
MANAGER 


FARMERS COOPERATIVE 
ELEVATOR CO. 


Colman, South Dakota 


FARMERS Coop ELEY 


TOP AGTCH 


“We have enjoyed a very good feed busi- 
ness over the past ten years. In 1931, we 


Above, a general view of the modern elevator and feed 


. lant of the Farmers Cooperative Elevator Company of 
toh le Hubbard's Sunshine Con- P © 


centrate and Mashes. Four years ago we 
installed a mixer and went on the Hub- 
bard mixing program. 


“Business has increased considerably, 
and at present we are employing five 
men. The Hubbard Sunshine 
mixing program is going over 
very good.” 


SIZ», 


There are a few territories still 
open to progressive feed dealers 
who want security, greater vol- 
ume, and increasing profits based 


on YOUR OWN BRAND of feeds f 
and mashes. Write for complete Making COLMAN TOP NOTCH Feeds and Mashes the 


ammaitiints. HUBBARD SUNSHINE Way is now a major part of the 
business of the Farmers Cooperative Elevator. The feed 
plant now requires five full-time employees, four of whom 


let rues 


EASTERN BRANCH 410 ELEVENTH STREET, AMBRIDGE, PA 
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victory clinic to replace 


at des moines, dec. 1-2 


GRADON SWANSON 


N lieu of its regular annual 

convention, the Western Grain 

& Feed association has an- 
nounced a Victory Clinic this year 
to be held Tuesday and Wednes- 
day, Dec. 1-2, at the Hotel Fort Des 
Moines, Des Moines, Iowa. 

Due to the war emergency the 
regular annual meeting has been 
streamlined into a Victory Clinic 
with activities largely devoted to 
association business and discussion 
of wartime regulations. Exhibits and 
displays have been eliminated this 
year but previous exhibitors and 
others will be given ample oppor- 
tunity to contact the trade and dis- 
cuss business. 

Registration will open Tuesday 
morning, December 1, while the 
Victory Clinic officially gets under 
way with a luncheon at 12 noon. 
Paul Appleby, assistant secretary of 
agriculture, has been asked to ad- 
dress this luncheon and in order to 
insure that everybody will be there 
and on time a Victory Award wil 
be presented. 

At 2 o'clock Tuesday afternoon, 
Ray Bowden, executive vice presi- 
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HARRY DEAN 


dent of the Grain & Feed Dealers 
association will discuss association 
work on a national scale and report 
on late news from Washington. 

At 3 o'clock there will be a prom- 
inent speaker on association affairs, 
probably Eric Johnston of the United 
States Chamber of Commerce. 

At 4 p.m. on Tuesday, the annual 
business meeting will be held in- 
cluding the secretary's report, elec- 
tion of five new directors, resolu- 
tions, etc. 

The annual banquet is scheduled 
for 7 p.m. Tuesday at which time 
the new president of the Western 
Grain & Feed association will be 
announced. The banquet speaker 
will be Tom Collins of the Kansas 
City Star who has gained nation- 
wide prominence for his humor. 

Wednesday, the Victory Clinic 
gets a running start with an 8 
o'clock breakfast. Another Victory 
Award will be given at this time 
and another speaker whom every- 
one will want to hear will highlight 
the program. 

Other speakers on the Wednes- 
day program as tentatively an- 


WALTER BERGER 


nounced by Gradon Swanson, ex- 
ecutive secretary are as follows: 


At 9 o'clock a representative of 
the War Production Board; at 9:30 
a representative of Office of Price 
Administration; at 10 o'clock Mr. 
Wentdorf, chief assistant to John 
Rogers of the Office of Defense 
Transportation, Washington, D. C.; 
and in conclusion a speaker from 
the Selective Service board will dis- 
cuss selective service and the dratft. 


At 10:30 there will be a closed 
session with representatives of the 
various federal agencies at which 
time all representatives of the press 
will be barred. This will be strictly 
informal and members may ask any 
question they wish. The Board of 
Review, composed of the represen- 
tatives of the government agencies 
listed above have promised to real- 
ly “take down their hair’ and an- 
swer all questions to the best of 
their ability. The noon luncheon is 
scheduled for 1 o'clock with another 
Victory Award and a_ speaker 
of prominence who will cover the 


(Continued on Page Sixty-three) 


You, as a progressive feed manufacturer, want the highest 
possible quality and greatest uniformity in all ingredients. Even 
though ground limestone is your lowest cost feed ingredient 
. . . its quality and standards are just as important to final 
results as your more costly items. 

Hence the reason for the Calcium Carbonate Laboratories. 
They are maintained for your benefit. Here is another “glimpse 


hind th ” showin h = 

—- aS ppt ay ee buy and use CCC Brack B. McHan (right), CCC Director of Research, confers with chemist in 

P ° | e of Uniformity Control, in the modern, 3 story CCC Laboratory in Quincy, 
inois. 


Iodine determinations —12 in @ row! Under the trained, 
critical eyes of ccc chemists, the iodiné content and stability 
of every shipment is carefully determined. CCC holds U. S. 
Patent 2276503, covering an exclusive wet process of iodizin, ng 
calcium carbonate, in which calcium particles are coated wi 
a film of iodine. 


1 This well-equipped “control corner” of the CCC laboratories 2. 
* acts as a constant check t variati in plant production. 

Here the calcium carbonate, iodine and manganese content 

...« and other essential feed properties, are tested daily with 

precision apparatus and by trained men. 


wl 


3. Here a technician uses a colorimetric or “‘color-meter” device : : 4. ‘The “end result” of Calcium Carbonate quality control .. . 
... which makes the determination of manganese within “parts * gypical CONTROL ANALYSIS reports on potassium iodide 
per million” accuracy a simple and sure matter. Light rays and manganese. These reports, made on every shipment, en- 
are used in conjunction with coloring matter in this interesting able our plants to maintain constant uniformity and precision 


phase of Calcium Carbonate quality control. . over all production, 


@ Yes... CCC QUALITY CONTROL functions for your protection and profit. Whether you use CCC © 

Iodized Calcium, Manganesed Calcium, Iodized-Manganesed Calcium, Electro (Free-Flowing) Calcium, 

Pellet Machine Calcium or Regular Calcium — you may rest assured each measures up 100% to our rigid 
quality standards. Free samples of CCC products gladly sent on request. 


CARBONATE COMPAN 


“Pioneer Producers of Trace Elements Products” 


43 E. Ohio St, Box 409 Brandeis Theatre Bidg. 
Chicago, Ht : Carthage, Mo. Omaha, Net. 
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A NEW WARTIME = Nobody knows but everybody fears that gas rationing, 
RESPONSIBILITY if applied as now announced, will take most of the 
feed salesmen off the road except for occasional 


emergency trips and the salesmen and their bosses are all worried about 
what to do. 


Some will try to cover as much of their territories as possible by bus and 


train; there will be some group riding; service men will try to get around in 
dealers’ trucks, etc. 


The already over-crowded telephone and telegraph lines will be taxed to 
capacity and their use may be restricted. Most wholesalers and manufacturers 
will rely, more than ever before, on increased advertising and use of the mails. 


Whether our industry will be able to maintain a volume sufficient to assure 
the continued increased production of food by these methods is a question 
which only time can answer. 


The feed dealer, however, must do everything he can to help make these 
methods work as pari of his contribution to winning the war. 


We urge our readers to help conserve the time of every salesman who still 
calls on them. Give him your close attention and finish your business as 
promptly as possible. 


Be brief over the telephone and be accurate and explicite in your answers 
to all wires. We all want to protect this means of transacting business as long 
as possible. 


It seems ridiculous to tell any businessman to read his mail, but feed dealers 
have been notoriously lax in this respect. Now, as a war time duty, make it 
your rule to carefully go through all your mail as soon as received. Your sup- 
pliers will be using the mail to keep you informed, and reading your mail and 
your trade papers is necessary to keep up-to-date and prosperous. 


Let's keep the wheels of the feed industry turning at top speed even though 
gas rationing stops the wheels of the salesmen’s cars. 
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Stitch 


NCLE SAM is in urgent need 

of food for his fighting forces 

on every front—at home, and 
for our Allies around the world en- 
gaged in the greatest struggle in all 
time to perpetuate our freedom. 

Feed mills and feed processing 
equipment can be rightly classed 
as war machines. Many of them are 
impossible to replace at present, 
therefore, we must save them — 
make them last for the duration for 
the obvious reason that they are 
playing a vital part in our war pro- 
gram. All are just as indispensable 
for victory as guns, planes, tanks 
and ships! 

How is the feed processing in- 
dustry meeting this challenge? An 
outstanding example of what can 
be accomplished by preventative 


policy keeps equipment in 
operation for m. j. wilson 


maintenance has been demonstrat- 
ed by the Millersburg Hammer 
Mills, Millersburg, Ind. Founded by 
M. J. Wilson, this plant has success- 
fully followed a maintenance pro- 
gram for 18 years. 

“We are still using the same 
equipment in our feed mill that my 
father bought and installed 18 
years ago when he opened this 
business,” Robert J. Wilson, who 
now manages the plant for his fa- 
ther, pointed out. “This may not 
sound progressive. But let me ex- 
plain. Millersburg is a small village. 
We have made money here. No one 
got rich but we have a good living 


“I don't give a hoot if you are playing buffalo—these are 


FG, PG TIER F 


my prize laying hens!” 


for our families and a living for five 
other employees and their families. 
“But getting back to our program 
of conservation, my father always 
has contended that machines do 
not wear out—they rust out or fail 
by abuse, not use! Another word for 
it is neglect. To illustrate this fac- 
tor, what mill equipment gets hard- 
er or more constant use than a mo- 
tor? The 40 h.p. original motor we 
installed 18 years ago is still func- 
tioning in perfect manner. We in- 
spect it carefully once each week. 
Clean it by wiping off every bit of 
accumulated dust and abrasives 
from the working parts and oil it 
strictly in accordance with the rec- 
ommendations of the maker. 
“Down through the years the 
same corresponding care has been 
given to our hammer mill. For 18 
years it has rendered satisfactory 
service and it is still going strong. 
A clean machine that is properly 
lubricated will last for a generation 
or more. But because perfection 
cannot be wholly achieved in the 
matter of lubrication and cleanli- 
ness such machines are eventually 
bound to give out in time. However, 
that does not mean that the ma- 
chine must be discarded. We have 
rebuilt ours several times replacing 
worn parts when necessary. The 
same thing is true with our 2-ton 
Burton mixer and our cracker.” 
To emphasize the vital impor- 
tance of preserving valuable ma- 
chinery by preventive maintenance 
it is well to point out that the firm 
has been trying to obtain a new 1/2 
ton vertical mixer since early last 
spring. After repeated efforts to get 
this new machine to handle the 
substantial increased volume of 
business, they are still compelled to 
get along with an under-sized mix- 
er, although they hopefully expect 
delivery of a new one soon. 
If you ask Mr. Wilson how they 
carry out this preventative mainten- 
ance program he will tell you that 


(Continued on Page Sixty-eight) 
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VITAMIN DEPENDABILITY 


more broilers faster...more 


...and more and faster feed sales for you! 


Two hundred million more fryers and small roasters—that’s 
the goal of the National Poultry Defense Committee this 
fall and winter! 


What an opportunity for feed manufacturers! What an 
opportunity for increased sales of feeds that are fortified 
with vitamin dependability! 


Particularly important in this new program is Vitamin D. 
It is Vitamin D that helps bone building—helps develop 
strong, healthy skeletal growth—helps get poultry meat to 
market faster! 


Squibb offers you D-SEC—a dependable source of Vitamin 
D in dry form. Made from domestic raw materials, D-SEC 
is always available. 


% A trademark of E. R. Squibb & Sons 
EASTERN SALES AGENTS: 


ATKINS & DURBROW, Inc., 165 John Street, New York 


Branch Offices: 
Boston Chicago Minneapolis 


PACIFIC COAST SALES AGENT: 


CARL F. MILLER & CO., Inc. 
2217 Sixth Avenue South, Seattie, Washington 
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Kansas City Omaha 


roasters faster! 


D-SEC is as efficient as fish liver oils in providing chicks 
with their Vitamin D requirements for bone building, for 
fast, healthy growth. 


Moreover, D-SEC costs you less per A.O.A.C. chick unit 
than fish liver oils. It is always uniform, easy to handle, 
easy to mix, light in weight. It disperses evenly, cannot 
congeal in cold weather. D-SEC is offered in 900,000 
A.O.A.C. chick units per Ib. 


Write today for prices and full facts about D-SEC—about 
EXADOL?* for both Vitamin A and D—and SQUIBB 
FEEDING OIL. Address Department F-10-24, E. R. 
Squibb & Sons, Veterinary and Animal Feeding Products 
Division, 745 Fifth Avenue, New York, N.Y. 


Big Buck 


makes bill rank happiest 
hunter in lem’s party 


HE usually beaming face and 

eyes of Mickey, office boy for 

the Hickory Grove feed store, 
scintillated brighter than ever. He 
sprang like a hair-trigger to all the 
tasks Lem Jones, proprietor, asked 
him to do. And the reason—well, 
after three consecutive years of 
pleading, Lem had consented to 
let Mickey accompany him on his 
annual deer-hunting party in the 
northwoods. Not as an unerring 
Daniel Boone, by any means, but 
a semi-cook and bottle washer 
whose job would be to keep the 
camp in order and to get meals 
started before the hunting party left 
in the morning and returned at 
night. 

Lem’'s hunting gang was a veter- 
an group, 10 in all, including Bill 
Rank, Lem’'s favorite feed salesman, 
Morton Armstrong, leading dairy- 
man of Hickory Grove county, and 
seven other Hickory Grove mer- 
chants and town sportsmen. They 
had mutually agreed that, although 
the annual hunting trip was not 
postponed because of the war, 
everything should be done to coop- 
erate in observing rationing and 
war-time economy. So it was de- 
cided that the trip to the northwoods 
be made by train and by wagon 
from the railroad station to the 
camp, through prearrangement 
with a native farmer. 

It was Saturday morning, the day 
of departure for the Hickory Grove 
“Buck Shots” as the group had nick- 
named itself. Lem arrived at his 
office earlier than usual, to clean 
up details and issue orders to Min- 
nie, the bookkeeper and Zeke, vet- 
eran warehouse hand, who had 
agreed to carry on while Lem bag- 
ged his buck. Stacked neatly near 
his desk was his hunting parapher- 
nalia and 30 caliber rifle. Spot, the 
warehouse cat, sniffed wistfully at 
the array and envisioned the feline 
paradise for hunting she could en- 
joy at the camp if she were allowed 
to accompany the party. 

Lem was concentrating on a new 
order for feeds which he was plan- 
ning to give Bill Rank before leav- 


by EMIL J. BLACKY 


ing when an unusual bustle and 
commotion made him sit bolt up- 
right. Almost hidden behind a large 
gunny sack was Mickey and pro- 
truding into the air like the spar of 
a dead tree was the long barrel of 
a gun. Panting, Mickey deposited 
the sack near Lem’s hunting equip- 
ment and tenderly laid down the 
peculiar shooting piece beside it. 

Lem eyed the gun curiously and 
bit his lip to refrain from laughing. 

“Mickey,” he said sternly, “I told 
you that you could go with us to 
take care of the camp but I didn’t 
say you could bring a gun and go 
hunting.” 

Mickey's eyes dropped like that 
of a lashed puppy. 

“B-but,” he stammered, “I asked 
Mom and she finally said I could 
take Grandpa's old muzzle loader 
with me just in case. I won't get 
hurt. Honest I won't, boss.” 

“Well,” mused Lem, meditating 
on the extra luggage the muzzle 
loader would entail, but also sens- 
ing the laughs the old Civil War 
weapon would elicit from the gang, 
“if your Maw says you can take it 
with you, I guess it’s O.K.” 

Then Lem burst into laughter 
which rocked him like a wind-toss- 
ed skiff. Mickey scampered into the 
warehouse to seek consolation from 
Zeke with an “I'll show ‘em” defi- 
ance flashing from his eyes. 

It was a merry gang that gather- 
ed at the Hickory Grove railroad 
depot to board the train. Bill Rank, 
the salesman, arrived last, and after 
exchanging greetings and warm 
handclasps turned to Lem Jones. 

“Thanks for that swell order, Lem,” 
he said. “Minnie handed it to me 
just after I missed catching you at 
the office. I mailed it in on my way 
to the station. Hope I have the same 
kind of good luck getting a buck.” 

“Well, I dunno,” spoke Lem. 
“You've got some real competition 


this year. Here it comes around the 
corner now.” 

All eyes turned toward the point 
indicated by Lem. Toting the muz- 
zle loader as if it were a huge iron 
pipe, Mickey swung cockily toward 
the group. 

“Well, as I live,’ roared Joe Grub, 
the hardware man, “Daniel Boone 
himself!” 

“What you been doin’ Mickey,” 
taunted Fred Holton, the depart- 
ment store owner, “robbing a mu- 
seum?” 

“Don't you know the government 
needs scrap iron?” interjected 
Glenn Spear, Hickory Grove under- 
taker. 

The shrill whistle of the north- 
bound train drowned out the loud 
guffaws. Mickey, hurt but still de- 
fiant, clung to his muzzle loader 
and managed to clamber into the 
coach amid the modern firearms 
and luggage borne by the older 
men. 

“I've got an idea,” said Lem 
when the group, excluding Mickey, 
had gathered in the smoker. “Let's 
all chip in and the man who drops 
the largest buck gets a $50.00 war 
bond. 

“Swell idea,” the group agreed 
in unison. “Lem, you're the banker.” 

There was a tang of expectancy 
as the gang awakened on their first 
morning at camp. Mickey was al- 
ready on the job and had a roaring 
fire going in the camp cook stove. 
The odor of coffee wafted to the 
bunks and spurred the men into ac- 
tion. Bill Rank, the salesman, then 
took over and as all agreed, he was 
no second rate chef in making de- 
licious pancakes, flanked with crisp 
bacon and pork sausages. 

“Well, Mickey,” smiled Bill, “hope 
you do a good job on the dishes. 
And if a big buck comes to the door 
looking for a lump of sugar, don't 


(Continued on Page Seventy-one) 
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WHEN SUPPLIES ARE UNCERTAI 


N—REMEMBER THE RESOURCES BACK 


OCCIDENT Famous NAME 


You would expect something big from the name Occident in the feed business— 
and that is exactly what we are giving the dealers who are selling Occident 
Mineraled Hog Supplement. 

Here are SEVEN reasons why you will want to sell this famous brand: 


@ Huge Resources Assure Supply— Right now when many feeds are hard to 
get, it is important to know that Occident resources assure you of an ade- 
quate supply at all times. 

@ Prompt Service—From your nearest Occident Warehouse (See list below). 

@ Powerful Advertising—Steps up turnover, makes new customers. 

@ Special Formula Service—For your local feed mixing problems. 

® Help From Experienced Men—To help you solve selling problems or to give 
special sales effort, you can rely on your Occident Feed Salesman. 

@ Christmas Bonus— Build for yourself and your family a nice Christmas Sav- 
ings Fund for 1943. Every bag of Occident Mineraled Hog Supplement you 
sell helps increase your bonus. Your Occident Salesman has details. 

® Promotion Right In Your Territory—Direct mail to your best prospects— 


posters, circulars, newspaper ads, special meetings—all help you sell Occi- 
dent Mineraled Hog Supplement at a profit. 


Ask your Occident Salesman about exclusive distribution on Occident Mineraled 
Hog Supplement in your town. There are protected areas open right now to alert 
dealers who want to take on this fast-selling profitable feed. 


Prompt and complete feed delivery service from these Whole- 
sale Warehouses of Russell-Miller Milling Co. 


DES MOINES, IA. HURON, S. D. CHIPPEWA FALLS, WIS. 
MASON CITY, IA. WASECA, MINN. GREEN BAY, WIS. 
CEDAR RAPIDS, IA. MINNEAPOLIS, MINN. OSHKOSH, WIS. 
SIOUX CITY, IA. WILLMAR, MINN. MIDDLETON, WIS. 
anacrst!? ag @ SIOUX FALLS, S. D. WADENA, MINN. ROCKFORD. ILL 
VIRGINIA, MINN. 


RUSSELL-MILLER MILLING CO. 


Ft 
OF 
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ONE WAY DEALERS 
CAN HELP WIN THE WAR 


Increased egg production is still demanded and a correspondingly increased 
amount of Pilot Brand Oyster Shell is required. While there is no shortage 
of Pilot Brand Oyster Shell, 
transportation facilities are 
overtaxed. 


So when ordering any item that 
sells as steadily as Pilot Brand 
Oyster Shell, order twice the 
usual amount and make one trip 
do for two. 


PILOT 


BRAND 


SHELL 


Thus you will help us plan eco- 

Always a nomical distribution of thou- 
Profitable Item sands of tons each week in all 
parts of the United States. 


Pilot Brand Pilot Brand ® 
Oyster Shell Flake 


Oyster Shell Meal 
for Poultry 
for Mashes For where there is a flock of 
e 
chickens anywhere, Pilot Brand 
Calcium Carbonate Piet Brand Oyster Shell is needed. To help 
for Mashes 
the offensive, we must be offen 
and Poultry for Liming Soil sive in all of our planning. 


IF YOU ARE ONE OF THE FEW DEALERS WHO DO NOT 
HANDLE PILOT BRAND, DON'T REQUIRE YOUR CUS- 
TOMERS TO GO ELSEWHERE TO GET IT, WRITE US 


OYSTER SHELL PRODUCTS CORPORATION 


Pershing Square Building 3615 Olive St. 
NEW ROCHELLE, N. Y. ST. LOUIS, MO. 
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HE vitamin problem in poultry 

feeding appears to become 

more complex and involved as 
our knowledge in this field advanc- 
es. To say that the chicken has 
been shown to require more than 
12 vitamins or vitamin-like factors, 
most of which are chemically 
known, leaves the impression that 
the proper feeding of poultry is a 
difficult problem. Actually the feed- 
ing of poultry is more difficult than 
that of feeding swine or other farm 
animals. When poultry are on good 
green pasture, the feeding problem 
is not difficult. Similarly, when 
swine are on good pasture, the 
feeding problem is rather simple. 
However, when poultry or swine 
are confined indoors and deprived 
of fresh green grass, the feeder 
must assume the responsibility for 
supplying the nutrients found in the 
green grass and the sunshine over- 
head. Thus, by imposing unnatural 
conditions and by demanding 
greater performance, we have in a 
sense created a vitamin problem. 

However, before discussing the 
practical aspects of the problem, it 
might be well to very briefly make 
reference to the vitamins or vita- 
min-like factors that have been 
shown to be required. 

Of the vitamins that are soluble 
in fat, four—namely, A, D, E, and 
K have been shown to be needed 
by poultry. The chemical makeup 
of all four of these vitamins is 
known. Although all four are im- 
portant in poultry feding, in my 
estimation, only vitamins A and D 
need to be specially considered 
from the practical feeding angle. 
The reason for this is that vitamins 
A and D are not as widely distribu- 
ted in commonly used feedstuffs as 
are vitamins E and K. Furthermore, 
no properly controlled experimental 
work has come to my attention 
which has shown that the addition 
of vitamin E or vitamin K to a well- 
balanced poultry ration, including 
relatively fresh cereal grains, milled 
cereal by-products, and alfalfa 
meal, increase growth production, 
hatchability, or livability. 


Not less than eight separate vita- 
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in poultry feeding is 
becoming more complex 


mins or vitamin-like factors, usually 
classified under the water-soluble 
group, have been shown to be 
needed by poultry. These are thia- 
min (vitamin B,), riboflavin (vita- 
min G), pantothenic acid (chick 
antidermatosis factor), pyridoxine 


DR. R. M. BETHKE, Ohio 
Experiment Station, Wooster, 
Ohio, delivered this timely ad- 
dress at the annual animal 
nutrition short course held last 
month at the University of 
Minnesota. A second topic by 
Dr. Bethke, on the protein sup- 
plement problem, also appears 
in this issue of The Feed Bag. 


(vitamin Be or the rat antiderma- 
tosis factor), choline (concerned in 
the prevention of perosis), and fac- 
tors R, S, and U. Of these eight, 
riboflavin or vitamin G is the one 
vitamin which needs special con- 
sideration under practical feeding. 

Thiamin, or vitamin B,, is found in 
cereal grains and wheat by-pro- 
ducts which together usually consti- 
tute around 75 per cent of the total 
feed intake of poultry. Work has 
shown that such rations will con- 
tain not less than three times as 
much of thiamin as is needed to 
protect chicks against a vitamin B, 
deficiency. 


Pyridoxine or vitamin B: is found 
in cereal grains, wheat by-products, 
milk, meat, grass, and alfalfa meals. 
From this widespread appearance 
in feedstuffs and practical results in 
general, it appears that we need 
not be greatly concerned about 
vitamin Bs deficiency in practice. 

Pantothenic acid is present in 
cereal grains. Wheat and rice bran, 
milk products, liver meal, alfalfa 
meal, green grass, yeast, and cer- 
tain fermentation residues are good 
sources. From the available infor- 
mation on the occurrence of this 
vitamin in poultry feedstuffs, it ap- 
pears that rations which include 
products to make them adequate in 
riboflavin (vitamin G) will provide 
ample amounts of pantothenic acid. 

Choline which is essential for 
growth and, in addition to manga- 
nese, for the control of perosis is a 
constituent of a group of com- 
pounds known as _ phosphatides, 
which are found in cereal grains, 
cereal by-products, soybean meals, 
meat scraps, etc. It is questionable 
whether good practical poultry ra- 
tions will be found to be lacking 
in choline or choline-containing 
compounds. 

Although factors R, S, and U have 
been shown to be necessary in 
poultry nutrition by Cornell and 
California workers it is my opinion 
that we will not find good practical 
rations deficient in these factors be- 
cause of their apparent presence in 
plant and some animal poultry 
feedstuffs. 

This leaves us the anti-gizzard 
erosion factor, vitamin H (biotin or 
the “egg-white injury factor’), the 
cartilage factor, the winter pause 
factor, and folic acid to consider. 
Our information on all these factors 
is not too informative. From my 
knowledge of their occurrence in 
feedstuffs, probable requirements, 
etc., I would not lose much sleep or 
time worrying about them if I were 
in the feed business. 

(Continued on Page Seventy-three) 
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WASTEFUL delivery service 

is a liability to any feed man 

— besides being highly un- 
patriotic. 

The delivery service of T. F. Bru- 
baker, owner-manager of the High- 
land Park Feed & Supply Co., in a 
suburban district of Des Moines, 
Iowa, is by every test an asset and 
is fulfilling every patriotic demand 
for conservation and efficiency. 

Mr. Brubaker has been in busi- 
ness at the same location for 33 
years. He started with a small feed 
store in 1909 and now he has a fine 
modern building which houses the 
office on the right, with a large 
drive-in at the left. The scales are 
just inside the building, which also 
contains a large storage space for 
feeds. At the back is a hay and 
straw barn. 

On the second floor is a large 
room which Mr. Brubaker uses for 
drying and preparing yeast. This 
sideline was started a few years 
ago. If the yeast sideline proves 
sufficiently profitable he plans to 
expand the business, otherwise it 
will be dropped. The yeast is sold 
to mineral yeast meal manufactur- 
ers. Formerly, he ran a coal busi- 
ness in connection with his feed 
store but dropped it when the local 
mine from which coal was obtained 
was worked out. 

Mr. Brubaker has been manufac- 


is curtailed in efficient 
manner by t. f. brubaker 


turing feeds for about 25 years. His 
principal lines are a laying mash, 
starting mash, growing mash, dog 
food, scratch feeds, and a dairy 
ration. 

Although scores of farmers buy 
their feed at the Highland Park 
Feed & Supply Co. and carry the 
sacks home themselves, Mr. Bru- 
baker long ago realized that deliv- 
ery service was a convenience that 
would be greatly appreciated by 
other scores of customers who found 
it inconvenient to come to the store 
regularly. At one time Mr. Bru- 
baker's delivery service extended to 
two or three routes extending per- 
haps 15 miles out in the country 
but he found that this system was 
not economical and was not pro- 
ducing the proper proportional 
amount of business. Accordingly he 
dropped the additional routes. Now 
his delivery service is compressed 
into one route which is carefully 
covered every week. 

Realizing that a light load is ex- 
pensive and wasteful he takes vari- 
ous means to build up full loads. 
For one thing he gives customers 


ATTRACTIVE entrance of the 
Highland Park Feed & Supply 
Co., Des Moines, lowa, is shown 
in photo below. At upper right 
is owner-manager, T.F. Brubaker. 


the opportunity if they buy a cer- 
tain amount of feed—usually up to 
1,000 pounds—to get this feed at 
the same price which they would 
pay for it at the feed store. 

Also on his present delivery serv- 
ice he gives a little better price on 
the one day of the week that he 
delivers than on the other days. 

He uses the telephone to estab- 
lish regularity of service. Now most 
of his customers call in regularly 
when they want something. Know- 
ing the day on which the route will 
be covered a great many customers 
plan to take advantage of the serv- 
ice. Mr. Brubaker uses the daily 
classified columns regularly and 
this gets him blanket circulation for 
his type of advertising. Customers 
are becoming more and,more ac- 
customed to watch for these classi- 
fied announcements, then phone in 


. their orders. 


In a sense, Brubaker’s delivery 
service is “collective buying”, for 
he tries to let all customers on the 
route know that if they all buy on 
the same day of delivery, he can 
supply them with a better price 
than otherwise. 


(Continued on Page Seventy-eight) 
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SOME SUBSTITUTES MAY BE NEEDED 


... but there is no need to substitute 
for essential Milk Nutrients in your Poultry Feeds 


There is no need to consider substitution for sary nutrients of milk for poultry feeding. 
essential milk factors in your poultry feeds. Flaydry is a standardized product. It is 
Borden’s Flaydry Poultry Feed Supplement, laboratory and farm tested for growth, egg 
regular or with Vitamin D, provides Milk’s production, hatchability —at the Borden 
Dried Whey Solubles—contains all the neces- Nutritional Laboratory at Elgin, Illinois. 


Flaydry—regular or with Vitamin D 


Flaydry-D is Flaydry fortified with Vitamin D in poten- 
cies to meet your poultry feed requirements—A.0.A.C. 
tested and guaranteed. 


Write, wire or phone for all the facts. 


THE BORDEN COMPAN Y 


SPECIAL PRODUCTS DIVISION * 350 MADISON AVENUE * NEW YORK 


IF IT’S BORDENS, IT’S GOT TO BE GOOD 
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Now—You Don’t Have to 


Build That LABORATORY! 


AFFILIATE WITH 


VITAMELK 
LABORATORIES 
INSTEAD! 


Get the scientific back- 
ground you need for 
your feeds, with Vita- 
melk Laboratory Serv- 
ice. No expense — no 
equipment. Enjoy the 
resources of one of 
America’s outstanding 
laboratories, exclusive- 
ly in your territory. 


Vitamelk Laboratories 
will super-charge your 
products to meet war 
demands — make them 


RESEARCH 


ANALYSIS 


Strict laboratory contrat o Uf 


“16-Cylinder” Feeds with all important vitamins and trace minerals. Go 
Vitamelk — and watch sales go UP! 


Now=— You Can Compete with 
Advertised Feeds! 


//DISPLAYS 


Bove, well ond 


‘ounter disploys that 
“realy mete SALES? 


VITAMELK 

OFFERS COMPLETE 

MERCHANDISING 
SERVICE 


With Vitamelk Labo- 
ratory Service, we 
make available a com- 
plete sales and adver- 
tising program. Bag 
designs, advertising 
leaflets personalized 
for YOUR brand 
name, displays, etc. — 
all on an exclusive 
basis. 


Also —we help train 
your men and dealers 
in selling Your Brand 
“16-Cylinder” Feeds. 


There’s nothing like Vitamelk mre Service anywhere. Write for the 
FACTS! Vitamelk Laboratory Clients have increased sales as much as 500% 
since starting to use this result-producing service. Investigate — today! 


CO, 4800 S. RICHMOND 


CHICAGO 


SCIENTIFIC FORTIFYING 
SERVICE SINCE 1926 


Build Well 


by EMIL J. BLACKY 


Remember the boom days of ‘28 

When orders poured in at a furious 
rate 

And coining the dollars was just a 
breeze, 

As easy as plucking them off of 
trees, 

When you basked in clover from 
day to day 

And believed prosperity here to 
stay? 


Well, think of the slump that sud- 
denly came, 

When the whole blamed system 
went limp and lame — 

The stock market crash—the banks’ 
quick close, 

As the sinister clouds of panic rose. 


If you planned for the future when 
days were bright, 

You licked the depression with 
much less fight 

Than those who basked in the lush 
time’s sun, . 

And to plan for the future no things 
had done. 


Well, don’t be led into false repose 

By the new war boom as your busi- 
ness grows 

And dollars again come rolling in 
fast— 

Yes, Mr. Dealer, remember the past. 


Build well, my friend, at the height 
of the feast 

For the post-war turn when the 
boom has ceased. 

Get farmers accustomed to paying 
cash, 

Keep your fences in order, don’t 
expand too fast. 


No, none of us wants to bear or see, 

Another cessation of prosperity 

And we'll tight and plan from day 
to day 

To keep any new depression away. 


But whether it comes or it does not 
Don't let yourself be put on the spot. 
Build for tomorrow — make well 
your bed, 
And come what may, you'll be 
further ahead. 
@ HARLAND MYERS, Minier, Ill., has 
moved his creamery equipment and feed 


store supplies to the Gottschalk-Soldwedel 
building, where he will continue operations. 
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katz says it’s the 


Little Things 


that build goodwill 


T'S the dealer with the most 
friends who gets the most busi- 
ness and it's the little acts of 
kindness which really count in mak- 
ing friends and building goodwill. 

That's the opinion of a man who 
has built up a thriving feed business 
in the face of pretty stiff competition 
all the way. He is Grover C. Katz, 
operator of the Verona Coal & Feed 
Co., Battle Creek, Mich. He has 
been there since 1928 and this year 
is the best year of all—more busi- 
ness and a larger percentage of 
the trade with cash on the barrel- 
head. 

“There are many ways to create 
goodwill—to make folks feel kindly 
toward you and desire to see you 
prosper,” he continued. “First, you 
have to like people and to wish 
them well. You must look on your 
business as a means of service to 
others. I think visiting folks right 
on their farms is a fine way to 
keep friendship warm and it helps 
ca lot to keep interested in such 
things as the 4-H clubs. It seems to 
me good merchandising practice to 
be on hand as often as possible 
when poultrymen, dairymen, or 
farmers of any kind have meetings. 
One can always learn something— 
and there is always a chance to 
make a new friend or two.” 

It naturally follows that a feed 
retailer as alert as Mr. Katz would 
also stage a few meetings annually 
himself — getting feeders together 
for programs of interest, particular- 
ly poultrymen and dairymen. He is 
always asking about people, shar- 
ing in their joys and sorrows. When 
customers die, he takes it as per- 
sonal loss and makes it a point to 
attend the funeral and send flow- 
ers. Go around his trade territory 
and you will find people thinking of 
Grover C. Katz in terms of favors 
conferred and friendship shown 
2ver a period of many years. 

“Half of my trade is women 
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tade,”” he explained recently. “You 
can't hold that kind of business 
without running a clean, well-kept 
feed business. There must be no 
objectionable features. Make the 
place light and clean, a good place 
for women to trade and meet other 
women of the county and they will 
pull for your feed store every time.” 

Another thing that Mr. Katz preach- 
es and practices is aloofness from de- 
batable argument during business 
hours or any other time. He has a 
son in Hawaii—a first sergeant in 
the air corps at Bellows field where 
he has been two years. He is Fred- 
erick Katz, one of the thousands of 


red-blooded Americans who are in 


this thing for keeps. Naturally, the 
father is proud of him and patriotic 
to the core but he lets the men in 
authority work out the war strategy. 
War arguments give every oppor- 
tunity to wound feelings and very 
little chance to do much good. 
Whenever possible this feed mer- 
chant also avoids religious disputes 
and politics. Every man in free 
America has a right to his political 
or religious viewpoints—and it is 
well for business men to keep this 
in mind at all times. 

“I handle just one brand of com- 
mercial feeds here,” reported Mr. 
Katz.” It is a complete line and a 
quality line. I sell around 1000 tons 
a year and in addition I handle 
hardware, hay, straw, fertilizers and 
seeds. We carry two of the well- 
known lines of poultry and livestock 
remedies. I think this is a fine op- 
portunity for men in good poultry 
communities to make a big success 
with poultry remedies and poultry 
health service, now and after the 
war, too.” 

He says the three essentials as he 
has found them in popularizing a 
line of poultry remedies are (1) to 
display the merchandise very prom- 
inently, (2) to really study the sales 
talk to make it effective and (3) not 


IT'S the little acts of kindness 
that really count in building 
goodwill according to Grover 
C. Katz, Battle Creek, Mich., 
shown here inspecting a prize 
flock of turkeys raised by one 
of his customers. 


to get too impulsive or too impatient 
—always use your manners, taking 
the prospect to the buying point 
gradually but surely. After a few 
have success with certain remedies 
the other poultrymen are sure to 
hear of it and they will require 
little selling. In Michigan as in all 
other states, mortality is the bane 
of a poultryman’s existence. If the 
birds live and stay healthy, there 
is money in the business. A good 
poultry health service makes it pos- 
sible to raise more chicks and to 
keep the older birds thrifty and pro- 
ducing fine big eggs in quantity. 

“Running a retail feed business 
requires work,” he pointed out. “No 
system or set of systems will get 
around that. But when we work let 
us all work to the point intelligently. 
Careful planning of activities saves 
a lot of lost motion. I think we 
should cooperate with feed manu- 
facturers or others in having educa- 
tional movie shows — to convince 
with the eye-appeal that commer- 
cial feeds or remedies, or whatever 
it is, will do the work. I've tried the 
idea here, got out good crowds, and 


(Continued on Page Sixty-one) 
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Grinding 


HEN George E. Kroll 
bought an old elevator at 
Altona, Ill., in 1929 from a 


co-operative concern and remodel- 
ed it into the Altona Feed Mills, he 
did so with one idea in mind—to 
operate a feed business exclusively 
and to give customers the best pos- 
sible service in this one line of 
business. 

The old elevator was built so 
many years ago that nobody re- 
members who built it or when. It 
was operated for many years by 
George Dole who sold it to the co- 
operative a few years before it was 
purchased by Mr. Kroll. 

The mill is equipped with a Jay- 
Bee 3-W hammer mill directly con- 
nected to a 75 h.p. motor, a Roscoe 
huller, Monarch corn cutter and 
grader, Burton l-ton mixer, a new 
five-ply belt with large cups for ele- 
vating grain, a corn sheller and the 
usual small equipment. It is also 
equipped with a lift operated by 
compressed air whereby the front 
wheels of a truck may be elevated 
to tilt the body of the truck back- 
ward for unloading grain into a 
large hopper below the floor. 

Custom grinding has always 
been an important part of the busi- 
ness. To do this successfully, all 
equipment is kept up in first class 
shape so a good job can be done. 
In fact, according to Carl Severin, 
manager, in the earlier days of the 
mill most of its work was custom 
grinding. 

When portable mills came on 
market they made some competition 
for a time, although they were not 
equipped to do fine grinding. ‘Most 
of the portable outfits," says Mr. 
Severin, “were started during the 
depression years when men were 
out of work and turned to anything 
that promised a profit. Many port- 
able mill operators bought their 
equipment on a shoe string and lost 
it when the big profits they hoped 
to realize did not materialize. 
Others operated them until they 
were worn out, only to find that 
because of their low margins they 
had nothing left to replace them. 
Now most of them have disappear- 


service is emphasized 
at altona feed mills 


ed and consequently we have but 
little competition from this source. 

“We have always emphasized 
our custom grinding business as an 
important part of a complete feed 
service. We keep all feed ingredi- 
ents on hand that any farmer or 
feeder could wish in making up a 
‘pet’ formula. In addition to our 
custom grinding we make two feed 
items under our own brand—a 32 
per cent concentrate and a chick 
starter. We market these under the 
name of Peerless and buy a con- 
siderable amount of corn and oats 
from farmers in the surrounding 
country for this purpose. 

“While our custom grinding and 


Contest Winner 


Donald E. Andorfer, Grand Rapids, Mich., 
winner of the 1942 National Feed Week 
poster contest sponsored by the American 
Feed Manufacturers association, is shown 
at right, above, receiving a $100 War Bond 
from Fred N. Rowe, Portland, Mich., presi- 
dent of the Michigan Feed Manufacturers 
& Dealers association. The presentation 
was made at the annual nutrition confer- 
ence held at Michigan State College, East 
Lansing, Mich., on Oct. 8. Posters similar 
to the one visible in the background, pat- 
terned after Mr. Andorfer’s design, were 
displayed in feed stores and feed plants 
throughout the nation last month in observ- 
ance of National Feed Week. 

Mr. Andorfer, a native of Iowa, lived on 
a Wisconsin farm for 14 years, attended 
teachers college at Whitewater, Wis., and 
for the last three years has made his home 
in Grand Rapids. He is married and has 
two children. 


mixing and the manufacturing of 
our own feeds are important parts 
of our business, still the largest part 
of our volume at present is done in 
commercial feeds. We handle two 
well known brands of feed which 
are both good sellers. Both manu- 
facturers cooperate with us and 
mail out literature two or three 
times a year to a mailing list of 200 
farmers which we furnish them. 
Their salesmen also come in occa- 
sionally and go out with us making 
calls. We do a considerable con- 
tract business on these brands as 
well as a spot business. Our busi- 
ness last year was materially better 
than the year previous. 


“In addition to the regular con- 
tract business we do a limited 
credit business on short time. Know- 
ing our customers well, we extend 
credit only to those whom we feel 
are deserving. Consequently our 
losses from credit accounts have 
been very small. 


“We have done nothing spectacu- 
lar but we have operated our feed 
mill in good times and bad and 
have a steady and increasing busi- 
ness. We have never gone into any 
side lines for two reasons: first, we 
have always felt that the fair thing 
to do is to operate one business and 
to stick to it; second, that we can 
help ourselves and the public bet- 
ter by doing one thing and doing 
it well—in other words we are spe- 
cialists in feeds, just feeds, with a 
complete feed service to our 
customers.” 

Mr. Severin, before he entered 
Mr. Kroll’s employ, was a farmer 
and so knew what farmers expect 
of good feeds. He has always tried 
to follow the Golden Rule and give 
his customers the same kinds of 
feeds he would want himself. By 
adhering to this policy and sticking 
to the feed business exclusively, he 
enjoys a nice patronage in custom 
grinding, his own brand, and the 
commercial feeds he handles. 
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THERE ARE NO VITAMINS IN “TIN FISH” 


Fishing’s no picnic these days... 
but we're doing it and promptly filling 
all orders for natural A and D oils 


COURAGE is the word for west-coast fisher- | Vitamin A and D requirement with 


men these days. For the war hasn’t stopped NATURAL A AND D FEEDING OILS 
them and right now the fish catch in terms of FORTIFIED VITAMIN D FEEDING OILS 
vitamin units isn’t so far behind last year. NATURAL VITAMIN A FISH OILS 

So, there is no need to substitute for natural FORTIFIED COD LIVER OIL 


Vitamin A and D oils in your feeds. Farallone These Farallone oils are immediately available 
Packing Company is able to meet your every _in guaranteed potencies to meet your needs. 


FARALLONE PACKING COMPANY 
Pier 92 - San Francisco - California 
EASTERN SALES OFFICE - 350 MADISON AVENUE - NEW YORK CITY 


DISTRIBUTED BY: WAYNE FISH & CO., Minneapolis, Minn. ° EELSINGH & LUGTIGHIED, Grand Rapids, Mich. 
SOUTH TEXAS FEED CO., Houston, Texas 
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FEATURING 
VITAMIN CEREAL 
ABSORBATES 


VITAMIN FISH 
LIVER 


Gor 


Feed Manufacturers 
SILMO'S Vitamin A and D 
Feeding Program means 


* LOW COST PER TON 


* EASE IN MIXING 


* THE VITAMIN D CONTENT OF 
FEEDS MAY BE KEPT AT A 
CONSTANT LEVEL AND THE 
VITAMIN A CONTENT VARIED 
AS CONDITIONS DICTATE 


* LESS WASTE 


* CONVENIENT CONTAINERS WITH 
RETURNABLE CONTAINERS CUT 


FOR THOSE WHO 
PREFER VITAMIN 
AandD OILS WE 
OFFER A COMPLETE 
LINE OF STANDARD 
POTENCIES 


Send for your free copy of this plan folder, Avail- TO THE MINIMUM 
able in quantity for distribution by SILMO dealers 


and manufacturers using SILMO products. * SAVINGS IN FREIGHT 


SILMO SALES CORPORATION 


a division of SILMO CHEMICAL CORP. 
VINELAND, NEW JERSEY, U. S. A. 
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vitamin A and P 
| FEEDING 
pROGRAM 
To conveniently and 
economically 
maintain the 
: efficiency of feeds 
developed by the 
| GILMO LABORATORIES 
: 
BUY 
BONDS 
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nutrition expert tells of 


confronting feed industry 


HE first and foremost problem 

of the mixed feed industry is to 

cooperate with our govern- 
ment’s request for more meat, milk, 
and eggs—to assist the producers 
of these vital products to step up 
production and at the same time do 
it as efficiently as possible in order 
to avoid waste. Today there are 
some who cannot visualize the pos- 
sibility of a grain shortage. We 
must carefully consider the future; 
the shortage of labor on farms—the 
possibility of adverse crop condi- 
tions in 1943—and the growing de- 
mands for food for our allies may 
present an entirely different picture 
a year from now. 

Three or four months ago some 
processors of soybeans, government 
officials, and statisticians were very 
much alarmed as to how we could 
utilize the large increase in soy- 
bean oil meal that would be pro- 
duced from the 1942 crop of soy- 
beans. Today, those who are watch- 
ing the situation closely have no 
apprehension about this surplus. 
The increased use of soybean oil 
meal and flour is reducing this fan- 
cied surplus at a rapid rate. 

A great many carefully conduct- 
ed experiments have proved that 
much grain is wasted when fed 
without properly balancing the ra- 
tions with protein concentrates, vi- 
tamins, and minerals. We cannot 
afford to waste grain at any time, 
and particularly now. That brings 
up another problem for the mixed 
feed industry—to assist in educat- 
ing feeders to realize the economy 
of properly balanced rations — to 
carry this message to the feeders in 
spite of the handicaps of rubber 
shortage, gasoline rationing, and 
loss of experienced men who have 
joined our fighting forces. 

Then comes the difficulty of ob- 
taining certain types of ingredients. 
The supply of some ingredients has 
been greatly reduced as a result of 
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the war. The relative prices of oth- 
ers have changed materially so that 
some which were economical sourc- 
es of certain nutrients six months or 
a year ago are no longer econ- 
omical. This necessitates feed for- 
mula changes which must be care- 
fully made so as to maintain the 
efficiency of the rations. 

Restricted supplies of molasses 
created a problem in formulating 
dairy feeds. To avoid dust which 


This timely discussion on the present 
wartime problems facing the mixed feed 
industry was presented by Lyman Peck, 
Fort Wayne, Ind., at the third annual nu- 
trition school held at Purdue university, 
Nov. 5-6. Mr. Peck is secretary of the nu- 
trition committee of the American Feed 
Manufacturers association. 


may cause mechanical pneumonia 
in cows and to maintain palata- 
bility, a coarser texture had to be 
produced. 

To conserve vitamin A from fish 
oils, order L-40 was issued, and 
later revised. The effect of this stim- 
ulated the demand for alfalfa and 
alfalfa leaf meals of high vitamin A 
content. Adverse weather condi- 
tions decreased the volume of high 
quality alfalfa in many sections 
which added to this problem. 

At first, supplies of dried milk 
were decreased due to the demand 
for lend-lease. Later, this pressure 
eased ai little, but prices are still 
high. 

Decreased supplies of meat 
scraps, fish meal, and tankage have 
made it imperative to use more 
vegetable protein concentrates, 
such as soybean oil meal, and pea- 
nut meal. Thus, it became neces- 
sary to reformulate rations for poul- 
try and swine. When vegetable pro- 
teins are used to replace part of 
the animal protein, additional vita- 
mins and minerals must be added. 


Recent research stimulated by war 
conditions has proved that much of 
the animal protein can be replaced 
by vegetable protein when proper- 
ly supplemented with minerals and 
vitamins. The results of these tests 
revealed that the new rations are 
even more efficient than those for- 
merly used. 

This increased use of vegetable 
proteins in turn has stimulated the 
demand for alfalfa meals, bone 
meal, and sources of the vitamin B 
complex. Each change brings about 
many others and adds to the prob- 


lem of making balanced, economi- 
cal rations. 


Feed mixers who did not watch 
market trends carefully; who have 
failed to keep in close touch with 
current research in nutrition may 
find themselves severely handicap- 
ped in formulating their rations for 
1943. Those who feel they can con- 
tinue to use the formulas that gave 
good results in 1940, 1941, and 1942 
may find that these will not fit the 
conditions in 1943, and wake up to 
the fact they are like an automobile 
dealer in 1941, trying to sell a lot 
of Model-T Fords. Times and condi- 
tions are changing in the business 
of making balanced rations just as 
they are in everything else. Feed 
manufacturers with adequate stor- 
age facilities for ingredients and 
sufficient capital had an advantage 
because, anticipating the situation 
they stored up a backlog of those 
ingredients which are seasonal in 
supply or hard to obtain. 


Because the demand is greater 
than the supply, we have a sellers 
market on ingredients such as tank- 
age, meat scraps, fish meal, flavin 
supplements, alfalfa meals, dried 
milk, and many other products. 

Whenever the demand is greater 
than the supply, that creates an- 
other problem—ingredient quality. 
When such a situation exists, pro- 
ducers of many of these ingredients 


do not maintain the quality of their pro- 


ducts as carefully. If the discriminating 
buyers will not accept them someone else 
will. 

Every mixed feed manufacturer with a 
biological laboratory knows that the qual- 
ity of the ingredients is just as important 
as the formula when it comes to producing 
results in meat, milk, and eggs. You cannot 
make a good omelet out of spoiled eggs. 

Those feed mixers who do not have fa- 
cilities for testing the quality of the ingredi- 
ents they purchase (and I refer to vitamin 
content and other factors in addition to pro- 
tein, fat, and fiber), or whose volume of 
business is not sufficiently large to warrant 
the expense of such testing, are more severe- 
ly handicapped now than ever before. A 
larger proportion than usual of the in- 
gredients they get are substandard in 
quality, either rejected by others who 
maintain high quality standards, or sup- 
plies that were not offered to discriminat- 
ing buyers because the sellers knew the 
products would not pass close inspection. 
This is an unfortunate situation for the 
small mixer, but unfortunate or not, that is 
the case today. Many, after careful study, 
have turned to the use of commercial con- 
centrates to mix with local grain in order 
to build their own brands of feed. 

Then, there is another problem—it is not 
a new one brought on by the war emer- 
gency but perhaps of added importance 
now. This I am bringing up, not to be 
critical, but because I think it is construc- 
tive and timely. May I call the attention 
of you extension men and the research 
workers in nutrition to these pertinent 
facts: 

You college men develop a ration, test 
it, and find it good. Then you publicize 
the formula in your bulletins. Do you ex- 
pect the average small feed mixer or feed- 
er to make up these rations and produce 
the same results that you obtain? Frankly, 
gentlemen, I do not think they will, and 
especially during these war times. 

You have chemists to test the quality of 
the ingredients you use in your experi- 
mental rations. Realizing the importance 
of vitamins in influencing results you sure- 
ly would not overlook the vitamin content 
of your feed ingredients. You also realize 
there is a difference in quality in protein 
concentrates of either animal or vegetable 
origin and that this variation in quality 
depends upon how these products are pro- 
cessed, and the source of materials from 
which they are made. Surely you realize 
that any intelligent salesman is going to 
ship high quality ingredients to any col- 
lege research laboratory because he knows 
that you will test them and it would be 
bad advertising for his company to do 
otherwise. 

But what about the feeders and small 
mixers? They take the formulas you give 
them and go out into the market to pur- 
chase the ingredients for mixing. In many, 
yes, in most cases they have no way of 
accurately determining the quality. Ap- 
pearance is a poor guide. Alfalfa leaf 
meal containing 30,000 units of vitamin A 
per pound looks just as good as that con- 
taining 150,000 to 225,000. Appearance 
tells little or nothing about the flavin con- 


(Continued on Page Seventy-five) 


Central Dealers 


VY) E have always had at least one or 
two good speakers at every meeting 
but this year we hit the jack pot.” 

This is the way Fred Pittelkow of Osh- 
kosh, vice president of the Central Retail 
Feed association, described the programs 
of the series of nine war clinics which the 
association sponsored in Wisconsin and II- 
linois during the last two weeks of October. 


There were four speakers at each meet- 
ing—one each representing the ODT, the 
OPA, the AAA and the colleges of agri- 
culture of the University of Wisconsin or 
the University of Illinois. Each talk pre- 


hit the jack pot 
on war clinics 


many questions particularly with reference 
to price ceilings on services. 


The AAA speakers were Fred Borner of 
the Wisconsin Agricultural Conservation 
committee and John F. Brickett of the Illi- 
nois Agricultural Conservation committee 
who spoke at Elgin. Mr. Borner, who is a 
farmer at Prescott, Wis., but has served 
for many years as a full time member of 
the state AAA committee, discussed the 


AT the Burlington 
from left to right: Don Gray, 
Russell Lynch, Fred Borner, Prof. 
J. G. Halpin and J. H. Murphy. 


meeting, 


sented information of vital importance in 
connection with the operation of a feed 
business during war-time. 

Total registered attendance at the nine 
meetings was 828 but many came late and 
did not register. The registration was divid- 
ed as follows: Fond du Lac 89, Green Bay 
118, Wausau 104, Chippewa Falls 81, New 
Richmond 63, Richland Center 70, Madison 
126, Elgin, Ill. 92; and Burlington 85. Usual 
frills such as attendance awards and enter- 
tainment were eliminated at all meetings. 


Prof. J. G. Halpin, head of the poultry de- 
partment at the University of Wisconsin, 
was the featured speaker at all Wisconsin 
meetings. He traced the growth of the pre- 
pared poultry feed business in the state, 
urged all feed men to cooperate in the 
campaign to produce an additional 200 
million broilers this winter and discussed 
the relative values of protein concentrates 
in poultry rations. He also urged the deal- 
ers to give more attention to the breeding 
and management problems of their custom- 
ers. Prof. H. H. Alp of the poultry depart- 
ment at the University of Illinois was the 
speaker at Elgin. 


Don Gray, of the Wisconsin state Office 
of Price Administration, explained the 
necessity for price control at all nine 
meetings, appearing in Illinois ‘with the 
consent of the office for that state. He told 
how inflated prices tremendously increased 
the cost of the last war and how if left 
unchecked they would already have cost 
the nation, in this war, more than the total 
cost of the last war. Mr. Gray answered 


government feed wheat program in all its 
many ramifications. He cleared up many 
details for the feed men who heard him 
and was assured the 100 per cent return 
cooperation of the trade. 

Seven district managers shared the ODT 
speaking honors at the nine Central Retail 
Feed association war clinics. Russell Lynch 
of the Milwaukee office spoke at Fond du 
Lac and Burlington, Matthew Brossard at 
Wausau and Chippewa Falls, Frank T. 
Corcoran at New Richmond, H. J. Coerper 
at Richland Center, Claude Jasper at Madi- 
son and Walter Belson at Elgin. These 
speakers explained the method of filing 
applications for certificates of war neces- 
sity under ODT regulation No. 21. 

The local chairmen deserve much of the 
credit for the success of all meetings, ac- 
cording to David K. Steenbergh of Milwau- 
kee, executive secretary of the Central Re- 
tail Feed association and publisher of The 
Feed Bag. The local chairmen were D. R. 
Mihills at Fond du Lac, M. L. Johnsen at 
Green Bay, Albert Zutter at Chippewa Falls, 
E. H. Sather at New Richmond, Jim Keegan 
at Richland Center, Lyle Hill at Madison, 
J. H. Murphy at Burlington and Frank Hel- 
berg at Elgin, Ill. C. H. Hooker and H. H. 
Humphrey handled the local arrangements 
at Wausau where Paul Gebert, Jr., presi- 
dent of the Central Retail Feed association, 
served as presiding officer. 

@ RAYMOND N. IVES, Meriden, Conn., 
has opened a new feed store. It will be 
operated under the name of Reliable Grain 
& Feed store. 

@ C. F. MARSH, Fort Wayne, Ind., has 
been promoted to the position of general 
manager of the McMillen Feed Mills. 
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“In One Door-- 
Out the Other” 


That's the way STONEMO 
Granite Grit “moves” for 
the Dealer 


O "STAGNANT STOCKS" of grit when you handle 

STONEMO. POULTRYMEN EVERYWHERE KNOW 
the merits of STONEMO — for they have been hearing 
“+ about its successful use by America's leading Poultrymen 
© for many years. 


YES, IT SELLS — for our National Advertising in Poultry 
= Magazines and Farm Papers have been telling of the 
’ merits of STONEMO Granite Grit for years and years. 


STONEMO today is fed by more Poultrymen and Turkey 


Growers, who are money makers, than is any other grit. 


Outstanding Directors of Poultry Research recommend 
The Most STONEMO for it is insoluble, does not upset the mineral 
balance of a feed and does a perfect grinding job — as 


P. opular Grit well as cutting grass and fiber and helping avoid diges- 


tive troubles. 


Wi th P oul tr ymen And then to top it all— STONEMO is Guaranteed to 


outsell any other brand of Poultry Grit or your money 
refunded. 


Uncle Sam asks for 200 million more chickens this year plus 
a proportionate increase in eggs. Every poultryman is 
expected to do his part. STONEMO Granite Grit will 
materially help your poultry-feed customers to fully do 
their part in this important Defense Program. 


Sell STONEMO Granite Grit and you sell the finest. 


ALL S/ZES=CHICK T TO 
TURKEY ~ IN CLEAN 
SACKS~ FREE FROM 
il GUARANTEED 


NE MOUNTAIN lady T,CO. IN 
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DISTRIBUTORS FOR 


E. R. Squibb & Sons 


EXADOL 
3,000 or more Vitamin A and 
400 or more Vitamin D units 


e 
D-SEC 
Vitamin Din dry, powder form. 


900,000 or 450,000 A.O.A.C. 
Vitamin D units per Ib. 


VioBin Corporation 


REX WHEAT GERM Oil 


A cold processed, extracted 
oil, rich in Vitamin E 


Pabst Brewing Co. 


PABST'S BREWERS DRIED YEAST 


Contains 20,430 int‘! units 
18,160 gammas Riboflavin and 
158,900 gammas Nicotinic Acid 


California Pocking Corp. 
REGULAR BIOTOL 
Not less than 85 Vitamin D 
and 600 Vitamin A units 
SUPER BIOTOL 
Not fess than 3,000 Vitamin 
A and 400 Vitamin D units 
VITAMIN A OIL 
25, 000 S.P. XI “A” units 
per gram 


The NUTRITIONIST, too, 


serves Uncle Sam/ 


The nutritionist, too, works for National Defense. 


He does not wear the uniform of the Army, Navy or Marine Corps—yet 
today he is very much in the service of Uncle Sam. His job of helping the 
American farmer produce more eggs, more meat and more milk is ex- 
tremely important to National Defense. 


With a premium on farm production, the nutritionist appreciates today 
more than ever the importance of quality ingredients in making feeds 
productive. He knows that it takes quality to produce quantity. 


Today more and more feed manufacturers are depending on Atkins & 
Durbrow for their vitamin oil requirements. In representing such well- 
known, reputable firms as California Packing Corporation, Pabst Brewing 
Company, E. R. Squibb & Sons, and VioBin Corporation, Atkins & Durbrow 
is prepared to serve your needs and assure you unquestioned quality. 


Make Atkins & Durbrow—the House of Vitamins—your “headquarters” 
for vitamin products. Our sales representatives operate from 12 centrally 
located cities. We have warehouse stocks in 11 cities. We are prepared to 
render you efficient, thorough service—to safeguard your reputation for 
quality. 

See the Atkins & Durbrow representative when he calls. Hear his story. 


You will find him the type of man you like to do business with—a true. 
representative of a quality house. 


HEADQUARTERS FOR 
QUALITY VITAMIN PRODUCTS 


ATKINS & DURBROW, INC. 


(Proprietors of The OK Company) 


165 JOHN STREET, NEW YORK, N.Y. 


CHICAGO BOSTON DETROIT 
MINNEAPOLIS OMAHA KANSAS CITY 
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Ten 


why layer bros. achieved 


‘VERY farmer in the trading 

area around Wakarusa, Ind., 

knows the Layer Bros., Bert 
and Harry. There are so many good 
reasons for this, that a reporter for 
The Feed Bag made a special trip 
to find out the reasons for the suc- 
cess of these feed merchants. The 
history of Layer Bros. covers 25 
years of operation as specialists in 
custom feed grinding and selling 
livestock feed from their original 
mill in Wakarusa, and more lately 
in Claypool and Pierceton, all locat- 
ed in north central Indiana. 


Here are the ten most important 
factors which have contributed to 
their progress: 

(1) Honest service, including con- 
structive selling. 

(2) Field work, combined with 
selling by diagnosing livestock ail- 
ments, recommending better feed- 
ing and proper remedies. Educating 
farmers to the need for and benefits 
of scientific feeding. 

(3) Live demonstrations. 

(4) Picturization! Dramatization of 
products by means of photographs 
of local flocks and herds so that 
prospects and buyers alike can ac- 
tually see the results obtained by 
other farmers in the community. 

(5) Direct mail advertising. 

(6) Quantity purchases in car lot 
shipments to keep ample supplies 
on hand and to afford an extra 
profit through lower freight rates. 


(7) Bonus system which inspires 
employees to render better service 
and consequently higher sales. 


(8) Several sidelines closely relat- 
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ed to make volume sales 12 months 
in the year. 

(9) Credit control to assure all 
sales on a cash basis or its equiva- 
lent of 30 days to reliable customers. 


(10) Economical plant operation 
by using equipment of ample capa- 
city to handle the loads and low 
cost dependable diesel power. 


In regard to merchandising, Lay- 
er Bros. emphasize road work as of 
primary importance. Established in 
1917, for the last 10 years the firm 
has adhered to a policy of calling 
on customers and prospects regu- 
larly. From the beginning results 
were so satisfactory that they have 
kept it up and on an increasing 
schedule. 

“Our men go out with trained 
factory salesmen and spend four or 
five days at a time with them, sell- 
ing customers on the value and 
benefits of scientific feeding. These 
direct contacts are the most forceful 
and compelling factors in getting 
and holding business of feeders,” 
pointed out Harry Layer with en- 
thusiasm. 

“This policy is supplemented by 
the training our employes receive 
at the Dr. Salsbury school of poultry 
diseases. The benefits from this 
were and still are far reaching. It 
is obvious that when you can actu- 
ally solve a farmer's livestock prob- 


- lems and do it as a definite service 


you practically get all his business 
without any further argument or 
effort. It is mighty hard for compe- 
titors to get that kind of business 
away from you. 

“If the disease is beyond our 


LIVE display is an important 
factor in the Layer Bros.’ mer- 
chandising program. At the 
right are three views of a hog 
demonstration showing: the 
outdoor pen, closeup of the 
feeding data, and the actual 
hogs used in the demonstra- 
tion. Note the difference in 
their size. Herbert W. Layer, 
left, and his brother and part- 
ner, Harry A. Layer, are shown 
in photo at upper left. 


in feed business 


knowledge or ability to handle we 
call a veterinary for cattle or hogs. 
Anything dealing with poultry we 
handle ourselves. If a case is puz- 
zling, we report the findings to the 
Salsbury school and await their 
recommendations. We never use 
high pressure methods nor bore a 
prospect with over-selling tactics. 
Let ‘em sell themselves, is our mot- 
to. We do it largely by demonstra- 
tion, plus service. 

A consistent program of direct 
mail advertising is the next most im- 
portant factor in building up sales,” 
according to George Brenneman, 


(Continued on Page Fifty-three) 
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ANY feed plant operators 

commonly underestimate the 

money earning value of ma- 
chinery. Thus, for example, if you 
spend $300 for a certain machine 
and if it earns “only” $5 per month, 
that amount probably does not look 
like much to you. Yet, it is 20 per 
cent interest per year on the first 
cost of the machine and 20 per cent 
is a high rate, usually. 

The accompanying chart quickly 
tells you what your machinery 
profits are. To use the chart, run a 
straight line through the earning 
per month, column A, and the first 
cost, column B, and the intersection 
with column C immediately gives 
the interest per year. 

Thus, choosing the example stat- 
ed above, if the earning per month 
is $5 and the first cost of the ma- 
chine is $300, the dotted line drawn 
through the $5, column A, and the 
$300, column B, intersects the 20 
per cent mark in column C. There- 
fore the annual interest earned by 
the $300 machine is 20 per cent. 

The chart will also be found use- 
ful for determining the amount of 
returns per month that should be 
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Machinery 


and earning value can be 
determined by this chart 


by F. W. MADISON 


expected from a given machine of 
known cost. For example, if you 
know that a machine will cost $300 
and you want to make at least 20 
per cent, run a straight line through 
the two known values, $300 and 20 
per cent, and the intersection with 
column A gives the answer as $5 
per month. 

Or, the chart may be used for 
determining the limiting amount of 
money you can spend for a given 
machine, knowing the income per 
month that you can get out of it and 
knowing the interest rate per year 
that you want. 

In other words, if you know the 
values in any two columns you can 
immediately determine the third by 
running a straight line through the 
two known points. 

The range of the chart, as will be 
noted, is great enough to take care 
of most problems—the earnings per 
month ranging all the way from $1 
to $100. The first costs, column B, 
range all the way from $10 to $10,- 
000. And the interest rates vary all 
the way from one per cent to 1000 
per cent, column C. 

The chart is also usable for fig- 
ures larger than those shown on the 
chart. For example, if the earning 
per month is $500, and the first cost 
$30,000, the same dotted line would 
be drawn across giving the result 
as 20 per cent interest per year. In 
other words, when you add two 
ciphers to any figure in column A, 
you must also add two ciphers to 
any figure in column B. If you add 
three ciphers in A, also add three 
ciphers in B. In other words; always 
add as many ciphers in B as are 
added in A. 

Experiment with the chart for a 
while trying some of your own ac- 
tual problems and you will soon 
find how useful it is. 

Looking at it from the safety an- 
gle alone, from whom should the 


owner obtain repair parts for his 
machinery? 

I will give you the answer im- 
mediately: from the manufacturer 
and not from anyone else. 

In fact, viewed from all angles 
excepting possibly that of price, re- 
pair parts should always be secur- 
ed from the manufacturer. Parts 
made by the manufacturer can be 
depended upon to fit properly and 
wear as well as the original. The 
owner can then rest assured that 
the machine will perform the same 
as when the parts are new, all 
other things being equal. 

It is sometimes suggested that at 
the time of purchase of a machine 
one should lay in a sufficient sup- 
ply of extras so as to be prepared 
in case of an emergency. An ob- 
jection to this is that such a sugges- 
tion might have a tendency to 
shake the faith of the purchaser in 
the durability and safety of the 
machine. 

The owner of a machine is some- 
times in immediate need of a simple 
repair part. It looks so very simple 
that he says to himself, “I can make 
that myself in an hour and save 
a few dollars’’—or some such thing. 
Or, he hires a neighboring “Jack-of- 
all-trades-mechanic” to make one 
for him at a “low figure”. Right 
there is where serious mistakes are 
made. The chances are that the 
part won't fit properly or it may 
prove to be unsafe. As a result the 
machine gives less efficient service, 
it's usefulness is impaired, and the 
reputation of the manufacturer may 
be injured. 

Consider a part that is as simple 
as a brass bushing appears to be. 
Many mechanics think they can 
make bushings that are equal to 
those made by the manufacturer 
but the truth is that they cannot. 
The manufacture of finished bronze 
bearings and bushings is a job for 
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ain balanced nourish- 

ment to hatch out sturdy-well formed 

chicks - Only, the hen is fed 
powishment 


lt has been proved many times that one of _ elements of milk, proteins, minerals, vitamins 
the chief causes of hatching failures is lack and lactose of the finest quality in their 
of sufficient vitamins and minerals within the _—smost readily assimilable form. 


egg to properly nourish developing embryos. For over Il years feeds fortified with 


Much of this loss can be avoided by build- Lacto-G have helped promote greater 
ing-up breeders prior to the time they lay for hatchability as well as greater production 
hatching purposes- of more and better 99° 


and at the same time provide a surplus to 
go in the eg3: of all the vitamins and min- 
erals required. 


Lacto-G the 100% MILK SOLIDS 


FORTIFIER - - - supplies all the vital feed A Product of 
WESTERN CONDENSING COMPANY 


Send for Ne 
PRICED w, 16 page Booklet or Write f 
ECONOMICALLY 


NATIONAL 


SHIPPED 
PROMPTLY 


Be Sure 
it’s in 
Your Feed 


time 
Vitamins 
This is best accomplished by | 
assure adequate nutrition to maintain 
mix sous 
AS 
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Rewarded 


for free feeding advice 
by increased feed sales 


OULTRYMEN go to Gaspare 

Adamo’'s feed plant at Vine- 

land, N. J., for mash, whole and 
cracked grain and advice on chick- 
ens. And they go in such numbers 
that in the past year Mr. Adamo has 
increased his staff so that there are 
at least two employes always on 
hand to answer “woes and whys” 
of the distressed or baffled poultry- 
man. Recently compiled figures 
substantiate the ancient adage that 
the giver is rewarded for the advice 
given gratis has rebounded in the 
form of increased sales for the 
doner. 

Located in one of South Jersey's 
most attractive and enterprising 
communities, Mr. Adamo decided 
that just filling the chicken and egg 
man’s material needs wasn't suffi- 
cient. If the poultry business was to 
prosper, if old poultrymen were to 
be taught new tricks and new poul- 
trymen old tricks, then it was only 
logical to undertake the task at the 
junction where the poultry raiser 
centered his attention — the feed 
mill. 

Strangely enough the poultryman 


instead of resenting advice on egg 
production and the raising of fowl, 
wholeheartedly welcomed any in- 
formation passed on to him which 
might help solve his problems. Mr. 
Adamo, never too busy to delve 
personally into a customer's prob- 
lems, invites them to pay a visit and 
enter into discussion on an intimate 
and confidential basis. These visits 
to the store and mill tend to serve a 
dual purpose inasmuch as they ac- 
quaint the customer with products 
displayed about the immaculate 
store and also affords him the op- 
portunity to make a tour of inspec- 
tion of the adjoining mill and learn 
how his feed is assured purity and 
high quality by being processed 
with modern, scientific equipment 
at the hands of efficient and con- 
scientious workmen. 


Gaspare Adamo, a pleasant and 
business-like young man, who has 
been affiliated with the feed busi- 
ness for over 16 years, has prosper- 
ed and as a fitting parallel has en- 
joyed every inch of the way — a 
phrase not to be taken lightly, for 
Mr. Adamo, during his business ad- 
ministration, has lost none of his 
zest and enthusiasm for living. In 
fact he has found ample time to en- 
ter into civic affairs and participate 
in community life. 


Vineland, a community of 7,500 
population is the central purchasing 
point for most of the surrounding 
South Jersey area, so although the 
volume of business is of a local na- 
ture, it is not altogether unusual 
when orders come in from sections 
many miles distant. This latter fact 
in itself, due to the recent rubber 
and gasoline restriction, began to 


POINTED out as one of the 
show places of the community, 
the premises of the Adamo 
Feed Co. are always kept trim 
and neat. The main entrance 
to the feed store is shown in 
top photo. Below is a side 
view showing the warehouse 
and mill at the rear. 


EXTENDING a helping hand, 
and friendly advice to poultry- 
men has rebounded in the form 

—— of increased sales for feed 
dealer Gaspare Adamo, shown 
above. 


take on the aspects of a serious 
problem until the business inge- 
nuity of Mr. Adamo came to the 
rescue. But more of that later. 

Tidiness and uniform arrange- 
ment of stock as well as originality 
in window display serve not only 
to focus attention on Adamo’s feed 
store as a showplace of the sub- 
urban area, but also blends perfect- 
ly with the lively business this in- 
genious young man has built up 
from sheer determination and an 
imagination elastic enough to cope 
with ever-changing conditions. Ever 
eager for improvement, Mr. Adamo 
displays the same amount of open- 
mindedness he receives from others 
when the management of his mill 
is concerned. ‘For,’ says Mr. 
Adamo, “I realize that office force, 
mill hands, truck drivers as well as 
customers are all vital parts of a 
successful business and the dissatis- 
faction of one can mean the differ- 
ence between smooth or slip-shod 
operation.” 

Just as reliable stock, ingenuity 
and friendly discussions have made 
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Announcing the 1943 


SAVINGS UP TO 25% 


TEPPED up in potency — YET NO IN- 
CREASE IN PRICE—the 1943 FLAVONNE 
RIBO-D is a greater buy than ever! 

Now with the New FLAVONNE RIBO-D you 
get all the vital vitamins of milk at a very big 
saving. And note particularly, pound for pound 
the New FLAVONNE RIBO-D is GUARANTEED 
to have the TOP potency of dried skimmilk in 
Riboflavin (Vitamin G), Pantothenic Acid and 
Niacin. 

No, sir — unlike milk there’s no wide varia- 
bility in the vitamin values of FLAVONNE 
RIBO-D. For example, dried milk varies in 
Riboflavin from 14 to 20 micrograms per gram. 
New FLAVONNE RIBO-D is guaranteed to have 
a potency of 20 mgm. of Riboflavin per gram 
or 9,080 per lb., or 908,000 per 100 Ibs. 

Besides, each 100 lbs. gives you 544,800 
AOAC units of Vitamin D, and a total of 908,- 
000 USP units of Vitamin D, plus 4 oz. Wheat 
Germ Oil, 4 oz. Manganese and 1 oz. Iodine. 

You can go to town with the new FLAVONNE 
RIBO-D — pound for pound the vitamin equal 
of the finest dried skimmilk, plus. Start now! 
Improve your feeds and save up to 25% over 
your present cost of milk and oil by using 
laboratory-controlled GUARANTEED potency 
FLAVONNE RIBO-D. 


Write Now for Name of Nearest Distributor 
Jobbers Wanted in Some Areas 


TRADE 


MARK REG. 


MORE LIKE DRIED MILK THAN EVER BEFORE 


DRIED 7 
SKIMMILK 
y 
Z, 
“A 
Riboflavin (G)........... 20 mgm.* | 14-20 mgm.* 
Pantothenic Acid........ 36 mgm.* | 29-36 mgm.* 
63 mgm.* | 42-63 mgm.* 
(Nicotinic Acid) (*per gram) 


lus: THESE EXTRA VALUES NOT 
p * FOUND IN DRIED MILK! 


Vitamin D (AOAC)...... 544,800* | —0— 
Total D (AOAC & USP). 908,000* 
Wheat Germ Oil......... 4 ounces*, —Q— 
Manganese ............. 4 ounces* | trace 
4 ounces* _ trace 
1 ounce* | trace 


(*per 100-lb. bag FLAVONNE RIBO-D) 


ALL POTENCIES GUARANTEED 


DAWE’S PRODUCTS CO. 


4800 SOUTH RICHMOND STREET 
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PIONEERS OF 
VITAMIN 
CONCENTRATES 


CHICAGO, ILLINOIS 
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\Aesults prove ifs best! 


The government’s growing 
needs for eggs and poultry 
meat along with ever-mounting 
shortages of equipment and 
labor have greatly increased the 
importance of feeding GRAN- 
I-GRIT. For GRAN-I-GRIT 
increases a bird’s efficiency by 
helping it more completely to 
convert the nutritional elements 
of feed into eggs and meat. 


You owe it to your customers to keep a 
good stock of GRAN-I-GRIT on hand. 


WE OFFER YOU... 


A DISTINCTIVE GRIT —In addition to being insoluble, GRAN- 
I-GRIT is the lightest colored of all commercial granite grits, and 
is therefore more inviting to the turkey’s or chicken’s eye. Its rough, 
file-like surfaces have ideal grinding qualities, which insure customer 
satisfaction and heavy repeat orders. 

COMPETITIVE PRICE— GOOD PROFIT GRAN-I-GRIT requires 
only small storage space. Will not deteriorate. DEPENDABLE, 
PROMPT SERVICE. 


DEALER PROMOTIONAL SUPPORT — National magazine advertis- 
ing, posters, circulars, compact salesmen’s boxes, and complete dealer 
protection. 


OUR ATTRACTIVE DISPLAY BOX is helping many dealers boost 


profits. If you do not already have one, write us and we will send 
you one immediately. 


Write for Samples and Our Proposition 


On August 1, 1942 
C. E. LEE Writes Us... 


**] am glad to report that your 
Mount Airy Gran-I-Grit which 
we have tested in the laboratory 
and at the Beacon Poultry Re- 
Search Farm has proven to be 
one of the hardest and most in- 
soluble granite grits that we 


have ever tested. In addition to 
C. E. Lee has been connected 


these desirable features, the 
color is particularly bright and 
attractive and you have done 
an outstanding job of clean 
grading. We have found a very 
decided reduction in the quan- 
tity of grit necessary with your 
brand as compared with another 
brand of granite grit which 
proved to break down rapidly 
under pressure.” 


with poultry science for over 
25 years as a writer, lecturer, 
teacher, and research expert. 
He has written many outstand- 
ing books and articles on poul- 
try nutrition and management, 
as a result of which he was 
awarded an honorary member- 
ship in the Eugene Field Soci- 
ety, the national association of 
authors and journalists. Mr. 
Lee has been an instructor at 
Cornell University, head of the 
Department of Poultry Hus- 
bandry at N. Y. State Insti- 
tute of Agriculture, and a lec- 


turer at Columbia University., 


He is now Vice-President of 
the Beacon Milling Company in 
charge of poultry research, 


North Carolina Granite Corporation 
Mt. Airy, North Carolina 


Jean Baumgartner, 14-year-old turkey 
raiser from Litchfield, Minn., is shown 
above receiving the Philip W. Pillsbury 
trophy for her grand champion turkeys, 
prize winners at the recent Junior Live 
Stock show in South St. Paul, from H. J. 
Sloan of University Farm. Jean's coop of 
three Mammoth Bronze turkeys, which total- 
ed 98 pounds in weight, took top honors in 
competition with county-champion turkeys 
raised by farm youths throughout Minne- 
sota. 

The three prize-winning turkeys came 
from a flock of 25 poults Jean raised as a 
poultry project this year. She has partici- 
pated in poultry competitions for the last 
four years. The Pillsbury award for agri- 
cultural achievement consists of a trophy 
symbolic of the traditional Thanksgiving 
fowl and a cash prize. 


@ VICTOR MADSEN, formerly of Stark- 
weather, N. D., has accepted a position 
with Cargill, Inc., with his headquarters 
at Montevideo, Minn. 


@ MERCHANTS MILLING CO., Glencoe, 
Minn., has purchased the Farmers Union 
grain terminal elevator at Watson, Minn. 
Henry Griffith will continue as manager. 


@ FRED KLUWIN, 69, Milwaukee, Wis., 
former Oshkosh flour and feed dealer and 
more recently a representative for the W. 
J. Jenison Co., Minneapolis, died last month. 
@ PREBLE COUNTY FARM BURO CO-OP. 
association, Lewisburg, Ohio, has recently 
purchased the Lewisburg elevator from the 
Floyd Milling & Grain Co., which had 
owned the plant and business since May 
15, 1939, when it was acquired from C. W. 
Pontius. 
KANSAS NUTRITION SCHOOL 
The second annual feed conference for 


Kansas feed dealers will be held at Man- 


hattan, Kan., Dec. 10-11, according to an 
announcement by J. F. Moyer, secretary of 
the Kansas Grain, Feed & Seed Dealers 
association. The conference will be con- 
ducted in the form of a school or educa- 
tional program on feeds. Special study 
will be given to dairy and poultry feeds 
and factors affecting them. Ralph R. Young, 
Jr., Young & Sons Co., Hutchinson, Kan. 
will have charge of the open forum session. 
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production has as its basis 

complete well-balanced ra- 
tions. One of the essentials in such 
rations is adequate amounts of 
protein of the proper quality. Pro- 
teins, as the name implies, are of 
“the first importance” in every effi- 
cient feeding program because they 
constitute by far the largest part of 
the dry matter of animal tissues and 
also make up a large part of the 
dry matter in milk and eggs. Much 
of the poor performance and un- 
thriftiness of farm animals is due to 
inadequate feeding of protein. 

In the early days, it was thought 
that a pound of protein was a 
pound of protein to the animal 
whether it came from timothy hay, 
straw, corn, milk, meat or some 
other source. However, it was soon 
realized that the value of proteins 
was not alike. In looking for a pos- 
sible explanation why one protein 
was better than another, it was 
thought that the difference might 
be due to digestibility. Accordingly, 
protein digestibility studies were 
undertaken. The information ob- 
tained has been of considerable 
practical value and, in fact, serves 
as the basis upon which our pres- 
ent-day feeding standards are com- 
puted. 

Protein digestibility studies, how- 

’ ever, did not solve the problem en- 
tirely. When a pound of digestible 
protein in one feed was compared 
with a pound of digestible protein 
from another feed, one almost in- 
variably proved better than the 
other. Further investigation showed 
that proteins contained a varying 
number of chemical substance 
known as “amino acid”. These ami- 
no acids are frequently referred to 
as the “building stones” or mate- 
rials from which all proteins are 
formed. There are at present 22 
known amino acids. The number 
and proportions of these amino 
acids vary in different proteins. The 
plant proteins are different from 
those of animal origin, the proteins 
of corn are different from those of 
other grains, the proteins of muscle 


4 FFICIENT livestock and poultry 
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vary greatly in relation 


to amino acids 


tissue are different from those of 
glandular or connective tissue, etc. 

Of the 22 known amino acids 10 
have been shown to be essential 
for the rat to live and grow. The re- 
maining 12 amino acids are classi- 
fied as non-essential, i.e., they can 
either be formed from other amino 
acids or are not required. A protein 
which does not supply the essen- 
tial amino acids is nutritionally in- 
complete and is referred to as an 


This discussion on the protein supple- 
ment problem in livestock and poultry 
production, is the second of two topics 
delivered by Dr. R. M. Bethke, Wooster, 
Ohio, at the University of Minnesota nu- 
trition school, held last month at St. Paul. 


incomplete protein. On the contrary 
a protein which supplies all of the 
essential amino acids in proper 
amounts is called a complete pro- 
tein. Proteins of animal origin as a 
general rule contain a higher per- 
centage of the essential amino 
acids than do plant proteins and 
are therefore spoken of as being of 
higher quality or more complete 
than those of plant origin. This has 
led to the common general state- 
ment that animal and fish proteins 
are of better quality than vegetable 
or plant proteins. It is known, how- 
ever, that there are exceptions to 
that general statement. For exam- 
ple, the proteins of properly pro- 
cessed soybean oil meal. 

The amino acid requirements of 
livestock are not known. Limited 
information on the amino acid 
needs of poultry is available. 

In practice, livestock and poultry 
are not fed individual proteins but 
mixtures of proteins in one or more 
feedstuff. The purpose is to so com- 
bine proteins from feedstuffs so that 
the total feed will contain not only 
all the essential amino acids, but 
also in amounts which can be util- 
ized most efficiently by the animal. 

At Illinois, for example, it was 
found that pigs utilized 54 per cent 


present 


of the digestible protein from corn, 
42 per cent of the digestible protein 
of tankage, while the digestible 
protein of the combination was 
utilized by 61 per cent. 

Ruminants do not require as com- 
plete a protein for good perform- 
ance as do non-ruminants. The rea- 
son for this is due to the properties 
of the digestive system. In the 
paunch of cattle and sheep there 
are thousands of microorganisms at 
work making up for insufficiencies 
of key amino acids in the feed. 
These microorganisms can and do 
transform feed protein into bacterial 
protein which in turn is used by the 
animal. Further evidence that pro- 
tein quality is less critical in rumin- 
ants than other farm animals is sup- 
ported by the recent studies at Wis- 
consin, Illinois, and Cornell that ru- 
minants can utilize a certain per 
cent of urea nitrogen for building 
body proteins. 

Since ruminants do not need as 
complete proteins as do poultry and 
swine, it is sound economy to con- 
serve the better quality proteins for 
poultry and swine feeding purposes. 

For years animal protein supple- 
ments have been considered more 
or less indispensible in the econ- 
omical feeding of swine and poul- 
try. Although experimental work 
had shown that certain plant pro- 
tein supplements could be used to 
advantage with animal and/or fish 
products, there still persisted a feel- 
ing of greater security when liberal 
amounts of animal and/or fish pro- 
ducts were used in their feed. The 
present shortage of animal and fish 
protein sources, however, necessi- 
tates the use of minimum amounts 
of these products and maximum 
amounts of plant protein supple- 
ments. The best all-around product 
for this purpose is soybean oil meal 
which has been properly processed. 

It has been shown that swine on 


(Continued on Page Sixty-six) 
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T was a 2800-pound capacity 

feed mixer that really built feed 

business for the Buchanan Co- 
op., Buchanan, Mich., in one of the 
old mills that still runs with water 
wheel power. So declares Robert 
Koenigshof, manager of the com- 
pany that deals in everything for 
the farm. 


For many years the feed plant 
had offered a grinding service. They 
had a small mill in the rear of the 
store but there was no mixer. Any 
mixing that had to be done was 
done shovel-fashion. Mainly it was 
a feed business of ready-mixed ra- 
tions as bought from the manufac- 
turers. But about three years ago 
the company acquired the old 
watermill that had been running 
since time almost immemorial at 
the rear of, and diagonally across 
the back lots. Along in the deal 
came Bennie Metzger, worker in 
the water mill for 20 years. 


First need was new equipment, 
including the feed mixer, a Haynes, 
that is now installed on the main 
floor. Mixing was a new service 
for the Buchanan trade territory. 
When farmers and poultry raisers 
saw how well their feed could be 
mixed, they began bringing in more 


credited for business boom 
at michigan feed plant 


of their own grain to be ground and 
balanced with the concentrates. 
That kept the new Big Chief ham- 
mer mill going. So steady is the op- 
eration now that two tons an hour 
are turned out and there are few 
lapses during the day when the 
mill is idle. 

“Business here in the feed mill is 
good,” said Raymond Morris, feed 
mill foreman. “Farmers keep bring- 
ing in the grists for the mill to grind 
and the mixer to mix. For example 
here is a lot waiting to be ground 
that calls for the addition of 650 
pounds of brewers’ grains and 200 
pounds of our ‘milk maker’ in the 
formula. It means that the custom- 
er goes home to his dairy cows 
with a ration that will really give 
results.” 

Mr. Morris reminded us that one 
good service, like the mixing, natur- 
ally increases the call for other 
operations such as seed cleaning. 
Farmers bring in soybeans, wheat, 
oats, and other grains to clean for 
seed. For soy beans and wheat the 
charge is four cents a bushel, for 
oats, three cents. Here is a good 
deal of extra revenue for the sea- 
son thanks to the Eureka seed 
cleaner. 

Most of the feed supplements are 
trucked out from Chicago, more 
than 100 miles away, by the com- 
pany’s own trucks. But such things 
as soybean, cottonseed meal, bran, 
and middlings, come in carload lots 
by train. Since Buchanan has no 
railroad the latter must also be 
trucked from a neighboring city 
served by rail. 

If the old water mill isn't running 
full tilt to serve the farmers direct, it 


CUSTOM service has steadily 
increased at the Buchanan Co- 
op. since the installation of a 
new feed mixer. The Big Chief 
hammer mill at the left is kept 
operating at peak capacity to 
meet current demands. A truck- 
load of feed about to leave 
the plant is shown at upper 
right. 


is kept busy supplying mixtures for 
the regular feed store in the rear of 
the main building where Mr. Koe- 
nigshof presides. Out of this place 
great quantities of commercial 
feeds are sold. The business has 
been better the last season than 
ever, says Mr. Koenigshof, and he 
predicts that the demand for cor- 
rectly balanced farm feeds will be 
greater in time to come. 

“No one in the business seemed 
to know just how old the mill is but 
it provides cheap power,” said Mr. 
Morris, ‘and we are sure of it about 
nine months of the year. During 
June, July, and August if the water 
is too low we belt a farm tractor to 
the mill and go right on.” 

Mr. Morris showed how the line 
shaft from the old mill wheel passes 
directly across to the opposite side 
of the building and extends outside 
with a pulley attachment. Here in 
a roofed area the tractor takes its 
station in emergencies. 

The Buchanan Co-op. discourag- 
es credit and operates largely on a 
cash basis. Instead of the usual 
“Cash Only” signs about the place, 
the notices posted read as follows: 
“Usual terms cash. When positively 
necessary those with accepted 
credit rating may be granted open 
billing up to 30 days, the sales slip 
to bear purchaser's signature and 
date for payment. No additions to 
past due accounts. Any employe 
found violating this policy will be 
immediately replaced.” 


@ HARRY RAMSEY, Russellville, Ind., has 
purchased the Wilson & Son elevator. 
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THIS POPULAR CARTON BRINGS YOU 


Every Egg Feed buyer is a prospect for these 
attractive, sturdily-constructed cartons . . . be- 
cause CARRY SAFE Cartons help them market 
eggs at better prices. 


Thus you make a bigger sale and more profit 
per customer ... and pave the way to steady, 
profitable repeat business. 


CARRY SAFE Egg Cartons are heavily adver- 


Send for Free Sample and Prices Today! 


Telephone: SUPerior 3886 


SELF-LOCKING CARTON CO. 


SII St., Chicago, Illinois 
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‘~ SALES TIP FOR FEED DEALERS: 
Your 9g Feed Customers Need 


Cartons, (oo! Sell Them 


CUSHIONED 


EGG ‘CARTON 


“ONE PIECE 

SET-UP REQUIRED 
NO FILLERS 

(NESTED, READY TO FILL 
ELIMINATES BREAKAGE 
WONDERFUL DISPLAY 


EXTRA PROFITS PER CUSTOMER... 


tised .. . are well-known and liked by your trade. 
They are easy to sell to poultry raisers, roadside 
stands, grocery stores, etc. Exclusive features 
provide a wonderful display of eggs . . . with 
maximum protection against breakage. 


Low in cost, the CARRY SAFE Egg Carton is 
a tried and proven money-maker for feed dealers. 
Write us today for prices and FREE SAMPLES. 


SELF-LOCKING CARTON CO., FB-11-42 
511 E. Illinois St., Chicago, Ill. 
Gentlemen: 


Send at once prices and FREE SAMPLE of CARRY 
SAFE Egg Cartons. 


Individual 


Firm 
Address 
City State 
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Pe 
at | 
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Like munitions makers and other producers of war materials, 
the feed manufacturer, too, is in the “all out effort.” He will 
be called upon and should be prepared to meet the demands of 
an increasingly larger volume of business. 


And along with this increased demand for feed production, 
quality must be maintained. Rations must be properly balanced, 
and adequately fortified in vitamins A and D. Only in this 
way will the nation’s poultrymen be able to meet the large 
quotas set by Uncle Sam. 


Make sure that your mashes are fortified with customary levels 
of vitamin D. Be equally sure that true vitamin A is added in 
adequate amounts. You can do this by using CLO-TRATE 
“L-40” Vitamin A and D Feeding Oil, which was designed 
especially to meet such requirements. It is standardized to con- 
tain 400 A.O. A.C. units of vitamin D and 1000 U. S. P. units 
of vitamin A per gram. 


This means increased 
feed production, too 


CLO-TRATE 
40" 
Vitamin A & D Feeding Oil 


Contains 400 A.O. A.C. units of vitamin 
D and 1000 U.S.P. units of vitamin A 
per gram. Can be used at the usual levels 
recommended for 400 D oils and still com- 
ply with the limitations set forth in Or- 
der L-40. 

Other CLO-TRATE Products include: 


CLO-TRATE “400” Vitamin A and D 
Feeding Oil (now contains 2000 vita- 
min A units) 

CLO-TRATE “800” Vitamin D Feed- 
ing Oil 

CLO-TRATE “Dry D,” vitamin D in 
edible powder form. 

Each CLO-TRATE Product is guaranteed 
to contain not less than the units claimed. 
Every batch is checked before shipment in 
our chemical and physical laboratories and 

tested on chicks by the A. O. A. C. method. 


* WHITE LABORATORIES, INC. * 


Write for particulars 


Manufacturers of Dependable Vitamin Products 


NEWARK NEW JERSEY 
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OPA Sets Profit Margins 
On Oil Meal and Cake 


The OPA announced new and drastic 
price control on oil meal and cake in an 
order issued effective November 12. The 
new price ceilings are embodied in amend- 
ment number 61 to supplementary regula- 


tion number 14. It sets maximum profit 
margins on all types of oil meal and oil 
cakes. 

The following is the schedule of profits 
allowed: 

(a)—Sales by a jobber—profit margin 
over cost. A jobber may charge the maxi- 
mum profit or markup of 50 cents per ton. 
In defining a jobber or “dealer’’ the OPA 
says: “Jobber or dealer means a person 
who buys oil meal or oil cake, whether in 
carlots or less than carlots, and resells the 
same without unloading into a warehouse.” 

(b)—Sales by a wholesaler—profit mar- 
gin over cost. If a wholesaler purchases 
from a processor, his maximum profit mar- 
gin or markup shall be $2.50 per ton. If 
a wholesaler purchases from a jobber, his 


When this order came out there was 
some confusion in the trade regarding its 
effect on contracts made for delivery after 
November 12. THE FEED BAG checked 
with the OPA in Washington, D. C. and 
was informed that this new regulation is 
retroactive insofar as all deliveries after 
November 12 must be made according to 
the new profit schedule regardless of 
previously existing contracts. 


maximum profit margin or markup shall be 
$2.00 per ton. In defining wholesalers the 
OPA says: “Wholesaler means a person 
who buys oil meal or cake and unloads his 
purchase into a warehouse and resells the 
same, except at retail. 

(c)—Sales by a retailer—profit margin 
over cost. If a retailer purchases from a 
processor, his maximum profit margin or 
markup shall be $5.50 per ton. If a retailer 
purchases from a jobber, his maximum 
profit margin or markup shall be $5.00 per 
ton. If a retailer purchases from a whole- 
saler, his maximum profit margin or mark- 
up shall be $3.00 per ton. The OPA defines 
retailers as: “Retailer means a person who 
buys oil meal or oil cake and resells the 
same to a feeder or ultimate user.” 

The OPA further states that these maxi- 
mum profit margins can be charged only 
once. Thus, if a jobber bought from an- 
other jobber, or a wholesaler from another 
wholesaler, etc., the second purchaser 
would have no chance to add any profit. 

If the jobber, wholesaler or retailer buys 
the oil meal or cake unsacked and sells it 
sacked he may add the cost of the sacks 
to his maximum price provided the total 
charge is not over $3.50 per ton. 

Costs to the various members of the 
trade are to be figured as follows: 

(a) In the case of a jobber, cost shall 
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mean the actual price paid by him for 
each individual purchase. 

(b)—In the case of the wholesaler, the 
weighted average delivered price to him 
on deliveries at his warehouse or place of 
business for the period October 1, 1942 to 
October 31, 1942, both inclusive, shall be 
his cost for the period November 1, 1942 to 
November 30, 1942, both inclusive. For 
each month preceding November, 1942, his 
cost shall be the weighted average deliv- 
ered price to him at his place of business 
during the preceding calendar month. If 
no deliveries were made in any month the 
cost shall be determined in the manner 
mentioned above on the basis of deliveries 
during the last preceding month in which 
they were made. 

(c)—The cost for a retailer is determined 
in the same manner as for that of a whole- 
saler. 

Persons who buy and sell oil meal and 
oil cake are required to keep records open 
to OPA inspection. These must show the 
following information: 

(a) Date of purchase 

(b) Name and address of buyer and 
seller 

(c) The product and quantity bought or 
received 

(d) The price charged and method of 
computing it, listing separately all items of 
transportation, charges and mode of trans- 
portation. 


Changes Made In Wheat 
Millfeed Regulation 


Several minor changes in the wheat mill- 
feed regulation were announced Nov. 14, 
by the OPA in Amendment No. 1 to Maxi- 
mum Price Regulation No. 173, effective 
Nov. 20, 1942. 

The original record-keeping requirement 
called for more complete retail sales rec- 
ords than was customary in the trade. As 
now amended the regulation requires re- 
tail sellers to keep only such records of 
their sales as were customarily kept at the 
effective date of the regulation July 4, 
1942. 

The definition of wheat mill feeds is sim- 
plified by eliminating the minimum ash 
content provision and substituting the pro- 
vision that flour from wheat is not subject 
to the mill feed regulation. This removes 
from the regulation certain blends of whole 
wheat flour. Products of wheat such as 
second clear, feed flour and reddog flour 
still are subject to the maximum price regu- 
lation No. 173, 

A new provision establishes maximum 
prices for sales in buyer's sacks at the 
applicable maximum price in sacks, less 
the customary differential allowed for ship- 
ments in buyer's sacks at the effective date 
of the regulation. 

Another new provision permits in certain 
instances the addition to the maximum 
prices of sales taxes and such license and 
inspection fees as are levied on a tonnage 


basis, providing they are stated separately 
by the seller. 

The amendment also allows a retailer 
to add a delivery charge to his maximum 
price if he charged for delivery on the 
effective date of the regulation. Some 
changes were also made in the price bases 
for certain small territories in California 
and Missouri to conform with the rail rate 
structure in those areas. 


Ban Use Of Louisiana 
Molasses In Feeds 


To maintain output of critically needed 
war alcohol, use of Louisiana molasses 
produced after Nov. 2, 1942, for making 
mixed feed, vinegar, ensilage, and direct 
feed is forbidden by Amendment No. 4 to 
General Preference Order M-54. The 
amendment provided that no producer may 
deliver molasses made in the state of 
Louisiana after Nov. 2, 1942 unless he shall 
have received from the person accepting 
delivery a certificate stating that the mo- 
lasses is not to be used in making the pro- 
hibited products. The order does not apply 
to stocks of molasses held in Louisiana, 
produced prior to Nov. 2. 


Full And Part-Car 
Lots Under Same Ceiling 


Because many sellers of animal product 
feedingstuffs claimed they had no set dif- 
ferentials in price between sales in carload 
lots and in less than carload lots, the 
Office of Price Administration has announc- 
ed that the fixed dollars and cents ceiling 
prices previously established for such meat 
scraps and digester tankage will prevail 
for both full and part-car lots. 

The original Maximum Price Regulation 
No. 74 as amended (Animal Product Feed- 
ingstuffs) stated that sellers should deduct 
their March “customary trade differential” 
in making sales of carload lots. Recently, 
however, sellers generally have refused to 
quote a carload price because the differ- 
ential under part-car lots was difficult to 
determine. 

Both full and part-car lots now bear the 
same price ceiling, f.o.b. conveyance at 
production plant, under Amendment No. 3, 
effective October 29. However, OPA offi- 
cials stressed the fact that there still is 
nothing to prevent a seller from giving a 
discount or allowance on a carload sale. 

The original provisions of the regulation, 
establishing higher maximum prices when 
the product is sold in bags or on a deliver- 
ed basis remain in force. 


ODT Postpones Mileage 
Rationing To Dec. 1 


Effective date of the Office of Defense 
Transportation's mileage rationing program 
for commercial motor vehicles has been 
postponed from November 15 to December 
first. 

Postponement of the ODT program also 
will give commercial motor vehicle opera- 
tors who have not yet submitted their ap- 
plications for Certificates of War Necessity 
another chance to obtain their certificates 
before nation-wide mileage rationing is 
begun. 

After December 1 no commercial motor 
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vehicle subject to General Order ODT No. 
21 will be permitted to operate unless it 
carries a Certificate of War Necessity 
issued by the ODT. 

Postponement of the Certificates of War 
Necessity deadline does not change the 
period in which the tires of all commercial 
motor vehicles must be inspected, ODT 
officials emphasized. 

These inspections may be made any 
time after November 15 and must be com- 
pleted before January 15. Following the 
initial inspection, the tires of every truck, 
bus, taxicab or other commercial motor 
vehicle must be taken in for inspection 
every 5000 miles or 60 days, whichever is 
completed first. 

After such inspection, no commercial 
motor vehicle will be permitted to operate 
unless the official tire inspector has certi- 
fied that all possible and necessary re- 
pairs, replacements or adjustments to as- 
sure maximum conservation of tires have 
been made. 


Exempt Farm Trucks 
From ODT Rules 


Further exemption from the provisions 
of ODT Order No. 17 has been granted un- 
til November 30, to trucks engaged ex- 
clusively in the transportation of farm pro- 
ducts and supplies to farms. This means 
that trucks of this class will not have to 
reduce their mileage by 25 per cent, will 
not need to check with Joint Information 
Offices in an effort to lease empty trucks, 
and are not prohibited from making more 
than one delivery per day. The term “farm 
supplies” has been defined officially, as 
“any articles or things selected and defi- 
nitely intended and destined for use in the 
maintenance and operation of a farm. The 
term includes not only such articles or 
things as are in their ordinary use pecu- 
liar to a farm, such as seed, fertilizer, stock 
feed, plows, harrows, binders, etc., but 
also includes any other articles or things 
which have been selected and are defi- 
nitely intended or destined for use in the 
maintenance and operation of a farm.” 


WARNING: Each truck, however, must 
operate under a Certificate of War Neces- 
sity on and after Dec. 1, 1942. 


Change Carloading 
Requirements On Grain 


Under the regulations of ODT No. 18, the 
effective date of which was advanced to 
Nov. 1, loading requirements of grain and 
grain products are now covered by the 
following rules: 


(a) A straight or mixed carload shipment 
of: 
(1) Seed, grain products, grain by-pro- 
ducts, packaged rice, cereal food prepara- 
tion, vegetable oil meal, animal and poul- 
try feed, all in containers, and vegetable 
oil cake, shall be loaded to a minimum 
weight of 60,000 pounds; 

(2) Corn or maize (not popcorn) in the 
ear (shucked or not shucked), oats, un- 
ground screenings, sorghum grains in the 
heads and unthreshed, shall be loaded to 
80 per cent of the weight required by 
SS 500.21 (a) of General Order ODT 18, 
Revised, or to an elevation not lower than 


24 inches from the roof of the car measured 
at its side walls; 

(3) Shelled corn or maize, threshed sor- 
ghum grains, soybeans, flaxseed, or grains 
other than those mentioned in the next pre- 
ceding paragraph shall be loaded to an 
elevation not lower than 24 inches from 
the roof of the car measured at its side 
walls, or up to the lawfully marked grain 
line of a car so marked. 


Sacked Grain May Be 
Loaded With Mixed Feed 


A new regulation (Special Direction ODT 
18, Revised—3) has ben issued effective 
November 1, 1942, changing the section 
covering mixed carloads of feed, grain pro- 
ducts, etc., packed in containers, to read as 
follows: 

“(1) Rice in packages containing less 
than 50 pounds each, starch, seed, grain 
products, grain by-products, cereal food 
preparation, vegetable oil meal, animal 
and poultry feed, all in containers, and 
vegetable oil cake, shall be loaded to a 
weight not less than 60,000 pounds. Grain, 
in sacks, of a weight not exceeding 6,000 
pounds may be included in mixed carload 
shipments of any commodities shown in 
this subparagraph (1) to make up the 
weight of 60,000 pounds.” 

Note that this covers the inclusion of 
grain in sacks of a weight not exceednig 
6,000 pounds in mixed carload shipments 
of any commodities shown in this sub- 
paragraph (1) to make up the weight of 
60,000 pounds. 


Fertilizer Price Ceilings 
May Be Raised 


Present price ceilings on fertilizer—frozen 
at February 16-20, 1942, levels may be 
raised by approximately eight per cent 
shortly to cover increased costs of nitrogen 
and transportation since that base period, 
according to the Office of Price Adminis- 
tration. 

A new price regulation, effecting this 
adjustment by fertilizer production areas 
according to the increased costs in each 
area, probably will be issued within the 
next four to five weeks. 

Allocation of low-priced sources of chem- 
ical nitrogen to war industries subjects the 
fertilizer industry to additional expense in 
turning to substitutes, such as oilseed 
meals, for essential nitrogen. Advance dis- 
closure of the proposed price adjustment is 
made to encourage fertilizer manufacturers 
to proceed with mixing operations, using 
all available sources of nitrogen. Thus, the 
1943 output of essential food, feed and 
fiber crops will not be limited by a fertil- 
izer shortage. 

The fertilizer price adjustment will raise 
farmer-user cost, but will be reflected in 
larger commodity yields and thus increase 
income from his farm produce. 


Milk Products 
Under Price Ceiling 


Maximum prices for milk products have 
been set by the Office of Price Administra- 
tion in temporary order No. 22 with respect 
to stabilization of prices affecting the cost 
of living. Milk products are defined as, 
“all butter, cheese, condensed and evapor- 


Did Jt Again 


HIS issue of The Feed Bag is the 

largest in point of advertising of 
any ever published. It breaks our 
record for the second time in 12 
months. The Feed Bag wishes to ex- 
press its thanks to everybody who 
has helped to make this possible. In 
case this issue reaches you late, re- 
member that we are doing our best 
to get out on time, but during war- 
time publications mailing under sec- 
ond-class permits often are delayed. 


ated milk, powdered milk, casein, malted 
milk powder, and any other commodity 
which is processed or manufactured from 
cow's milk and composed of milk ingredi- 
ents constituting more than 50 per cent by 
weight or volume, except fluid milk, fluid 
cream, and ice cream.” 

A definite interpretation from the OPA 
advises that the maximum prices cover all 
milk products as specified, whether for 
human consumption or for animal and 
poultry feeds. The order reads: 

“The seller's maximum price for such 
milk products ‘shall be the highest price 
charged by the seller during the period 
September 28, 1942, to October 2, 1942, in- 
clusive, for the same listed food product; or 
if no charge was made for the same listed 
food product, for the similar listed food pro- 
duct most nearly like it. If the seller did 
not sell the same or similar listed food pro- 
duct during the period September 28, 1942 
to October 2, 1942, inclusive, his maximum 
price for such listed food product shall be 
the highest price charged during that peri- 
od by his most closely competitive seller 
of the same class for the same listed food 
product; or, if no charge was made for the 
same listed food product, for the similar 
food product most nearly like it’. 

“No other feed ingredients are included 
under this maximum price regulation.” 


@ WILDER GRAIN CO., West Branch, Iowa, 
has purchased the John Thompson feed 
store. The business will be managed by 
Oliver Sayles. 


@ VANCIL HATCHERY, Rushville, Ill., has 
purchased the David Hodge feed mill and 
will continue to operate it in the same 
location. 
@ HORACE & WESLEY LEHMAN, Berne, 
Ind., are opening a new feed store which 
is to be known as the Master Feed store. 


WPB ON SIX-DAY WEEK 

The War Production Board has gone on 
a full 6-day week for the duration. The 
regular office hours of WPB, both in Wash- 
ington and in the field, now are from 8:30 
am. to 5:15 p.m. daily except Sunday. 
Employes who work on Saturday atter- 
noons will be granted compensatory leave 
of four hours to be taken sometime during 
the next week. Purpose of the order is to 
insure that all offices and units function 
six days a week, without a let-down on 
Saturday afternoons. 
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J HROUGHOUT the nation last month, 
Oct. 19-24, National Feed Week was 
observed for the sixth consecutive year 
and again from all over the country reports 
indicate the event was another outstanding 
success. 

Thousands of feed dealers, jobbers, and 
manufacturers cooperated in promoting the 
celebration first instigated by The Feed Bag 
and now carried on under the auspices of 
the American Feed Manufacturers associa- 
tion. Over 200,000 stickers and more than 
15,000 posters were distributed by National 
Feed Week headquarters and hundreds of 
newspapers, farm journals, trade magazines 
and radio stations were enlisted to help 
publicize the event. 

Feed trade associations also cooperated 
heartily. They assisted in distributing Na- 
tional Feed Week material to their mem- 
bers and gave liberal space in their bulle- 
tins to the celebration. 

This year the demands of increased pro- 
duction for war needs gave added impetus 
to the event and the hundreds of clippings 
flowing into National Feed Week head- 
quarters indicate that feed dealers of the 
nation both large and small are becoming 
increasingly aware of the importance of 
focusing attention of livestock raisers and 
poultry growers on the fact that, “Victory 
demands better feeds—better feeding.” 

As usual Oskaloosa, Iowa, which for 
several years has attracted nation-wide 
recognition for its National Feed Week 
activity, again lead the field with a 28 
page tabloid published by the Daily Her- 
ald. This special section contained over 
19,000 lines of advertising by 95 adver- 
tisers representing over a dozen towns in 
southeastern Iowa. 

Feed dealers in many other communities 
also cooperated in boosting National Feed 
Week by combining their advertising and 
offering special prices. Like many other 
feed plants, the Globe Milling Co. at 
Watertown, Wis., held an “Open House.” 
Coffee and doughnuts were served all day 
on Oct. 22. A special seed corn exhibit 
was held, souvenirs were given away with 
every purchase, and special representa- 
tives from Purina Mills, Dr. Salsbury’s Lab- 
oratories, Consolidated Products Co., Ohio 
Salt Co., and Northrup-King & Co., were 
on hand to answer questions and feeding 
problems. 

Sietam’s feed store at Whitewater, Wis., 
published a coupon in local newspapers 
good for 50 cents credit on feed purchased 
during National Feed Week. The Hilbert 
elevator, Hilbert, Wis., mailed out hundreds 
of colored cards, 7 by 11 inches, calling at- 
tention to National Feed Week and listing 
a number of special prices and feed bar- 
gains for the six-day period. 

In addition to the official posters and 
stickers, the Supersweet Feed Co., Red- 
wood Falls, Minn., got out a special two- 
color poster of its own, devoted the front 
page of its house organ to the event and 
publicized it widely both by radio and 
local newspapers. 
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celebration called 
smashing success 


Spear Mills, Inc., Kansas City, Mo.; Mur- 
phy Products, Co., Burlington Wis., and 
many other feed manufacturers devoted 
portions of their radio programs to Na- 
tional Feed Week tie-ins. 

On Oct. 19, Ralph M. Field, president of 
the American Feed Manufacturers asso- 
ciation gave a talk on National Feed Week 


on the Dinner Bell program from WLS, 
Chicago, and on Oct. 17, E. P. MacNicol, 
his assistant, was given time on the Poul- 
try Supply Dealer hour over the same 
station. 

Other radio stations such as KARK, Little 
Rock, Ark., and KDKA, Pittsburgh, Pa., also 
gave spot announcements to National Feed 
Week and in general the cooperation re- 
ceived from all sources was more wide- 
spread than ever before. 

All in all the 1942 National Feed Week 
was a smashing success. Officials are 
highly pleased with the results and in re- 
viewing the recent activity, voiced the 
hope that the feed industry would continue 
preaching the gospel of better feeds — 
better feeding throughout the entire year. 


Keyed to the Swing of the Seasons 


All Year Production 


PLANTS AT: 


Toledo, Ohio 
Napoleon, Ohio 
Latty, Ohio 
Deshler, Ohio 
Lakeview, Ohio 
Tiptonville, Tenn. 
Phillippy. Tenn. 
Big Bend, Colo. 
May Valley, Colo. 
Las Animas, Colo. 
Calipatria, Calif. 


WRITE -PHOx, 
FOR QUOTA 


Saunders Mills, Inc., 


from Strategically 
Located Plants for 
your 


Freshly Dehydrated an Sun 
Cured Alfalfa Meal Needs 


TOLEDO 
OHIO 
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emergency, the 46th annual 

convention of the Grain & 
Feed Dealers National association, 
held at The Elms hotel, Excelsior 
Springs, Mo., October 12 and 13, 
proved a distinct success despite 
the fact that attendance was strictly 
limited. Attendance at the conven- 
tion was limited to officers and di- 
rectors of grain and feed trade as- 
sociations and the National Grain 
Trade Council plus several officials 
from government agencies. 

The entire program was planned 
to provide vital information which 
officers of the various trade asso- 
ciations could take back to their re- 
spective states for the benefit of 
their members. 

Biggest news for the feed trade 
which came out of the meeting was 
the adoption of a resolution submit- 
ted by the Secretaries’ Circle, an 
organization of state association 
secretaries. The Circle proposed a 


resolution that a retail feed com- - 


mittee be appointed by the presi- 
dent of the Grain & Feed Dealers 
National association. The retail feed 
committee will function along lines 
similar to the country elevator com- 
mittee and is expected to provide 
officers of the National with a cross 
section of the needs and desires of 
the retail feed trade. This committee 
is expected to prove mighty impor- 
tant to that branch of the trade. 

Problems in handling soybeans 
were discussed in an open forum 
discussion. The discussion was par- 
ticipated in by S. W. Wilder, Cedar 
Rapids, chairman, country elevator 
committee; Gradon Swanson, Des 
Moines, secretary, Western Grain & 
Feed association; E. E. Allison, In- 
dianapolis; Fred K. Sale, Indian- 
apolis, secretary, Indiana Grain 
Dealers association; W. W. Cum- 
mings, Columbus, secretary, Ohio 
Grain Mill & Feed Dealers associa- 
tion, and J. E. Wells, Kansas City, 
representing the Farm Credit Ad- 
ministration. 

Operation under ODT was ex- 
plained by Larry Wendorf of the 
Office of Defense Transportation 
while George Kublin, Washington, 
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acts favorably on retail 
feed committee proposal 


SAM L. RICE, Metamora, 
Ohio, was unanimously re-elect- 
ed president of the Grain & 
Feed Dealers National associa- 
tion at the 46th annual meet- 
ing of the group held Oct. 12- 
13 at Excelsior Springs, Mo. 


D. C., explained how the Commodi- 
ty Credit Corporation has worked 
out the handling of feed wheat. 


Members of the board of directors 
of the Grain & Feed Dealers Nation- 
al association held their annual 
dinner October 11. The directors 
appointed a nominating committee 
including John Hedelund, Edward 
La Budde and Charles Robinson. 


The directors also appointed a 
special committee to revise the feed 
trade rules of the association and 
present it for approval at the next 
annual meeting. Those named to 
the committee were: E. C. Dreyer, 
Kansas City, chairman; A. E. Hop- 
kins, Boston, vice chairman; Russell 
J. Sawyer, Chicago; Paul E. Kings- 
ley, Minneapolis; E. C. Collard, 
Buffalo; E. J. Koehnlein, Buffalo and 
Edward La Budde, Milwaukee. 


Sam L. Rice, Metamora, Ohio, 
was unanimously re-elected presi- 
dent of the association. The office 
of first vice president was declared 
open for the ensuing year and J. L. 
Welsh, Omaha, was re-elected sec- 
ond vice president. The first vice 
president position is held by F. Pea- 
vey Heffelfinger, Minneapolis, who 
at present is not connected with the 
grain trade but devoting all his ef- 
forts to winning the war. The asso- 
ciation left his position open in the 
hope that Mr. Heffelfinger will be 
able to return soon. 

Harry J. Dean, Iowa City, Ia., 
president of the Western Grain & 
Feed association, was named to 
succeed Gayle Snedecor, Rhodes, 
Ia., as the representative of the 
Western on the directorate of the 
National association. 

Directors elected for two years 


(Continued on Page Seventy-seven) 


SNAPPED at the meeting of the Grain & Feed Dealers National association at 
Excelsior Springs, Mo., Octoer 12-14, the photo-panel on the opposite page 
shows: (1) "Duke" Swanson, right, Western Grain & Feed association secretary, 
with his father; (2) Jim Kier and Loren Johnson, both of Kansas City; (3) 
Harry Dean, lowa City, lowa, president Western association, and Guy Jones, 
president, Nebraska Grain Dealers association; (4) Ray B. Bowden, Wash- 
ington, D. C., Elmer Sexauer, Brookings, S. D., A. W. Carpenter, Sherburne, 
N. Y.; (5) Arthur Hopkins, Boston; (6) Fred Udell and Tanner Stephenson, 
both of Kansas City; (7) W. R. McCarthy, Duluth, E. E. Allison and G. E. 
Pritchard, both of Indianapolis; (8) Fred Watkins, Cleveland, Frank Theis, 
Kansas City, Ralph M. Field, Chicago; (9) Forrest Moyer, secretary, Kansas 
association, and Leon Jackson, Oregon secretary; (10) Group of entertainers; 
(11) E. C. Dreyer, John Lerch and S. W. Dreyer, all of Kansas City; (12) Tom 
Gates, Malden, Mass., and Richard Cunningham, New York City; (13) Edward 
La Budde, Milwaukee; (14) L. J. Flora, Kansas City, with Louis Thompson, 
secretary, Eastern Federation of Feed Merchants; (15) W. L. Drake and 
Mr. Watkins; (16) Phil Runyon, secretary, Nebraska Grain Dealers association, 
and W. W. Cummings, Ohio Grain, Mill & Feed Dealers secretary; (17) Larry 
Wendorf of the ODT and S. W. Wilder, Cedar Rapids, lowa; (18) Ron Booth, 
Cedar Rapids, and Elmer Koehnlein, Buffalo. 
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Camera A ighlights from Excelsio Springs 


NO-MILK 
Food 


Since 1885 


Made in the heart of 
Wisconsin's Dairyland. 
100 Ibs. replaces 1,000 
Ibs. whole milk. More 
than 1,100 dealers sell 
No-Milk Calf Food and 
help their customers raise 


better calves. 


NATIONAL CALF 
PELLETS 
Are Also Available 


National Food Co. 


D. R. MIHILLS, Prop. 
Fond du Lac, Wis. 


The birthday spotlight this month is on 
Herman Nagel, Herman Nagel Co., Chi- 
cago. He was dropped down the chimney 
on Christmas day and will therefore have 
two occasions to celebrate December 25. 
Mr. Nagel has an excellent background to 
help him in his mineral feed business. He 
has obtained degrees from South Dakota 
State college, including a degree of master 
of science, and has studied at the Univer- 
sity of Wisconsin, Columbia university and 
the Royal Agricultural college of Berlin. 
Mr. Nagel's first concern is his work and 
the development of his business but he 
also enjoys sailboating and is an experi- 


enced mariner. 
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HERMAN NAGEL 


1—L. B. FELDMAN, R. R. Howell Co., Minneapolis, Minn. 
F. J. HOLTBY, T. E. Ibberson Co., Minneapolis, Minn. 

2—E. G. HORST, Calcium Carbonate Co., Chicago, IIl. 

3—JAMES A. PEACHEY, Peachey Bros., Burnett, Wis. 

4—JAMES M. KELLY, New York, N. Y. (National Distillers Products) 
5—EMIL J. BLACKY, United States Marine Corps 

7—W. A. BOARDMAN, Norris Grain Co., Toledo, Ohio 

8—M. J. SUE, Pratt Food Co., Philadelphia, Pa. 

9—E. H. KIESER, Kasco Mills, Inc., Toledo, Ohio 
10—J. KIRBY BROWN, Purina Mills, St. Louis, Mo. 

H. H. GOELTZER, Corn Products Sales Co., Milwaukee; Wis. 

W. T. FRASER, Cereal Grading Co., Minneapolis, Minn. 
11—CHARLES VAN HORSSEN, Washburn Crosby Co., Chicago, III. 
12—C. A. MAZZUCHELLI, Carus Chemical Co., Inc., La Salle, Ill. 

R. STANLEY NELSON, Northrup, King & Co., Minneapolis, Minn. 
13—FRANK L. DARCY, Myles Salt Co., Ltd., New Orleans, La. 

EDW. J. MOLES, Jr., Archer-Daniels-Midland Co. 

14—J. W. COLBY, Colby Pioneer Peat Co., Hanlontown, Iowa 

HARRY R. DEVORE, H. W. Devore & Co., Toledo, Ohio 
15—ROBERT L. QUAIT, Limestone Products Corp. of America, Newton, N. J. 

R. W. BLINKINSOP, Clinton Co., Clinton, Ia. 
16—GEORGE C. ANDERSON, Fruen Milling Co., Minneapolis, Minn. 
17—C. B. BATCHELDER, Albers Milling Co., Oconomowoc, Wis. 

RALPH JACOBSON, A. E. Jacobson Machine Works, Minneapolis, Minn. 
18—ALEXIS C. BARBEAU, Jr., S. Howes Co., Inc., Silver Creek, N. Y. 

R. H. SMELTER, Waukesha Products Corp., Waukesha, Wis. 
19—WM. F. ARTUS, Coop. Farmers Produce Co., Marathon, Wis. 

H. W. BONNELL, Kewanee Machinery & Conveyor Co., Kewanee, Ill. 
20—J. A. FORREST, Jr., J]. A. Forrest Co., Minneapolis, Minn. 

JOHN RUHM, Jr., Ruhm Phosphate & Chemical Co., Mt. Pleasant, Tenn. 
21—OSCAR STRAUBE, Nutrena Mills, Inc., Kansas City, Kans. 
22—-FRED W. THOMAS, Larrowe Milling Co., Detroit, Mich. 

FRANKLIN FADER, National Oil Products Co., Harrison, N. J. 

23—A. L. FLANAGAN, Schlitz Brewing Co., Milwaukee, Wis. 

L. D. MATCHETTE, The Nitragin Co., Inc., Milwaukee, Wis. 

RICHARD R. PROCTOR, National Oats Co., Cedar Rapids, Ia. 
24— WALTER S. LEARY, Leary Grain Co., Minneapolis, Minn. 

HARVEY E. YANTIS, Feedstufts, Minneapolis, Minn. 


25—FRED E. BRADBERG, Northern Milling Co., Wausau, Wis. 

D. K. LANGE, St. Louis, Mo. (Tennessee Corp.) 

HERMAN NAGEL, Herman Nagel, Inc., Chicago, Ill. 
27—JOHN GOODMAN, United Mineral Products Co., Omaha, Nebr. 

WALTER VYE, Archer-Daniels-Midland Co., Milwaukee, Wis. 

28—W. J. KOENIG, Marshfield Milling Co., Marshfield, Wis. 

H. S. VORHES, Virginia-Carolina Chemical Corp., East St. Louis, Mo. 
29—FRANK H. JACOBSON, A. E. Jacobson Machine Works, Minneapolis, Minn. 
30—W. K. WOODS, Purina Mills, St. Louis, Mo. 

31— GERHARD LARSON, Manson, Wieston & Pioneer, Manson, Ia. 
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Seek Feed Subsidy 
For Dairy Farmers 


A production subsidy in concentrated 
feed or cash, amounting to as much as 40 
cents per pound of butterfat for all produc- 
tion above a fixed quota, is being consid- 
ered by the department of agriculture as a 
plan for relief of the nation's dairy farmers. 

The plan is one of the first efforts of the 
administration to meet the peculiar prob- 
lems of dairy states and follows efforts by 
two Wisconsin congressmen to find some 
way to stop the steady stream of farm auc- 
tions and the increasing sales of dairy 
cattle for slaughter, brought on by farm 
labor shortages and high-priced production 
costs. 

This is the way it will work: Normal pro- 
duction goals that a farmer would achieve 
in a normal year without any incentive 
will be set up. These goals may then be 
reduced, because of the labor shortage. 
Then 80, 85 or 90 per cent of that reduced 
goal will be fixed as the farmer's quota. 
For everything produced over his quota the 
farmer will be paid his “incentive bonus.” 

Thus, if 80 per cent of normal production 
were fixed as the quota, a dairy farmer 
could receive a bonus on the top 20 per 
cent of his production merely by meeting 
the standard for the normal year. 

The figures being discussed by depart- 
ment officials for bonus payments range 
from about 30 to 40 cents per pound of 
butterfat. Thus, a farmer could double his 
return by added effort to increase his pro- 
duction even a little beyond normal. Such 
a high bonus payment, it is figured, will 
really be an economy. If a straight sub- 
sidy were planned on all production in- 
stead of on the premium part, the payment 
per pound of butterfat would be lower, 
but the incentive to increase production 
would be lacking. The payment for the 
premium part of production will be a tre- 
mendous spur to boost output, and that is 
what the administration is after. 

The farmers will have the option of tak- 
ing their bonuses in cash or feed. The feed 
bonus will represent the better bargain, 
since feed is subsidized and payment in 
feed will be made immediately, while pay- 
ment in cash will be made at the end of a 
year. The feed subsidy, moreover, is more 
in line with the intent of the program, since 
concentrated feeds could boost output 15 
to 20 per cent in many cases without any 
additional labor. 

@ MBS. J. E. KING, El Paso, Ill., is plan- 
ning to open a feed store and cream sta- 
tion at Wyoming, Il. 
LAUNCH POULTRY PROGRAM 

The Western Grain & Feed association is 
cooperating with the Iowa-Nebraska Poul- 
try & Egg Institute and the Iowa Poultry 
Improvement association in a program to 
reduce poultry mortality losses. Members 
are being supplied with posters and 
pamphlets urging poultry raisers to ob- 
serve certain listed fundamentals in feed- 
ing, sanitation and other management of 
chickens and turkeys. The literature em- 
phasizes that 15 million chicks and 400,000 
turkeys died in Iowa in 1942 from causes 
that could have been prevented. 
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“WILL REQUIRE WELL OVER 


Meet This Need with Lime 
Calcite Floy, and Calcite GRI T 


2525. 


ALL 


60 BILLION EGGS NEXT YEAR 


Cres} 


% There are 2.17 ounces of Calcium 
Carbonate in the shells of one dozen 
average 2 oz. eggs. Therefore, the 
production of 5 Billion Dozen, and 
that's what Uncle Sam is talking about 
for next year, will require about 675,- 
000,000 pounds of Calcium Carbon- 
ate for shells alone. Authorities have 
stated that the hen uses only about 
half her calcium intake for shell mak- 
ing —so, well over a billion pounds 
of Calcium Carbonate will be needed 
for shells and to maintain bird health 
next year. 


LIMESTONE PRODUCTS CORP. 


Box 6, Newton, New Jersey 


Many mixers are meeting this need 
by enriching their feeds with Lime 
Crest Calcite Flour (with or without 
manganese and iodine added); also 
recommending and selling Lime Crest 
Calcite Crystals for grit. Lime Crest 
Calcite Crystals meet every grinding 
need and in addition to providing an 
added source of Calcium Carbonate, 
they also contain and contribute val- 
uable "trace" minerals. 


May we send you more information— 


of AMERICA 
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Better Profits 


for All Concerned 


When your poultry mashes contain Mash-Nic, your customers 
‘ have added protection against loss from roundworm (Asca- 
ridia lineata). Mash-Nic has been proved to give control. 


Mash-Nic comes at a price which you can well afford as an 
ingredient. There is extra profit for you and for your custo- 
mers when Mash-Nic is used. 


CONTROLS ROUNDWORM 


CONTAINS NICOTINE IN 


ODORLESS TASTELESS 
INSOLUBLE + NON-VOLATILE | 


FORM 


* 


ACTIVE INGREDIENT. NICOTINE 


MADE U.S BY 
INCORPORATED 
KY. 


U.S. Pat. No. 2,033,495 


INCORPORATED 


e460 


(Ascaridia Lineata) 


Mash-Nic is a scientifically pre- 
pared compound, containing nico- 
tine in special, shockless form, which 
affords easy and effective control of 
roundworm (Ascaridia lineata) in 
chickens. It does not lose its strength 
with age—it is odorless, tasteless and 
non-volatile. Nicotine in Mash-Nic 
is inert until acted upon by juices of 
the intestine. The nicotine is then re- 
leased and roundworms eliminated. 


WRITE FOR DETAILED INFORMATION 


..-Mash-Nic is sold in bags for use in your 
mix or provided in packages suitable for 
re-sale. Full information upon request. 


4227-A 


TOBACCO BY-PRODUCTS & CHEMICAL CORPORATION, 


LOUISVILLE, KENTUCKY 


Feed Dealer’s Ham 


Brings $60 A Pound 


Sixty dollars a pound—that's rather an 
expensive price for country ham — some 
might even say it was a violation of fed- 
eral price ceilings. Nevertheless, such a 
transaction has been reported by A. 
A. Moser of Houser 
& Moser, Staf-O-Life 
feed dealers at Wins- 
ton-Salem, N. C. 

Similar sales at ex- 
horbitant prices are 
a frequent occur- 
rence in this North 
Carolina town and 
strange as it seems 
the OPA is highly 
pleased with the 
deals. Each week the 
State theatre at Wins- 
ton-Salem holds an 
auction. Local merchants donate the arti- 
cles sold from the stage and the bids are 
in the form of war bond pledges. 

Mr. Moser, recently contributed a 282 
pound ham which sold for $1700 or ap- 
proximately $60 per pound. In reality John 
Snyder, the buyer, local real estate and 
furniture dealer, made a good bargain, for 
he not only received his war bonds but 
got Mr. Moser’s choice ham free. For his 
part Mr. Moser got a little advertising and 
a great deal of satisfaction because he 
feels he is helping to do his part by en- 
couraging the sale of one of the best in- 
vestments in the world. 

@ R. W. SCHAEFER, East St. Louis, IIl., is 
the manager of the new hog and poultry 
feed firm, which is being established in the 
Texas Oil Co. building at East St. Louis. 
The plant will process hog and poultry 


feed from tankage and meat scraps. 


BUYS WORLD’S RECORD PEN 

Ralph S. Moseley, president of Vita-Vim 
Millers, Buffalo, N. Y., has purchased the 
new world's record Rhode Island Red pen 
for the sum of $1,000. The pen owned by 
Crooks Farm, North Brookfield, Mass., pro- 
duced 3,836 eggs and earned 4,089.70 
points at the Pennsylvania Egg Laying 
Test at Harrisburg, Pa. Eleven birds com- 
pleted the test year and eight of the birds 
each laid over 300 eggs in the 51 week 
period. Mr. Moseley also purchased the 
high White Leghorn pen. The two pens 
will be used for poultry breeding and feed 
research work. 

oo 
AMBURGO CONFERENCE 

The entire personnel of the Amburgo 
Corp., attended a conference in New York 
City, Oct. 22-24, where they were guests of 
The Borden Co.; General Mills, Inc.; and 
Standard Brands, Inc.; whose vitamin pro- 
ducts the Amburgo Corp. distributes in a 
wide area. The meeting was arranged in 
order that Amburgo representatives might 
obtain the latest information available on 
vitamin control in relation to animal feeds. 
The findings will in turn be passed on to 
feed manufacturers through the Amburgo 
Feed Improvement service according to 
Samuel Golden, vice president and general 
manager of the firm. 


A. A. MOSER 
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This column is being written from St. 
Louis, but since the last epistle was pub- 
lished we have been in Kansas City, Ex- 
celsior Springs, Minneapolis, Chicago and 
at a series of nine feed dealer meetings 
throughout Wisconsin and Northern Illinois. 

We arrived in Kansas City just in time 
to see the “March of Allies” which open- 
ed the drive for the War Chest, formerly 
known as the Community Fund. Chair- 
man of this very impressive parade was 
Oscar Straube, president of Nutrena Mills. 

In the drive proper, the Kansas City 
Board of Trade team was the first to go 
over the top beating its quota, doubled 
from 1941, by 27 per cent. The well known 
feed jobber and broker, Jerry Parks, was 
captain of the team. 

Saw Tanner Stephenson of Kansas City 
here in St. Louis today with Ward Brown, 
both of the Checkerboard Elevator Co. 
Tanner is doing a good job as chairman 
of the millfeed committee at Kansas City 
where the average daily open interest in 
millfeed futures during October was 15,- 
810 tons as compared with 13,020 tons at 
St. Louis. 

It was hard to get either food or drink 
at Excelsior Springs but the Secretaries 
circled as usual under the experienced 
leadership of Bill Cummings of Ohio, who 
will be continued for another year. Bill 
was really the only person who appre- 
ciated the hotel at the springs for he had 
spent the previous night on a bench at 
the station in St. Louis—said all the hotels 
and houses were filled with soldiers. 

The ex-prexy of the circle Forrest-fire 
Moyer of Kansas was very much on the 
job and with him were his excellent 
neighbors, Al Meinershagen of Missouri 
and Phil Runyon of Nebraska. 

Louie Thompson of the Eastern Feder- 
ation was chaperoned by Austin Carpen- 
ter, president of his association and for- 
mer sales manager of the Larrowe Mill- 
ing Co. 

For a sobering influence, Duke Swan- 
son of Iowa had his father as his guest 
but there was no stopping the irrepres- 
sible Duke who covered more territory 
than any other convention delegate and 
spoke frequently both from on and off 
the rostrum. 

Prof. J. G. Halpin of the University of 
Wisconsin was an interesting traveling 
companion between the war clinics spon- 
sored by the Central Retail Feed asso- 
ciation. He spoke at eight of the nine 
meetings but was just one of the listeners 
at Elgin, Ill, where his son Jack is a 
member of the staff at the research labor- 
atory of the Borden Co. 

C. H. (Honey) Hooker, of the Northern 
Milling Co. handled the local arrange- 
ments for the Wausau meeting for How- 
ell Humphrey who was in the Dakotas for 
pheasants. Everybody agreed it was a 
honey of a job. 

Ed Cashman of Doughboy Mills, New 
Richmond, is at something new again 
packaging Ration K for the U. S. Army. 
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The work is done in an entirely separate 
factory with 125 new employees and the 
Doughboy flour, feed and cereal plants 
keep milling along as usual. 

Don Mihills of No-Milk but plenty of 
Scotch fame started the ball rolling with 
a record crowd at Fond du Lac but top 
honors are due Lyle Hill, the Master Mix- 
er, who gathered together 126 dealers for 
the meeting at Madison. 

The Illinois meeting was almost an an- 
niversary for Frank Hellberg who has 
been with the Elgin Flour and Feed Co. 
for 30 years. 


And Charley Devers of Produlac, who 
made the entire tour, said it took 30 years 
off his life. Enough said! 

The American Feed Manufacturers as- 
sociation has purchased $10,000.00 worth 


COD LIVER 


“GP.-Super “‘G. Pp.” 


FORTIFIED FORTIFIED 


800 D 400 D 
3000 A 


VITAMIN D in AOAC units. VITAMIN A in 


of War Bonds according to announcement 
by President Ralph Field. 

Had lunch today with Bill Westerman 
and Bob Crawford of Oyster Shell Pro- 
ducts. Bob now has two sons in the 
Army, Robert Jr. and Albert. Bill’s son 
wants to join but is just five years old. 

Bernard Sorenson of the Tomah (Wis.) 
feed family was a cadet captain during 
his army training at the Robertson Air- 
craft school, Lambert field, St. Louis. 

Jim Dickinson of the Glidden Co., Chi- 
cago, is now sitting up nights holding the 
bottle for his six weeks old adopted baby 
girl. She is the apple of his eye but we 
think it is the feel of the bottle that keeps 
Jim awake. 

All of which reminds me—to close. And 
so, here’s to you—until next month. D.K.S. 


Feeding Oils 


400D--1000A 
400D --2000A 


Feeding Oil 


85 D 
400A 


USP units 


A complete line of VITAMIN OILS produced, tested, and 
guaranteed by GORTON-PEW FISHERIES, of Gloucester, Mass. 


Write to NEW ENGLAND BY-PRODUCTS CORPORATION 


National Distributors 


and fish oils. 


ing levels. 


product. 
* 


Increased Vitamin A Potency 


Government Limitation Order L-40 as further 
revised August 25, 1942, permits the use of addi- 
tional amounts of true Vitamin A from cod liver 


All Gorton’s Oils have now been increased in 
Vitamin A potency to permit the use of this 
additional necessary Vitamin A together with ade- 
quate Vitamin D, at the usual recommended mix- 


Maximum DOUBLE PROTECTION on both 
Vitamins A and D is furnished in one complete 


Keep Up-to-Date with GORTON’S OILS 


Western Division Sales Manager, E. F. Morris, Rt. 2 Hopkins, Minn. 


177 MILK ST., BOSTON, MASS. 


* 
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thanks to 


The AMBURGO corporation has definitely pio- 
neered, along with other progressive organiza- 
tions, the need for the addition of several fat 
soluble vitamins in the feeds of four-footed ani- 
mals—particularly vitamins A, D and E. We were 
one of the first to accept and recommend the use 
of Wheat Germ Oil. Look to AMBURGO and to 
our representatives for the RIGHT answer to your 
question, “How can I best use Amburgo Wheat 
Germ Oil in my formulas or for direct feeding?” 


Look TO AMBURGO 
FOR THE PROFITABLE USE OF 


WHEAT GERM OIL 


You can make a better feed at less cost with Amburgo Wheat Germ Oil. 
It is “cold-pressed” from selected high grade wheat by General Mills, Inc., 
the largest cereal making organization in the world. Each lot of Amburgo 
Wheat Germ Oil is stabilized and biologically tested to prove uniformly 
high potency. Our representatives will work out with you, the best and 
most profitable formulas to fit your particular requirements. 


FREE BOOKLETS 


Write to Amburgo for your copy of 
these informative booklets: 1. Facts 
About Wheat Germ Oil. 2. Making 
Your Dairy Herd Pay a Better 
Profit. 3. An interesting article on 
the Effect of Vitamin E in preserv- 
ing Vitamin A in oil solution. 


CORPORATION 


BROAD STREET AT NEDRO AVENUE - PHILADELPHIA, PA. 


Prominent Feed Man, 
J. M. Adam, Is Dead 


J. M. Adam, 68, manager of the grain 
and feed division of Anheuser-Busch, Inc., 
St. Louis, Mo., died Nov. 7. A prominent 
member of the feed trade, Mr. Adam had 
the distinction of never having missed a 
convention of the American Feed Manu- 
facturers association during the past 25 
years. 

Mr. Adam was born in Detroit, Mich., 
June 30, 1874, while his parents were visit- 
ing in this country. The family later return- 
ed to Scotland but when Mr. Adam was 
four years old they returned and settled in 
Canada. 

At the age of 17 Mr. Adam started his 
career in the feed industry with the Rosen- 
baum Grain Co., Chicago. He was asso- 
ciated with the grain firm for 33 years and 
was eventually made buyer of the grain 
and feed division. In 1925 he joined An- 
heuser-Busch as grain buyer and manager 
of the feed department. He was a vice 
president of the Merchants Exchange of St. 
Louis, a member of the Masonic order, and 
throughout his life he was an active mem- 
ber of the Congregational church. 

Survivors include his wife, three sons, 
one daughter and five grand-children. Fu- 
neral services were held Nov. 11 at Sunset 
Burial Park, St. Louis, Mo. 

@ MAIN STREET FLOUR & FEED CO., 
Washington, Mo., has been opened by 
Lawrence Wright and Adolph Althage. 


@ SNYDER FEED CO., Canton, N. Y., has 
moved its feed store and warehouse to 
the Broeffle building. 
@ HERMAN GILSTER, Chester, Ill., one of 
the owners of the Gilster Milling Co., died 
recently at the age of 64. 
NELSON HEADS FEED CLUB 

J. E. Nelson, Armour & Co., was elected 
president of the Chicago Feed club at the 
organization meeting of the group held 
Oct. 23 at the Morrison hotel. Other officers 
named were: Charles Van Horssen, Gen- 
eral Mills, Inc., vice president; S. O. Wer- 
ner, Feedstuffs, secretary; and William Le 
Blanc, Spencer Kellogg & Sons, treasurer. 
H. W. Clements, Bemis Bag Co., and R. D. 
Ward, Cereal Byproducts Co., were elected 
directors for two years while L. F. Springer, 
Allied Mills, Inc., and S. Nordvall, Arcady 
Farms Milling Co., were named directors 
for one year. The group now has about 90 
members. 


SAUNDERS MILLS EXPAND 

Purchase of the Balfour-Guthrie alfalfa 
mill at Calipatria, Cal., by Saunders Mills, 
Inc., Toledo, Ohio, has been announced by 
C. M. Saunders, president. The mill is 
among the largest of its type in the coun- 
try and has been completely rebuilt follow- 
ing a fire a short time ago. Production of 
dehydrated and sun-cured meal is expect- 
ed to be started immediately. In addition 
to the Calipatria plant Mr. Saunders dur- 
ing the past year has acquired properties 
in Tennessee and Colorado which will 
more than triple the firm’s production 
capacity. 


THE FEED BAG — November, 1942 


| 
AT GERM 
| WHEAT GERM 
2 Ol 
| 
| 
| 
| 
| 
, WRITE, WIRE OR PHONE WAVERLY 8300 _ 
| THE 


CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


OUT OF LUCK 


Typewriter Salesman (entering a feed - 


store): “I have come about an attachment 
I have for your typewriter.” 

Feed Dealer: “Well, I'm sorry, she is 
out, and what's more, she and I are 
engaged.” 

* * * 

A theory is just a hunch that managed 

to get a college education. 
* * * 
F.B.I. DOG 

Johnny was very proud of his mangy 
mutt. He was playing with it, when a 
passing gentleman stopped and asked 
Johnny: 

“What kind of a dog is that, sonny?” 

“He's a police dog, sir!’ the boy replied. 

“What! A police dog? He doesn't look 
like one.” 

“Oh, I know it,’’ was Johnny's answer, 
“but you see, sir, he’s in the secret 
service!” 

* * 


Buy BONDS to avoid bondage. 
* * * 


PRESENCE OF MIND 

Shoeless, he climbed the stairs, opened 
the door of the room, entered, and closed 
it after him without being detected. Just 
as he was about to get in bed his wife, 
half-aroused from slumber, turned and 
sleepily said: 

“Is that you, Fido?” 

The husband, telling the rest of the 
story said: 

“For once in my life I had real pres- 
ence of mind. I licked her hand.” 

* * * 
SMOOTHING IT OVER 

The clergyman, making his round of 
pastoral calls on Sunday afternoon, stop- 
ped at the home of one of his parishion- 
ers. James, Jr., answered the bell. “Paw 
ain't at home,” he said. “He went over to 
the golf club.” 

The pastor’s brow darkened. James 
hastened to explain: “Oh, he ain't goin’ to 
play golf; not on Sunday. He just went 
over for a few highballs and a little stud 
poker.” 

* * * 

The salesman whose pants wear out 
before his shoes is making too many 
contacts at the wrong places. 

* * * 
MIRRORS NEVER LIE 

A backwoods mountaineer one day 
found a mirror which a tourist had lost. 

“Well, if it ain't my old dad,” he said 
as he looked in the mirror. “I never know- 
ed he had his pitcher took.” 

He took the mirror home and stole into 
the attic to hide it. But his actions didn't 
escape his suspicious wife. That night 
while he slept she slipped up to the attic 
and found the mirror. 

“Hum-um,” she said, looking into it, 
“so that’s the old hag he’s been chasin’.” 
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THAT’S DIFFERENT 

“Who told you to put those flowers on 
the table?” asked the lieutenant, angrily. 

Steward: “The colonel, sir.” 

“Oh!” replied the lieutenant. “Pretty, 
aren't they?” 

* * * 

One of the hardest things to recognize 
is that people can be different from us 
without necessarily being crazy, crude, 
or crooked. 


INCREASE PRODUCTION 


x «MASTER. 


EARLY RISER 

“What time do you get up in summer?” 

“As soon as the first ray of the sun 
comes in my window.” 

“Isn't that rather early?’ 

“No. My room faces west.” 

* * * 

Our grandmothers believed there was a 
destiny which shaped our ends, but the 
modern girl places more faith in a girdle. 

* * * 
VERY TRUE 

“You cannot get eggs without hens,” 
said the speaker stressing the point. 

“My dad can,” piped a small voice 
from the rear. 

“Please explain yourself, little boy,” 
said the speaker. 


“He keeps ducks,” yelled the boyish 
voice. 


MIX PROGRAM 


* 


*The above print was reproduced from a large color- 
ful, patriotic poster, which is now being put to work 
by hundreds of successful Master Mix Dealers. This 
poster is the starting theme of a large, extensive 
educational program, sponsored by McMillen Feed 
Mills, Fort Wayne, Indiana. 
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SAVE TIME, TOO, 
by mixing 
PRODULAC DRIED 


Your time is more valuable than ever these days, and you just can’t 
afford to spend two hours on a job that could be done in one. Take 
your mixing of mashes, for instance. An ingredient that lumps up 
and won’t “take” to the other components can waste a lot of time 
for you, time you should be spending in helping to reach the pro- 


duction goal for the industry . . . and Victory! 


Produlac Dried mixes easily and does not cake nor harden. It was 
processed for mixing and it does the job well... how well you 
should find out at your earliest opportunity. And as it mixes with 
the other ingredients, it adds to the mash, according to reliable 
analyses, riboflavin in substantial amounts, Vitamin B1, A, E, yeast 
and lactic acid. And don’t forget Produlac Dried’s ability (proven in 
carefully conducted tests) to replace up to 100% of dried skimmilk 


in poultry mashes. 


Produlac Dried is a good buy in war time when heavy production 
demands must be met, but if it can save you time, money and custom- 


ers, it becomes a good buy any time, doesn’t it? Try mixing it soon. 


DOES NOT CAKE NOR HARDEN 


FEED DEALERS: Write today for a 
supply of Produlac Dried folders which 
tell the complete story of this remark- 
able ingredient, explain methods of mix- 
ing, etc. 


oem 


farms 


PRODULAC 


a product of 


ational Distillers Products Corporation 
rain Products Division « 120 Broadway, New York 


Livestock Rations 
May Be Too Rich 


There’s such a thing as too rich a live- 
stock ration, Gus Bohstedt, animal hus- 
bandman at the University of Wisconsin 
warned feed men attending the third an- 
nual nutrition school held at Purdue uni- 
versity Nov. 5-6 

A lack of either good roughage or good 
grain can leave livestock short of minerals, 
Mr. Bohstedt explained. The baby beef that 
gets a ration heavy in oil meal, mill feed 
and grains will miss his calcium unless he 
also gets good hay or forage, preferably 
legume or mixed legume and grass forage. 
The animal that is skimped on grain is at 
times left deficient in phosphorus, though 
the hay it gets may supply plenty of 
calcium. 

The answer, of course, is to put both 
good legume hay and _high-phosphorus 
protein concentrates on the winter feeding 
ration, Mr. Bohstedt advised. That will sup- 
ply plenty of both minerals, he explained. 

“Although animals need 13 minerals,” 
stated Mr. Bohstedt, “calcium and phos- 
phorous are the important ones, but others 
—potassium, sodium, chlorine, magnesium, 
sulfur, iodine, iron, copper, manganese, 
zinc and cobalt—are needed.” Most prac- 
tical livestock rations supply these other 
minerals in relative abundance. 

Suckling pigs need supplementary cop- 
per and iron, and breeding animals in the 
“goiter belt’ require iodine. Deficiencies 
in the other minor minerals are rare, the 
Wisconsin livestock feeding specialist ex- 
plained. 

Mr. Bohstedt emphasized the significance 
of minerals in the ration. “Too often we 
think of them as important only in bone- 
building. Actually, minerals play a part in 
respiration, circulation, digestion, and in 
the function of every tissue in the body,” 
he concluded. 

About 125 feed dealers and elevator op- 
erators, in addition to a number of students 
from the Purdue agricultural school, attend- 
ed the conference which was sponsored by 
the Indiana Grain Dealers association. 


Arcady Farms Plans 
Sales Conference 


The annual sales conference of the Ar- 
cady Farms Milling Co., to be held at the 
Edgewater Beach hotel, Chicago, Novem- 
ber 20, 21 and 22 will be the most impor- 
tant in many years, according to an an- 
nouncement by Wirt D. Walker, president 
of the firm. 

Plans for the new year with its many 
special war time problems will be outlined 
by Mr. Walker after an address of welcome 
and congratulations to the company’s 55 
salesmen is extended by Arthur Meeker, 
chairman of the board. 

C. W. Sievert of the American Dry Milk 
Institute will discuss “Nutrition Today” 
and Carrol Binder, chief of the foreign 
staff of the Chicago Daily News, will de- 
liver an address on “The United States and 
the World at War.” 

More than 150 persons, including the 
wives of the salesmen, are expected to 
attend the company banquet and enter- 
tainment on Saturday night. 
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Market Reporter 


JIM POOLE 


A new radio program featuring Jim 
Poole, dean of livestock analysts will be 
heard daily, Monday through Saturday, at 
12:45 p.m. central war time, over station 
WGN, Chicago, according to an announce- 
ment by Arcady Farms Milling Co., spon- 
sors of the broadcast. Jim Poole’s 18 years 
with the Chicago Stockyards and his wide 
acquaintance with feeders, packers, and 
buyers should make these reports of great 
value to livestock raisers. He will broad- 
cast closing markets, receipts, estimates for 
the next day, trends and forecasts of prob- 
able market action. 


Alfalfa Seed Crop 
Way Below Normal 


The United States harvested one of the 
smallest alfalfa seed crops in six years, 
according to the crop reporting service of 
the United States department of agricul- 
ture. 

Too much wet weather during the grow- 
ing season and at harvest time was un- 
favorable for seed production. Many acres 
of alfalfa were harvested for hay this year 
which under more favorable weather con- 
ditions would have been harvested for 
seed. This situation occurred despite the 
large supplies of hay and high prices 
which were being offered for seed this 
year. 

Production of alfalfa seed for the United 
States is estimated at 947,600 bushels, 
which is about nine per cent below the 
production of 1941. Yields were higher for 
the nation this year than reported for 1941, 
but the total acreage harvested for seed 
was 25 per cent smaller than the acreage 
harvested last year. 

—_— 
@ EAGLE ROLLER MILLS elevator, Minne- 
ota, Minn., has been remodeled and a 
new feed mixer installed by the T. E. 
Ibberson Co. 
@ WABASH COUNTY FARM BUREAU, 
North Manchester, Ind., has installed a 
new 75 h.p. hammer mill. 
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@ J. C. HOCHSTETTLER SONS, Findlay, 
O., in business here for nearly 20 years, 
held open house for their customers and 
friends at their elevator recently. The pro- 
gram included live stock displays, contests 
and favors for all. Weiners and coffee 
were served. 
@ HARRY MALM, Pocahontas, Iowa, has 
opened a feed store and will handle a full 
line of feeds for livestock and poultry. 
@ CLINTON PRODUCTS CO., Clinton, 
Iowa, held a christening ceremony on Oc- 
tober 23 for its new alcohol distilling plant. 
United States Senator Clyde L. Herring 
broke an ear of Iowa corn over the outlet 
of a copper still, and wished officers great 
speed in the production of defense alcohol. 


@ P. S. STANDISH, Waterloo, Iowa, is 
erecting a new $1,600 feed mill at 306 W. 
20th St. The one story frame building, 24 
x 80 ft., will be used for mixing and storage 
of mill feed. 
HANDLE QUAKER ADVERTISING 
Sherman & Marquette, Inc., Chicago, has 
been named to handle magazine, news- 
paper and outdoor advertising for Quaker 
Puffed Wheat and Puffed Rice Sparkies in 
addition to advertising for Quaker Ful-O- 
Pep feeds according to an announcement 
by Donald B. Douglas, vice president of 
the Quaker Oats Co. The Ruthrauff & 
Ryan agency will continue to handle Spark- 
ies radio advertising, and all advertising 
for Quaker and Mother's Oats, Oaties, 
Quaker Corn Meal and Ken-L-Rations. 


Bring Your Trade 
the Benefits of 


ADEQUATE 
MINERAL FEEDING 


MORE MINERALS 
Needed With 
TODAY’S “STEPPED UP”’ 
VEGETABLE PROTEIN 
FEEDING! 
®@ Today’s conditions are 
bringing about a big switch 
to vegetable protein sources 
... such as soybean oil meal. 

Such sources are not as 
heavy in Calcium, Phos- 
phorus, Trace Minerals, etc., 
as formerly used animal 
protein sources. 

Thus, with “stepped up” 
vegetable protein feeding... 
MINERALS MUST. BE 
ADDED TO MAKE UP 
THE DIFFERENCE! 

Do this with proved 
“FORMULA B”! Make 
your own mineral feeds, 
rich in soluble phosphates 
and other essential miner- 
als, valuable to maximum 
production by livestock 
and poultry! 


BUILD YOUR OWN HIGH QUALITY 
MINERAL FEEDS WITH 


ormula 


FOR POULTRY and 
ALL LIVESTOCK 


MINERAL CONCENTRATE 


Make high-quality, low-cost mineral 
feeds right in your own mill... save 
mineral freight charges .. . help re- 
lieve the transportation problem. 
Bring your trade the benefits of ade- 
quate mineral feeding with the fam- 
ous “FORMULA B.” 


1-1-8 PLAN! 


100 lbs. “FORMULA B’” ... 100 Ibs. 
salt . . . 800 Ibs. calcium carbonate 
from your own stock ... gives you 
1% ton complete mineral feed! It’s 
simple as — 1-1-8! Get full facts on 
this modern method of mineral feed 
making today. Write — 


The HERMAN NAGEL Co. 


53 West Jackson Blvd. Chicago, Ill. 


Individual or Combination 


Building an individual plant or a combination all 
in one compact unit, offers no problem to IBBERSON 
but is all in a day’s work. 


Shown is the combination Feed, Grain, Seed 
receiving and Sales Station of the MeMahon Co., 
Sturgis, S. D. 


You Can Profit By 
Our 50 Years Experience 


Write us in full confidence. There is no obliga- 
tion attached to a request for information or for 
consultation. Tells us your problem — we'll solve it. 


% MINNEAPOLIS. MINN 


W. M. BELL COMPANY 


MILWAUKEE, WIS. CEDAR RAPIDS, IOWA 


GRAIN MERCHANTS CONSIGNMENTS SOLICITED 


BRANCH OFFICES 


ALGONA, IOWA CONSIGN AND DRAW 


AMES, IOWA ON US AT 

SAC CITY, IOWA LE MILWAUKEE 
WORTHINGTON, MINN. CEDAR RAPIDS 
RED WING, MINN. MINNEAPOLIS 


MITCHELL, S. D. 


Dr. H. N. Brocklesby 
Joins Borden Staff 


Dr. H. N. Brocklesby, one of the world’s 
foremost authorities on marine oils and 
vitamins has been appointed to the scien- 
tific staff of the special products division 
of the Borden Co., according to an an- 
nouncement by C. F. Kieser, vice presi- 


DR. H. N. BROCKLESBY 


dent. Dr. Brocklesby will have his head- 
quarters at the Farallone Packing Co. in 
San Francisco, Calif. 

Dr. Brocklesby is the former chief chem- 
ist of the Fisheries Research board of Can- 
ada where he had charge of both chemical 
and biochemical work. He is internation- 
ally known for his investigations and liter- 
ature on marine animal oils and his study 
of “The Chemistry and Technology of Ani- 
mal Oils” is generally regarded as the 
“bible” in marine animal research and is 
used as a reference by nearly every nutri- 
tional investigator. 

Devoting his entire professional career to 
the study of marine life and growth, Dr. 
Brocklesby has pioneered in the utilization 
of fish oils for many purposes. He is be- 
lieved to be the first to report on the vita- 
min D content of sardine oil and was one 
of the investigators responsible for the 
development of the halibut liver industry. 

Other important work conducted by Dr. 
Brocklesby is detailed in the long list of 
literature he has authored or collaborated 
on with other investigators. Since 1927 he 
has been a consistent contributor on sub- 
jects ranging from fish oil vitamins to fish 
oil stearic acid in rubber manufacturer. 
His new activities will include further re- 
search in marine life for the purpose of 
greater utilization in feed products. 

Dr. Brocklesby’s appointment marks an- 
other step in the rapidly expanding posi- 
tion of Borden in the vitamin, fish oil and 
special product field which has included 
acquisition of the Scott & Bowne Vitamin 
Co., the Farallone Packing Co., the S. Lar- 
co Fish Co., and the employment of Dr. 
Hugh H. Darby, veteran vitamin investiga- 
tor of Columbia university. 
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—ten reasons 


(Continued trom Page Twenty-nine) 


advertising manager. “Why? First, the plan 
is simple, easy to use. Cost is low com- 
pared to resulting sales and good will. 
You can call on 100 or 1,000 prospects that 
you can reach in no other way at such a 
low cost. 

“We have a modern mimeograph and 
addressing machine. We mimeographed 
our own sales message and attach it to 
manufacturers’ folders and send them out 
under a one-cent government permit. We 
send out 1,175 pieces every month. Our list 
is select, having been carefully built up 
from customers and prospects we call upon 
in our field work. The list is revised once 
a year to avoid waste of postage and 
printing. 

“This way we reach the cream of our 
customers and prospects. No dead ones. 
No poor ones. We can shoot at the large 
volume feeders and those who can pay for 
their feed and service. How do we know 
direct mail advertising pays? We check 
it. Recently we sent out a folder with a 
coupon offering a free box of iodized salt 
to those who called at our office before a 
certain date. The returns amazed us. We 
had 235 personal requests for this gift and 
more than 20 per cent of the coupons sent 
out were returned. We felt this was very 
good in view of the fact that this offer ex- 
pired 15 days after the date of our mailing.” 

Many advertisers in different lines of 
business claim that five per cent of returns 
is good, 10 per cent is extra good, and 20 
per cent is excellent. The company would 
no more think of discontinuing its direct 
mail advertising program than of closing 
up the mill for good. They send out a 
major mailing every month, each time on 
some seasonable line of merchandise or 
service. 

“A mimeograph machine is nearly essen- 
tial to the success of direct mail advertis- 
ing. You can trace anything on your sten- 
cil—merchandise, people, live-stock or dis- 
play lettering,” Mr. Brenneman explained, 
adding that these display letters and pic- 
ture drawings are the most vital part of 
the program to attract attention and hold 
reader interest. 

“You get good ideas everywhere—from 
the customer, the trade journals, local 
papers and seasonable trends. Mix up 
your sales copy with a paragraph or two 
of jokes or anecdotes. They break up 
monotony, add interest, keep the reader 
reading on. Then interject a sales talk 
and reinforce it with a good lively picture,” 
Mr. Brenneman added. 

“Testimonials are always good, but they 
are ten times as good—ten times as effec- 
tive, if you show a picture with it. Even 
if they read the paragraph it is hard to 
visualize what is in the message without a 
picture. Don't forget,” he emphasized, “that 
customers get a thrill out of pictures that 
tell a story. Particularly, if the picture is 
of some one or something they know about 
in their neighborhood. 

These mailing pieces should be written 
about as you would talk — in a friendly 
spirit and easy style. The simpler and 
more personal they are the better. Include 
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cartoon tracings and you have about the 
ultimate in simple, effective business-build- 
ing advertisng at low cost.” 

“One of the best merchandising stunts 
available to feed dealers is the use of live 
demonstrataions,” stated Mr. Brenneman. 
“The live demonstration costs practically 
nothing—You get the cost of feed back 
when you sell the hogs, calves or poultry. 
But even if you did not get the money 
back, it would pay far beyond its costs in 
increased sales. It is the ONE thing that 
has done most to induce farmers and 
stock growers to visualize the extra value, 
extra profits in using scientifically prepar- 
ed feeds. 

“In the spring we demonstrate poultry 
inside the stock room. In summer, pigs or 
calves are kept in a little pen outside, 


NEED 


For rapid, economical growth 
and heavy milk production 


To dairy animals—throughout their lives—calcium and 
phosphorus are essential. Yet they cannot utilize these 
minerals efficiently without Vitamin D. 


Calves need Vitamin D for best growth and sound bone 


development. 


Heifers and Dry Cows need ample Vitamin D to help build 
the bones of unborn calves and store calcium and phos- 
phorus for milk production. 

Milkers need the help of Vitamin D in absorbing and utilizing 
calcium and phosphorus for milk production. 


Sunshine is of little value in supplying Vitamin D in winter 
and early spring or when animals are kept indoors. Also, sun- 
cured roughage, even when high in quality, may vary widely 
in Vitamin D potency. The answer to this problem is to 

put ‘‘Vitamin D insurance’’ into feeds for four-footed 
animals. Gain bigger sales—and satisfied customers— 


by fortifying your feeds with 


FLEISCHMANN’S 
IRRADIATED DRY YEAST TYPE 9-F 


Guaranteed to contain 9,000 U.S.P. units of Vita- 
min D per gram, or 4,000,000 units per pound. Sup- 
plies Vitamin D for four-footed animals at a cost 
of only a few cents per ton of feed. Easy to mix. 
STABLE in feeds and mineral mixtures. Write to- 
day for booklet, prices and name of distributor in 


your territory. 


Special Products Department FB-11 
STANDARD BRANDS INCORPORATED 


595 Madison Avenue 


with a large sign above which enables 
farmers to compare results between ordi- 
nary grain feeding and the modern way. 

“Here’s another thing that helps promote 
interest — guessing contests on what the 
pigs will weigh when the demonstrations 


ends. Souvenirs also help. We use the 
imitation cigar pencil. Many a man refuses 
the gift with the remark, ‘No, thank you, 
I never smoke!’ This always gets a laugh 
and the incident is long remembered. 

A bonus system is also used to stimulate 
feed sales. All employees participate in ex- 
tra pay on the basis of increased sales 
over previous corresponding periods. This 
does not apply unless the organization as 
a whole increases its sales every quarter 
over the previous quarter. This keeps the 
men on their toes and results in more satis- 


New York, N. Y. 
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factory profits for employes and owners 
alike. 

For 12 years the company has operated 
the Wakarusa mill with a single cylinder, 
heavy duty semi-diesel engine. It operates 
normally at 250 r.p.m. and develops 85 h.p. 
pulling all mill equipment all day long for 
$1.75 to $2.25 per day. On extra heavy 
work when grinding up to 1,000 bushels a 
day it costs more—about $4 for fuel. 

This does not mean that speed is in- 
creased. The engine operating under a 
heavier load uses more fuel—like a car 
pulling up hill. The engine starts with pre- 
heating by means of a torch. In case of 
a shut-down between loads, the torch is 


left going and the engine can be started 
up at any time without delay. The unit 
was eight years old when Layer Bros. 
bought it and it has been in steady opera- 
tion now for 12 years. Repairs have aver- 
aged about $35 a year. The diesel engine 
powers a 24-inch plate Robinson grinder, 
same make of mixer, a cracker, bolting 
machine, sheller and other small mill 
equipment. 

Electric power at the other two mills 
runs from $110 to $120 a month for each 
place. The diesel fuel oil bill at the main 
plant costs between $75 and $80 per 
month, yet turns out one-third more feed. 

In addition to dealing in grain, feed, 


+ DRY CARRIER 


A Dependable "Dry D" New in Form and New in Ease of Handling, 


for Your Poultry and Animal Feeds. 


The Utmost in Economy. 


So easy to mix in all your feed formulae. VitanDry solves the problem of 
mixing the oil particles in your feeds. No more congealing in cold weather. 


The finest and most dependable source of Vitamin D that you can use to 
blend with A & D Oils to conform with government regulations — Limita- 
tion Order L-40 — conserving Vitamin A. 


VitanDry is available in two potencies —400D and 2000 D—the 400D 
for formulae now adjusted to 400D Oils . . . if desired, 2000 D when you 
prefer to work with higher concentrates to save space, reduce handling. 


MADE BY THE WELL KNOWN AND LONG ESTABLISHED 
PRODUCERS OF 


VITAND— 


THE “A" AND "D" OIL OF EXCELlence AND LONG 
ESTABLISHED USAGE. VITAND IS AVAILABLE AS 


he 


L and FAT PROCESSORS « « 


ALWAYS, AND YOUR ORDERS ARE REQUESTED. 


EDIBLE and INDUSTRIAL’ 


EXTERIOR view of Layer Bros. 
feed plant at Wakarusa, Ind., 
showing wide drive-in and ade- 
quate parking space provided 
for customers. 


seeds and coal, the company also sells dis- 
infectants, twine, poultry remedies, mis- 
cellaneous hog and poultry feeding equip- 
ment and baby chicks. Layer Bros. believe 
that live demonstration, attractive window 
display, direct mail advertising and field 
work are four sales promotion programs 
that can not fail of success when they are 
employed with enthusiasm and upon a 
consistent and persistent basis. 


Hatchery Business 
Has Record Output 


Rapid expansion of the commercial 
hatchery business is indicated by depart- 
ment of agriculture estimates that the 
hatch this year will total nearly 1.2 billion 
chicks. This compares with less than 1.1 
billion in 1941, and the preceding high of 
910 million in 1939. 


Increases have been greatest the last 
two years in the North Central states. The 
hatchery industry went into a period of 
depression after 1930, but began to re- 
cover in 1935, and by 1939 was well on 
the way toward the billion-chicks-a-year 
level. Production declined in 1940, but 
then spurted in order to satisfy wartime 
requirements for poultry and eggs. 

Department poultry specialists say that 
other reasons for the big increases in re- 
cent years include greater specialization in 
the poultry industry and rapid growth of 
the commercial broiler industry. Ten years 
ago the farmers bought or had custom- 
hatched less than half the chicks they 
raised. Now they buy or have custom- 
hatched nearly 80 per cent of all the chicks 
they raise. And last year more than 163 
million commercial broilers were produced, 
or 127 per cent more than the average for 
the seven years 1934-40. Total this year 
is above 200 million. 


Commercial hatcheries in the North Cen- 
tral states now produce about half of the 
United States total. Output here in 1941 
was 590 million chicks as compared with 
388 million in 1930. Runner-up was the 
South Central group of states with a total 
of 109 million in 1941 as compared with 
66 million in 1930. Production in all regions 
except the Pacific and Mountain states was 
larger in 1941 than in 1930. 

Leading producing states in 1941 were 
Indiana (94 million), Iowa (83 million), 
Missouri (81 million), Illinois, (78 million), 
Ohio (62 million), Minnesota (50 million). 
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Oilseed Cake 


GJox many years livestock producers 

have used insufficient high-protein 
feeds. Much of this deficit can now be 
made up by the use of oilmeal press-cakes, 
and there is a wartime urgency about this 
besides, says the United States department 
of agriculture. The fats and oils part of the 
1942 Food for Freedom program has been 
so successful that our manufacturers of 
meat, milk, and eggs, who use cows, pigs, 
sheep, and poultry as their machines for 
production will have oilseed cake and 
meal for high-protein feeds in unusual 
abundance and favorably priced. 


Secretary of Agriculture Wickard recent- 
ly announced that within a single year 
farmers had doubled their production of 
peanuts and soybeans. He continued: “This 
year they will raise nearly three billion 
pounds of peanuts and well over 200 mil- 
lion bushels of soybeans. Cottonseed pro- 
duction is about a third above last year’s.” 


The success of this program means both 
more vegetable oil and a great deal more 
meal for high-protein livestock feed. Pres- 
ent estimates indicate that we shall have 
a total of 7,225,000 tons of oilseed cake 
and meal in 1942, as compared with only 
4,730,000 tons in 1941, and an average of 
3,268,400 tons for the 1935-29 period. 


The increase in soybean and in peanut 
cake and meal will be very striking. As- 
suming that 155 million bushels of soy- 
beans will be crushed, there will be 3,700,- 
000 tons of soybean cake and meal avai!- 
able for feeding. Limited crushing and 
transportation facilities will be important 
factors, of course, and crushings may not 
exceed 135 million bushels, which will 
yield only 3,200,000 tons of cake and meal. 
This figure may be compared with that of 
1,825,000 tons of soybean cake and meal 
for 1941 and only 852,900 for the 1935-39 
period. 

Meanwhile, 325,000 tons of peanut cake 
and meal should be produced in 1942, as 
compared with only 65,000 tons in 1941, 
and 55,500 tons in the 1935-39 period. We 
should have 2,350,000 tons of cottonseed 
cake and meal available for feeding as 
compared with 1,915,000 in 1941, and 2,- 
098,000 tons average for the 1935-39 period. 
Linseed press cake may be somewhat less 
abundant in 1942, 850,000 tons, as compar- 
ed with 925,000 for 1941, and an average 
for the 1935-39 period of only 262,000 tons. 


All-told the prospective supply of cake 
and meal, plus gluten-meal production, is 
expected to be 25 per cent larger per 
grain-consuming animal unit than in 1941- 
42. The supply of protein furnished by all 
feeds in 1942-43 is estimated to be 84 per 
cent of requirements as compared with 
about 80 per cent in 1941-42. High-protein 
feed will exist in more than usual abund- 
ance due to increased production of oil- 
seed press cake. How will it be made 
available at favorable prices? 

The Commodity Credit corporation is au- 
thorized to purchase and resell vegetable 
oilseeds and oilseed products through con- 
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provides abundant 
high-protein feed 


tracts with processors, refiners, and bleach- 
ers who agree to pay not less than speci- 
fied prices for oil crops, crude oil, and cot- 
ton linters. These minimum prices are de- 
signed to yield producers not less than 
the previously announced support prices 
for soybeans, peanuts, and flaxseed for 
oil, with comparable prices for cottonseed. 
In order to maintain OPA price ceilings, 


the oils purchased by the CCC will be re- 
sold at a half-cent less per pound to manu- 
facturers of vegetable oils who pay desig- 
nated prices for crude oil to crushing mills 
under CCC contract. 

That, in a nutshell is the manner in 
which the department of agriculture will 
honor the commitment it made when the 
oil goals were announced to farmers last 
fall, with the promise that prices would 
be supported at levels that would average 
about $80 a ton for peanuts for oil, from 
$1.50 to $1.60 a bushel for soybeans for 
oil, and $2.20 a bushel for flaxseed to make 
linseed oil. A comparable price for cotton- 
seed for oil would be $47 to $48 a ton. The 
department is now moving to make good, 
while preserving ceiling wholesale and 
retail prices on vegetable oils and oil 
products. 


Proved 


TO BE UNEQUALLED 


SEASON AFTER SEASON 
FOR 30 YEARS 


Growers 


oy @ That's O & M Seed . . . so dependable that 
24 t- thousands always play safe by demanding it, for 
3 they know it is uniformly excellent, yields better 
Be crops. 
= 4 85 Varieties O & M Seed Oats 
— L Seed Oat 
4 a ; @ Field @ Ensilage Boone Seed Oats 
NOW FEATURING 
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lowa 939 O. 39 
= Hybrids 


Green Springs, Ohio 


Your dollars sown in 
bonds today will 
assure the harvest 
of peace tomorrow. 
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A T a joint meeting of the committee on 
animal nutrition of the National Re- 
search council and representatives of the 
Iodine Educational Bureau, Inc., a series of 
six resolutions was unanimously approved 
regarding the need and use of supplement- 
ary iodine in the rations of farm animals. 
The recommendations as revised and 
finally approved by those attenting the in- 
formal conference held in Chicago are as 
follows: 

1. It is agreed that iodine is a necessary 
element in the nutrition of man and of live- 
stock. The need for supplementary iodine 
in the rations of farm animals in areas of 
the United States in order to prevent the 
occurrence of goiter and related troubles 
is well established. 

2. Fully aware of the imperfection of our 


Jodine Feeding 


knowledge because of inadequacy of con- 
clusive data we accept the proposal that 
the addition of a minimum quantity of io- 
dine to the rations of all farm animals is 
desirable in areas where troubles, due to 
the lack of this element, are recognized to 
occur and that even in other areas supple- 
mentary iodine may be desirable as an 
insurance measure. Accordingly, as the 
minimum quantity in the case of complete 
mixed feeds for all farm livestock and 
poultry we recommend the amount of io- 
dine equivalent to 1 per cent of iodized 


How Armour 


Can Help You Meet 


Feed Shortages 


Feed is Vital to the 
War Effort! 


ECAUSE America has a serious need 
to increase meat production this year, 
every farmer and livestock producer must 
be asked to use his share of Armour’s 
Feeds sparingly. Every dealer has a great 
responsibility in this matter. While Armour’s 
feed production has not been curtailed, other 
feeds, dependent upon imports, have nec- 
essarily become scarce. For the greatest 
good of all, the supply of Armour feeds 
must be used carefully. 

Since Armour’s Digester Tankage is made 
under controlled laboratory conditions that 
guarantee 60% protein and low fatty acid 
content, this feed is in great demand as a 
supplementary for fattening and finishing 
hogs. To get the maximum benefit from 
this superior feed under current conditions, 
it is advised that all dealers mix Armour’s 
Digester Tankage with other feeds. Armour’s 
Digester Tankage is highly palatable and 
doesn’t go rancid, because it is made from 
fresh materials. 

When you adjust formulas, reducing the 
amount of Armour’s Digester Tankage, be 
sure to guard the mineral balance. Substi- 
tutes may not contain the essential mineral 
content. A sure way to protect the mineral 
balance is to increase the proportion of 
Armour’s Special Steamed Bone Meal, 
which contains 65% bone phosphate of lime. 

All Armour Supplementary Feeds are 
made under laboratory control, which guar- 


antees uniformity in nutritional content, 
freedom from impurities and top quality. 


ARMOUR’S 60% 
DIGESTER TANKAGE 


ARMOUR’S 50% 
MEAT AND BONE SCRAPS 


ARMOUR’S 65% 
SPECIAL STEAMED BONE MEAL 


Animal Feed Department 


Armour and Company 
Union Stock Yards, Chicago, Illinois 


rules recommended 
at joint meeting 


salt containing 0.01 per cent KI. The equiv- 
alent amount of iodine may be fed “free 
choice.” 

3. It is suggested that a research and 
unofficial advisory body be established. 
This body should be composed, perhaps, 
of three nutritional research men and rep- 
resentatives of the salt manufacturers, the 
feed manufacturers, the American Veterin- 
ary Medical association, the Iodine Educa- 
tional Bureau, and others if advisable. The 
function of this body will include: 


a. Periodic review and revision of io- 
dine feeding recommendations. 


b. Planning and supervision of re- 
search to be financed, when necessary, 
by the Iodine Bureau. 


c. Approval—i.e., acceptance or rejec- 
tion of advertising claims, statements, etc. 

d. Counsel regarding nature and scope 
of educational activity. 


4. It is recommended that the iodine seal 
of approval be permanently discontinued. 

5. Because local stocks of potassium io- 
dine are not generally available and be- 
cause the price of supplements such as 
iodized salt are frequently out of line with 
actual value, it is suggested that consider- 
ation be given to the desirability of pro- 
viding small packages of iodine, mixed 
with a carrier, in quantities sufficient to 
iodize 500 pounds of mixed feed. Such 
packages, offered to small mixers at about 
ten cents each, would supply a simple and 
effective means of iodizing “custom-mixed” 
feeds thereby opening up a large market 
hitherto largely undeveloped. 


6. It is suggested that no feed manufac- 
turer or mixer, who cannot guarantee the 
minimum percentage of iodine, shown in 
Section 2 above, in his feeds shall make 
any claims or representations whatsoever 
for iodine. It is further suggested that the 
American Feed Manufacturers association 
exercise its influence to obtain general ob- 
servance of this measure; also that state 
control officials be requested to provide 
for periodic inspection of all manufacturers 
and mixers who claim iodine and for pen- 
alties to be imposed in all cases of mis- 
representation. 


The meeting was attended by the fol- 
lowing: 

For the experiment stations—Dr. R. M. 
Bethke, Ohio; W. B. Griem, and Prof. E. B. 
Hart, Wisconsin; Dr. L. A. Maynard, New 
York; Dr. H. H. Mitchell, Illinois; and Dr. 
H. S. Wilgus, Colorado. 


For the feed industry—Ralph Field, presi- 
dent of the American Feed Manufacturers 
association, Lyman Peck, and Frank E. 
Boling. 

For the Iodine Educational Bureau, Inc. 
—H. C. Brewer, director; Dr. J. W. Kellogg, 
E. Vidal, and J. P. Bartz. 
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possible this progressive feed mill, so has 
the new delivery plan made for a bigger 
and better business. 


The story of growth of trade and Adamo 
service cannot be judged separately for 
they are indeed part of each other. For 
instance, in normal times there is an 
Adamo salesman continually on the road 
checking the poultryman’s needs and dis- 
playing the full line of Beacon products. 
He formerly managed to pay a visit to 
outlying districts at least once a week. 
Now, however, by route planning and by 
avoiding duplication of trips he manages, 
with the same amount of mileage, to visit 
these same communities twice each week. 
The purpose of this is evidenced by the 
fact that many of the poultrymen do not 
have telephones. Therefore, in an emer- 
gency they would run their own truck to 
the Adamo mill to place an order. The 
salesman on his first visit takes orders as 
far in advance as the poultryman thinks 
he can handle. This is done en masse so 
when the truck leaves the mill it is always 
filled to capacity. On his second call of the 
week, the salesman ascertains whether or 
not everything tallies and it is on this 
second trip out that he stresses the use 
of other farm needs such as disinfectants, 
roofing, whitewashes, etc., and more often 
than not his order book is bulging on his 
return. 

Over a 30 day period a checkup has 
proven the success of the advance-order 
salesman by the low amount of gasoline 
consumed by the fleet of heavy trucks, a 
comparatively low number of repairs and 
consequently the saving of precious rubber. 

Customers too, have found the plan not 
only ideal in operation but also convenient 
due to the fact that they are relieved of 
order worries as well as being able to 
depend on timed deliveries. Willingness to 
cooperate with such defensive measures is 
born out in their eagerness to pick up any 
order or part of order when they happen to 
be in the vicinity. 

Such a display of cooperative spirit is 
not at all an oddity, Mr. Adamo asserts, for 
it was this same unurged, spirit of mutual 
benevolence which made South Jersey the 
egg producing and meat bird producing 
section of the country it is today. “For,” to 
again quote this young mill owner, “al- 
though there are factories throughout South 
Jersey engaged in the manufacture of a 
multitude of products, it is my firm belief 
that it was the advent of the poultry busi- 
ness which was and still is directly respon- 
sible for the rapid growth and continued 
prosperity of South Jersey.” 

If the Adamo feed mill is an indication 
of the truth of Mr. Adamo’s conviction and 
stands as an example to bear out the 
statement, then he has hit the nail squarely 
on the head. 

——_—_ — 
@ FRANK W. SCHAFER, Kewanee, IIl., 
whose feed business in the Weinrich build- 
ing was destroyed by fire in October, has 
been operating from the Parkside hotel, 
filling orders from his branch office and 
storehouse at Monmouth. 
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@ WILLIAMSTOWN FEED CO., Williams- 
town, N. J., was badly damaged by fire on 
October 13. Joseph M. Kubiak is the owner. 
@ DAGGETT MERCANTILE CO., Stephen- 
son, Mich., celebrated the completion of 
a new addition to its feed warehouse with 
a barn dance for customers and friends on 
October 10. R. A. Patterson is owner and 
manager of the firm. 
@ ALFRED MAYR, Sun Prairie, Wis., is the 
new resident manager of Mayr’s Seed & 
Feed Co., replacing George Miller, super- 
visor, who has been acting as resident 
manager since the death of Fred P. Dries. 
Mr. Mayr was transferred to Sun Prairie 
from Beaver Dam. 


MERCK & CO. WINS AWARDS 


For the fifth successive year, the board 
of judges of the Direct Mail Advertising 
association has selected Merck & Co., Inc., 
manufacturing chemists, Rahway, N. J., as 
one of the 50 direct mail leaders of the 
United States and Canada. This year, the 
company also won the typography plaque 
awarded by the American Type Founders 
Corp. for the best example of modern 
typography in a direct mail campaign. 
Douglas Wakefield Coutlee, director of 
advertising, received the two awards at 
the association’s annual meeting held at 
the Roosevelt hotel, New York City, last 
month. 


You as Feed Dealers and we as Manufacturers have a serious 
responsibility for 1943. The quality of Feeds you sell will 


have a very vital effect on America’s Production of 


FACTURED BY 
- The G.E.CONKEY CO. [> 
city nee UTA 


Meats, Eggs and 
Dairy Products 


As Makers of Conkeys Y-O Feeds, 
we pledge to produce the quality 
that for 30 years has brought maxi- 
mum production to users and al- 
ways fair profits to Dealers. 


Write for Conkeys Dealer 
Proposition and Price List 


THE G. E. CONKEY CO. 
6761 Broadway 


Cleveland, Ohio 


e570 
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@ Don’t put the cart before the horse! It is soon enough to 
think about vitamins after you have taken care of the protein 
requirements in a feed formula. Shortages of fish and meat 
protein sources increase the importance of the protein problem, 
for wartime feed efficiency. 


Supplies may not be fully sufficient for their normal use but 
dry skim and buttermilk belong in feed because of their total 
contribution to the ration. 


Use milk because of its own intrinsic protein value plus its 
supplementary protein effect. When you use enough milk to 
insure protein quality and supplemental values the water- 
soluble vitamin needs will have been taken care of—with milk 
minerals and milk sugar for good measure. 

Use dry skim and buttermilk and use them wisely. Our Feed 
Service department will be glad to help you with your questions. 


AMERICAN DRY MILK INSTITUTE, INC. — 


NW. LA SALLE STREET, CHICAGO 


CORN - OATS - FEED BARLEY 


Poultry and Milling Wheat 


ANY GRADE... ANY QUANTITY... ANY TIME... 


Write or Wire for Quotations 


e BUNGE ELEVATOR CORPORATION 
INNEAPOLIS MINNESOTA 


s 
— machinery 
(Continued from Page Thirty) 


the specialized manufacturer. Many years 
of experience and much skill are required 
to make them efficient, strong and safe. The 
same is true of many other machine parts 
made of special alloys. I dare say that 99 
times in 100, in this day of special metals, 
the home-made product is made of the 
wrong material. The manufacturer has ex- 
pended his money and much thought in 
perfecting the machine. He has gone 
through that trying period common to most 
manufacturers when placing something 
new on the market. 

I have little sympathy for the manufac- 
turer who loses patronage because he re- 
fuses to sell repair parts for his machine 
only to those who bought of him direct, as 
some do. It seems that he hopes by this 
means to get rid of old machines more 
quickly and expects to have a larger field 
for new machines. 

Some merchants cater to every whim of 
their customers. By so doing they have 
built up immense and profitable business- 
s. While there is a difference between 
merchandising and manufacturing, the out- 
come is much the same _ nevertheless. 
Manufacturers should pursue that same 
policy. Always insist on “Safety First.” 


Feed Man Puts His 
Thoughts In Poetry 


The many problems connected with run- 
ning a feed business affect members of the 
trade in many different ways. Some turn 
grey, others lose sleep and many have 
other reactions. However, H. E. (Fritz) 
Frederick, Scott Mills, Inc., Marysville, 
Ohio, finds that his problems sometimes 
bring thoughts which often lead to poetry. 
Recently Mr. Frederick, who is also first 
vice president of the Ohio Grain Mill & 
Feed Dealers association, sat at his desk 
working out his problems and the follow- 
ing impressive bit of poetry came to his 
mind: 


My thoughts of liberty still I heed, 
‘Though through the turmoil we sell feed 
For every pig, hen, goat or cow; 


‘More eggs today, more pigs per sow. 


Let us all now, for freedom sing 

As halls of liberty louder ring 

With voices of men, who marching by, 
Sing “Fight for Victory Lest We Die.” 


Each youth—man or mother’s son— 
Will stay to see this job get done. 
For we at home will sell the feed 
To furnish food the soldiers need.” 
@ MULBERRY GRAIN CO., Mulberry, Ind., 
has installed a 1¥2-ton capacity Kelly 
Duplex vertical feed mixer with motor 
drive. 
@ BURK ELEVATOR CO., Decatur, Ind., re- 
cently sponsored a series of three educa- 
tional meetings on how we can do our part 
to increase the food supply for our soldiers 
and their allies. The meetings were held 
in three townships and local farmers were 
invited. 
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IN YOUR 
Suow Blakes 


If you have an enclosed window and want to give it a real 
touch of winter you might try a stunt used last year by a Minne- 
sota feed man. He emptied a bag of feathers in his window and 
then turned on an electric fan. The swirling feathers gave the 
appearance of falling snow but did not interfere with the mer- 
chandise on display. Items in the window were changed at 
regular intervals to give the full effect of the animated display 
to a wide range of merchandise. Moving objects are an invari- 
able source of attention in any window display and a snow 
scene is very appropriate for winter months. 


Oddities Contest 


During the fall months when farmers are harvesting their corn, 
potatoes, pumpkins, etc., they usually find one or two specimens 
that have grown in odd shapes such as a stalk of corn with two 
cobs, a potato that resembles a man or a pumpkin that has 
grown in a peculiar shape. One Wisconsin dealer advertises for 
these oddities asking farmers to bring them in to his feed store. 
He arranges a window display in connection with his feed and 
offers merchandise prizes for the one judged to be the most un- 
usual. The local newspaper is glad to publish an article on the 
items and the dealer thus gets some free publicity directing 
attention to his window and the display of products featured in it. 


Window Display 

An unusual effect in window displays has been achieved by 
an Iowa feed dealer. He took a large piece of brown paper and 
made a large cutout in the center to resemble an oak leaf. 
Visible through this opening was an attractive display of dairy 
feed with a reminder to use the dealer's brand to get maximum 
production after the herd was taken off pasture. The window 


display centered the customer's attention on one product and 
proved to be effective in helping to increase sales. 


Bag 


With every purchase of $5.00 or more a Michigan feed dealer 
is permitting his customers to reach into a large grab bag and 
select a free gift from among the many wrapped packages. Most 
of the items are from his own stock and range in value from 
25 to 50 cents. The plan really brings additional money into the 
cash register since in many cases customers whose purchases 
only amount to $3.50 or $4.00 are induced to spend an additional 
sum in order to bring their total to $5.00 and so be eligible for a 
free gift. 


Christmas Gifts 

A New York state feed dealer who for a number of years has 
been giving his customers some kind of a gift or souvenir at 
Christmas time instead of calendars, has been having a hard 
time to obtain a suitable item this year because of priorities and 
restrictions on various metals. He finally solved the problem 
by obtaining a large lot of cream pitchers with this message 
printed on the side: “Keep This Cream Pitcher Filled by Using 
Blank Feeds”. This not only serves to advertise his own business 
but will undoubtedly make a hit with housewives and incidentally 


remind the farmer of the necessity of keeping up increased milk 
production by using better feeds. 
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Executive Attention For 


All WERTHAN Customers 


N O ORDER is too small to receive 
the personal attention of the execu- 
tives of the Werthan Bag Co. The 
company was founded by and the 
management remains in the Werthan 
family which insists that every cus- 
tomer, large or small, must receive 
fast and satisfactory service. Fast 
service is a tradition of the Werthan 
Bag Co. and satisfied customers are 
a heritage which every member of 
the Werthan organization proudly 
protects. 


Order your next supply of bags 
from Werthan — for fast service, 
for assured quality and for at- 
tractive designs. Benefit by do- 
ing business with a company 
which operates its own cotton 
mill and bleachery. You'll ap- 
preciate the personal attention 
given your problems and 
requirements by executives who 
have had years of experience 
serving the feed industry. We 
will appreciate your inquiry. 


WERTHAN BAG CORP. 


8th Ave. and Howard St. 
NASHVILLE e TENN. 


NOVEMBER 
= | 


Later Sharing 


S§ AM GORHAM, feed supply dealer lo- 
cated at South Zanesville, Ohio, is 
building business by showing farmers how 
to make the most of available labor. When 
the farm labor shortage became a general 
topic of conversation a few months ago, 
Mr. Gorham did some investigating in his 
territory and found that a big majority of 
the farmers employed extra labor only in 
the rush seasons of planting and harvest- 
ing, thus letting available men shift into 
other lines of work at slack times. 


plan sponsored by 
ohio feed dealer 


Surmising that a lack of full-time em- 
ployment was the principal reason why 
men out of the war draft were leaving 
farms for other industries, Mr. Gorham de- 
vised a plan for sharing local labor. Per- 
sonal calls were made on several laborers 
of his acquaintance, and a short time 


THE 


For Local Northrup, King Dealers! 


WCCO’s Ace Quipster 
CLELLAN CARD 


% Everybody knows Clellan Card. 


Everybody within hearing of WCCO 
(Minneapolis-St. Paul) listens to him. 
Included are hundreds of potential 
customers in your own sales territory 
—They laugh at Clellan Card's wise- 
cracks — they hear about Northrup 
King products. Take advantage of 


this day after day promotion. Be a Northrup King dealer! 


Tune In WCCO--7:00 to 7:15 A.M. Each Week Day 
WMT’s Yodelling Tunester 


HAPPY HAINES 


%Just added to Northrup King’s radio 


roster is that popular Iowa hill-billy 
tunester — Happy Haines and his 
magic guitar! Letters and cards are 
piling in on this new program heard 
over WMT (Cedar Rapids-Waterloo). 
People enjoy Happy’s music. Get 
your share of the sales these radio 


programs are building. Line up with Northrup King! 


Tune in WMT--7:15 to 7:30 A. M. Each Week Day 


NORTHRUP, KING & CO. 


DEPENDABLE SINCE 1884 


Minneapolis 


Minnesota 


later there appeared on a counter in the 
feed-store, a 2x3 foot placard which read: 


HERE IS A LIST 
of dependable farm laborers who are 
employed only part-time. Isn't there 
some job around your farm which 
you can hire done right now, so as 
to keep these fellows busy and at 
home? They’‘re willing to co-operate. 


Name Address Phone No. 


The list was started with the names and 
addresses of 11 local laborers and since 
the message on the card was self-explana- 
tory, farmers calling at the store soon got 
the idea without turther effort from Mr. 
Gorham. Sundry farm jobs, such as fence 
repairing, wood-cutting, painting, etc., be- 
gan to take up the slack seasons of the 
men who had listed their names and prac- 
tically all of them now have full-time farm 
employment in their home localities. New 
names are being added constantly, and 
several skilled farm workers who were en- 
gaged in non-esential work have returned 
to the farms. As a result, Mr. Gorham’s 
farmer-customers are getting minor jobs 
out of the way so as to permit full speed in 
rush seasons. Laborers are available when 
needed most and this means more grain, 
peultry, and livestock, and consequently 
more business for the feed store. Mr. Gor- 
ham handles Wayne and Buckeye feeds 
and carries a full line of poultry and live- 
stock supplies. 

“In practically every rural locality there 
are qualified laborers, not subject to draft, 
who prefer to stay in the country if plans 
for more steady employment and better 
wages can be worked out,” stated Mr. Gor- 
ham.” The majority of middle-class farmers 
and stockmen feel they can not meet in- 
dustrial employment competition because 
they are unable to provide farm work the 
entire year. Most such farmers, however, 
have minor but essential jobs which can 
be best done in slack times and many can 
share their hired help on various occasions 
with their neighbors. This mutual sharing 
of labor plus the efficiency gained in get- 
ting local labor when most needed enables 
the employer in practically every case to 
pay a higher wage-scale. 

“Mutual plans for making the most of 
available labor are fast gaining headway 
in many localities and no one is in better 
position to encourage such plans than is 
the feed dealer. His acquaintance with 
local farm conditions often enables him 
to detect bottle-necks which individual 
farmers and stockmen are apt to over-look. 
We find that it pays to call an occasional 
meeting of farmers and farm-laborers at 
our store, and lead the group in a round- 
table discussion, as to spare time employ- 
ment, and the sharing of a worker's time 
among several farmers. We take every op- 
portunity also to add new names to our 
placard and to encourage employment by 
farmers who call to inspect it. These efforts 
create good-will and a more effective labor 
service which results in a better and more 
stable demand for commercial feeds, sup- 
plements, and supplies.” 
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— little things 


(Continued from Page Twenty-one) 


found the effort profitable.” 

Looking back over the past months of 
1942, Mr. Katz says keeping a good clean 
stock room never paid better than this 
year. He has paid especial attention to 
good merchandise display also and to the 
use of advertising. “Let no piece of con- 
vincing printed matter gather dust,” he 
advises, “get the stuff out where it can be 
read by the people who should read it.” 

No trouble around the Verona Coal & 
Feed Co. with mounting credit accounts. 
There is money in circulation now and the 
feed man who asks for it will get his share 
of it. The nearby defense plants are put- 
ting cash into many pockets in Battle 
Creek and vicinity—so Mr. Katz finds busi- 
ness better, collections easier. In addition 
to all the things listed as goodwill builders, 
this feed merchant admonishes all to ren- 
der quick service. All the world’s in a 
hurry now and the business man who is 
slow to take care of his trade is not likely 
to be popular with country people. 

The labor situation in feed stores and 
feed mills generally is a little difficult due 
to selective service, enlistments and high 
wages paid by defense plants but Mr. Katz 
believes that it will be much worse prob- 
ably, before it gets any better. He thinks 
it is a matter of every man doing all he 
can and keeping in mind that the nation is 
fighting for its existence. Regarding the 
labor problem he said in conclusion, “We 
can keep help more contented by paying 
the employes all we can afford, granting 
vacations with pay, and having a good 
dinner together once in a while.” 


Doughboy Mills, Inc. 
Gets Army Contract 


A new factory, set up especially for war 
work and completed weeks ahead of time, 
has been placed in operation at New Rich- 
mond, Wis., by Doughboy Mills, Inc. 

According to E. J. Cashman, president, 
a factory building was purchased on the 
same day the army contract was awarded. 
Three weeks later the extensive remodeling 
and constructive of production lines had 
been completed and the factory was in 
operation. 

About 125 persons, mostly women, are 
employed in this war work at present but 
as the project develops the number of 
workers will be increased. The war plant 
will not interfere in any way with the 
firm's regular business. 

“This war business is entirely separate 
from milling, feed, cereal and other Dough- 
boy Mills work,” stated Mr. Cashman. 
“While the new factory is in New Rich- 
mond, it is not close to the mills and was 
purchased only for war work. It is antici- 
pated that it will remain in full operation 
for the duration of the war.” 

—-—- $e 


@ CONTINENTAL EXPORT CO., Minnea- 
polis, has announced that effective Nov. 1 
they became a branch office of the Con- 
tinental Grain Co., Chicago, and that they 
will henceforth operate under that title. 


THE FEED BAG — November, 1942 


@ SAM PEACOCK, Clayton, Ill., has open- 
ed a feed store in the Pevehouse building. 
@ HAROLD GRANT, Fort Wayne, Ind., has 
been made district manager in the eastern 
territory of McMillen Feed Mills, with 
offices in Harrisburg, Pa. 
@ DYKSTRA ELEVATOR, Conklin, Mich., 
has installed a 1-ton capacity Kelly Duplex 
vertical feed mixer with motor drvie. 
-— 
@ RALSTONS, INC., Caledonia, Ill., feed 
distributors, have been made a custom 
mixing station, according to a recent an- 


nouncement from the Purina Mills, St. 
Louis, Mo. 


—a substantial sav- 

ing in operation and 
maintenance costs— 
smooth, trouble-free 
operation — greater 
capacity and a better 
product — because it is 
designed right and built 
right. 


The cutting plates pro- 


@ JOSEPH SCHUMACHER, JR., Eureka, 
Ill., is now operating his father’s feed mill 
at Goodfield, in place of Clinton Schrock 
who is now in the army. 
——--—- 
@ J. C. EDDLEMAN, Jeffersontown, Ky., 
has opened a new feed store, featuring the 
Quaker Oats Co. Ful-O-Pep line. 
MILK SALES GAIN 
Daily average sales of fluid milk during 
September increased 15.32 per cent over 
the same period a year ago, according to 
reports from leading distributors in 152 
United States markets to the Milk Industry 
Foundation. September daily average sales 
totaled 8,574,910 quarts compared with 
7,435,755 quarts in Sept., 1941. 


vide millions of cutting actions; the assembled beater groups 
10 to 20 blades as a single unit, holds spacing exact and 
facilitates quick change of hammers; (these are patented 


features). 


It has direct drive with integral cast iron motor base; 
the motor load is controlled by self-contained feeder with 
syphon air metal and stone separation; all rotating parts 


are carefuly balanced. 


These are only some of its many advanced features. 


JACOBSON MACHINE WORKS 


1076 Tenth Avenue S. E. 


Minneapolis, Minn. 
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Lf ERE are scrap facts every one should 
know. They are the ABC's of salvage. 
Read these questions and answers over 
carefully and you'll know what scrap is 
wanted, why it is wanted, and where it 
goes. 

Q. Why is there a shortage of steel? 

A. Because of the enormous demands 
of war production, both for this country 
and for our Allies. 

Q. Then why do we need more scrap? 

A. Because scrap is used in making 
steel. Steel from open hearth furnaces is 
about fifty per cent scrap. 

Q. How serious is it if steel production 
does drop one or two per cent because of 
a shortage of scrap? 

A. A drop of one per cent in steel pro- 
duction in a year means the loss of 
enough steel to build 150 ten-thousand- 
ton cargo ships. 

Q. If we need scrap, why are there still 
automobile graveyards full of junked cars? 

A. Auto graveyards are an essential 
part of the job of keeping America’s auto- 
motive transportation system operating; 
they supply vitally needed parts, many of 
which are no longer being manufactured, 
just as they supply scrap. Auto grave- 
yards are supervised by the government. 
It is the policy of the WPB to see that 
yards turn their stocks every 60 days. 

Q. Can't automobile graveyards sup- 
ply all the scrap metal needed? 

A. Not all. They are supplying more 
than ever before, sending scrap to mills 
faster than junked cars are being receiv- 


well balanced content of growth 
promoting vitamins of the B group, 
especially Vitamin Be. Also present in 
liberal amounts are the essential 
minerals including iron, calcium, phos- 
phorus, magnesium, potassium, sulphur, 
manganese, copper and aluminum. 


SUPPLIES AVAILABLE for IMMEDIATE SHIPMENT 


Salvage 2uiz 


ed. They cannot be completely cleaned 
out because they are constantly receiv- 
ing and processing the cars that are 
junked annually. 

Q. What cars should be sent to the 
graveyard and how many are expected 
next year? 

A. Under a war economy, an automo- 
bile has been defined as either transpor- 
tation or junk. If it is transportation, it 
should be kept in a useable condition or 
sold to someone who can keep it in use- 
able condition and who will use it in the 
war effort. If a car is not transportation, 
it should be sold for junk at scrap prices. 
It is expected that over 6,000,000 cars will 
find their way into the graveyards in the 
coming year as a result of this definition. 

Q. What is a fair value for a car, if it 
is not transportation and therefore a 
junker? 

A. In former days, automobile grave- 
yards purchased cars on the basis of the 
prices that would be gotten from the parts 
sold from it, plus the prices of the scrap 
metal. Today, there is not the former mar- 
ket for used parts and because the junk- 
ers have to be immediately scrapped, 
graveyards can only pay for $5 to $15 for 
junkers. 

Q. What part does the junk dealer play 


Exceptionally rich and 


‘United States Sugar Corporation 


Clewiston, Florida 


answers questions 
on need for scrap 


in the scrap campaign? 

A. He collects, sorts, grades and pro- 
cesses scrap, making it ready for the 
steel mill. 

Q. Why can't the government or the 
steel mills collect scrap direct? 

A. The scrap industry is highly special- 
ized. It is the only agency in the country 
with the experienced personnel and 
equipment necessary to do the job. A 
car of mixed scrap such as is collected in 
salvage drives is useless to a steel mill 
until it has been sorted and graded. 
Why? Because there are 75 different 
grades of iron and steel scrap alone, and 
each is used for a different purpose. They 
must first be separated and then shipped 
to the mills in carload lots. 

Q. How can I be sure the junk dealer 
won't hold scrap for a higher price? 

A. The price ceiling fixes his maximum 
price. A well run junk yard will always 
have some scrap on hand, in preparation 
and awaiting shipment, but any dealer 
who hoards is subject to requisitioning 
by the government, and they are care- 
fully supervised by the government to 
prevent hoarding. 

Q. Why all the hurry? 

A. Because steel mills (and other war 
plants) are short of scrap now. Furnaces 
may be forced to shut down now for lack 
of scrap. The situation is serious! Now is 
the time the mills should be building up 
a surplus for the winter months when 
scrap comes in very slowly. The scrap 
must be brought in before snow flies! 

Q. If scrap is so vital, why does sal- 
vaged scrap sometimes remain at a depot 
for days or even weeks? 

A. For several reasons. Sometimes it is 
necessary to hold scrap until a carload 
has been collected; sometimes the scrap 
you see is an ever-changing pile, con- 
tinually being sorted, graded, processed; 
or the scrap may have been collected 
quickly, in a drive, and is being stored 
for later use at steel mills. Don't worry 
about full scrap yards; worry about 
empty ones. 

Q. If my home is average, how much 
scrap metal should I find? 

A. In cities, at least 100 pounds. On 
farms, 600 to 700 pounds or more. 

Q. How much scrap metal is needed 
this year? 

A. Seventeen million tons during just 
the last six months of 1942. 

Q. Shall I give my scrap or sell it? 

A. Either. You can sell it and invest 
the proceeds in War Bonds and Stamps; 
or, you can donate it to a worthy charity. 
But in either case, consider it your patri- 
otic duty to turn your scrap in NOW. 
That’s more important than whether you 
sell it or donate it. 
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subject of public relations and sales with 
a handicap of restricted transportation. 


It is felt that the Victory Clinic of the 
Western Grain & Feed association will 
attract great numbers of the industry who 
are today hungry for information and some 
light on the future of their business. This 
meeting will bring together the grain, feed 
and seed trade of the state of Iowa with 
government representatives in an effort to 
gear more closely the efforts of the indus- 
try with the war and ultimate victory. The 
United States department of agriculture 
has placed a heavy responsibility upon the 
grain and feed trade in its drive to pro- 
duce greater amounts of food, not just for 
the war but in planning for post war vic- 
tory when it is felt that even greater quan- 
tities of food will have to be made avail- 
able to long suffering nations who until 
victory will have no chance of receiving 
help from the United States. 


Every grain, feed, and seed man in the 
area who is interested in doing more to- 
ward the war effort in the future than he 
has been able to do in the past is urged 
to attend. 


Present offices and directors of the West- 
ern Grain & Feed association are: 

Harry Dean, Iowa City, president; John 
Hinck, Corning, chairman of the feed divi- 
sion; Ellis Mueller, Calamus, vice presi- 
dent, feed division; Sam Stewart, Clarion, 
chairman, grain division; Columbus Hayes, 
Mt. Pleasant, vice chairman, grain division; 
Walter Berger, Des Moines, treasurer; Gra- 
don Swanson, executive secretary. 

Directors: Glendal Felton, Indianola; 
Carl Orsinger, Waterloo; Arthur Murray, 
Bancroft; Carl Danielson, Boone; Francis 
Day, California; Lloyd Darling, Cleghorn; 
Cecil McDonald, Sioux City; Ed Huibregtse, 
Monticello; Gerhard Larson, Manson. 


Well Fed Flocks 
Pay Big Dividends 


Poultry experts of the United States de- 
partment of agriculture have completed a 
study at the Beltsville, Md., research center 
showing that full fed flocks are paying big 
dividends. 

The investigators divided a flock of hens 
that had been on full feed, cutting the ra- 
tion of one group 25 per cent. Production 
dropped 50 per cent. 

The explanation, they said, is that a hen 
Tequires a certain quantity of feed to keep 
alive and in running order. It is only the 
food in excess of this that is available for 
egg production. 

With plenty of grain available in the 
ever-normal granary, the department is 
urging full production by feeding birds full 
rations. It suggests that every poultry 
raiser test his flock by varying the amount 
of feed to find whether the hens lay 
enough extra to pay for added feed. 

@ MICHAEL H. KELLEY, JR., Irene, Ill., 
manager of the local elevator, was married 
recently to Miss Blanche McKeown. 
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@ R. C. DE MOURE, Piper City, Ill., has 
leased the Farmers Elevator at La Hogue, 
Ill. 


@ SUGAR CREEK GRAIN CO., Thorntown, 
Ind., is enlarging its elevator and feed 
room and making changes for new and 
larger equipment. 

- 
@ WILDER GRAIN CO., has purchased the 
John Thompson feed store at West Branch, 
Iowa. 

@ CLEM HOELZEL, Chilton, Wis., has been 
made manager of the Knauf & Tesch ele- 
vators at Greenleaf to fill the vacancy 
caused by the death of the late T. R. 
McGrath. 


BOOST SALES AND 


@ THE BORDEN CO. has leased the fac- 
tory building owned by H. W. Bahe at 
Hampshire, IIl., with the right to purchase 
the building during the period of the lease, 
and will open a plant to manufacture ani- 


mal and poultry feed in the near future. 


WPB REGIONAL DIRECTOR 

F. Peavey Heffelfinger, vice president of 
F. H. Peavey Co., Minneapolis, has been 
named regional director for the War Pro- 
duction Board at Minneapolis where he 
will head all activities of the WPB in Min- 
nesota and the Dakotas. Mr. Heffelfinger, 
who joined the WPB staff about two months 
ago, is also a director of the Great North- 
ern railroad, the Northwest Country Eleva- 
tor association and of the Northwestern 
National Bank & Trust Co. of Minneapolis. 


INCREASE PROFITS 


WITH THIS ALL- PURPOSE DAIRY FEED 


HERE’S a great selling opportu- 

nity in the new Ful-O-Pep Dry and 
Fitting Ration. Feed dealers every- 
where report new customers and 
repeat business with this outstanding 
vitamin-ized feed. Sold under the 
famous Ful-O-Pep name, backed by 
national advertising every month in 
dairy and breed magazines, as well as 
on leading radio stations every week 


Dairymen find the new Ful-O-Pep Dry 
and Fitting Ration, containing CON- 
CENTRATED SPRING RANGE* furnishes 
important vitamins long lacking in 
rations for 


e MILKERS 

e DRY COWS 

e GROWING HEIFERS 
e BULLS 


... you can’t miss when you stock this 
money-making feed. Every farmer or 
dairyman who has milkers, dry cows, 
bulls or heifers is a prospect for Ful-O- 
Pep Dry and Fitting Ration. It’s easy to 
sell, and often a “door opener” to big 
tonnage on other Ful-O-Pep livestock 
feeds. For further details on Ful-O- 
Pep Dry and Fitting Ration and other 
profitable Ful-O-Pep feeds, write to 


*Reg. U.S. Pat. Off. 


THE QUAKER OATS COMPANY, CHICAGO, ILL. 
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Calcium Carbonate 
Makes War Supplies 


The average feed man probably thinks 
of the Calcium Carbonate Co., Chicago, as 
producers of calcium products. He would 
be right, but perhaps surprised as well to 
know of the many and varied materials 
this well-known firm is now turning out 
to supply certain strategic industries with 
products that were imported prior to the 
invasion of Poland by Hitler. 

For instance, in two new plants—one at 
Hannibal, Mo., and one at Quincy, IIl.— 
the Calcium Carbonate Co. is manufactur- 
ing special materials used in paint, rubber, 
putty kalsomine, pottery, chinaware, as 
well as materials for various chemical pur- 
poses. The grades manufactured replace 
to a large degree materials formerly im- 
ported from England, Belgium and France. 

There is no stopping American resource- 
fulness, as Axis dictators will find out 
sooner or later. Just a few years ago the 
thought of shipping limestone from the 
middle west, more than a few hundred 
miles, would have been a wild dream 
but today shipments of limestone in large 
quantities are going to the east coast from 
Boston to Miami and to the west coast 
from Victoria to Los Angeles. 

This development was made possible be- 
cause of the “tailor made” policy, adopted 
ten years ago, of determining the factors 
necessary to do the best job for the cus- 
tomer and then tailoring a product to do 
exactly the thing desired. 


For the wartime pro- * 
duction of eggs there 
are two essentials: 
high grade feed, and 
good oyster shell! 


“Every farmer in the land 
must realize fully that 
his production is part of 
war production, and that 
he is regarded by the 
nation as essential to Vic- 
tory. The American peo- 
ple expect him to keep 
his production up, 
even to increase it ” 


—Franklin D. Roosevelt, 
October 12, 1942. 


@ FARMERS ELEVATOR CoO., Twelve Mile, 
Ind., was totally destroyed by fire, caused 
by lightning last month. 

@ JOSEPH A. MEYER, Evansville, IIl., 
Evansville Hatchery & Feed store, was 
married to Miss Frieda Marie Mueller of 
Belleville, early in October. 
@ LANDSAW BROTHERS, Potomac, IIl., 
who recently opened a feed store, have 
purchased the building formerly occupied 
by the Roberts Chevrolet Sales Co. 

——++ 
@ BUD FRENCH, Fairfield, Ill., has opened 
a coal and feed store near the B. & O. 
depot. The new business ‘will be known 
as the B. French Feed & Coal Co. 
@ CLOVERLAND MILLING & SUPPLY CO., 
Escanaba, Mich., has begun its 52nd year 
in operation, according to H. J. Skogquist, 
general manager of the plant. 

GROW MORE HYBRID 
Nearly half of the nation’s corn acreage 

this year was planted with hybrid seed, 
according to the crop reporting service of 
the United States departments of agricul- 
ture. Estimates show that about 45 per 
cent of the total corn acreage this year is 
hybrid corn. A year ago the hybrid acre- 
age was 39 per cent of the total. The na- 
tion’s corn crop this year is estimated at 
over 3 billion bushels, which is 17 per cent 
larger than the 1941 crop and nearly 36 
per cent above the average production for 
the years 1930-39. 


Science Finds Oats 
Rich In B Vitamins 


There’s a reason, science finds, when 
high-stepping Dobbin “feels his oats.’’ Oats 
are fairly rich in B vitamins. 

Harry Spector and C. A. Elvehjem report 
that oats is richer than any other cereal 
they have tested in the laboratories of the 
University of Wisconsin, in its content of 
pantothenic acid, one of the B complex 
vitamins. They also found it a fairly good 
source of some of the other B vitamins and 
higher in protein than some farm grains. 


Since horses are believed to require 
pantothenic acid and perhaps some of the 
other B vitamins, the fact that oats sup- 
plies rather good amounts of them may 
help explain why this grain for centuries 
has been considered matchless horse feed. 

The Wisconsin researchers found the 
pantothenic acid content of various oat 
samples varied from 15 to 28 micrograms 
per gram. Peculiarly enough, there seems 
to be less variation in rolled oats than in 
whole oats. Apparently this is because 
oats that are very rich in this vitamin 
carry the extra amount in the outer layers 
that are removed in the hulling process. 
Oat middlings are very rich in pantothenic 
acid, although the hulls are low in it. 


@ GEORGE D. McLEAN, Decatur, Ill., has 
ben elected vice president of Central Soya 
and general traffic manager for all McMil- 
len enterprises. 


and 


Shellbuilder is pure reef oyster shell, clean, and odorless. 
Shellbuilder provides birds with the pure lime they need for 
firmer bone and body development, and for increased egg 


production. 


Recommend 
Shellbuilder for RESULTS! 
Sell 
Shellbuilder for PROFITS! 
Shellbuilder is “Pre-digested” by Nature! 


Shellbuilder Co. 


HOUSTON, TEXAS 
KKKKKKKKK 


FEED MIXERS 


tH Sidney, 


“Manufacturers for over 75 years” @ SIDNEY, OHIO 


Here is a really complete line 
of mixers, built to mix feed 
faster and to take a minimum 
of floor space. Quiet and de- 
pendable in operation. More 
economical because Sidney 
Mixers take less time and 
power to do the work. They 
are equipped with silent 
gears that run in oil with the 
gear box oil-tight. Models to 
fit your needs in either motor 
driven, flat or V-belt types.. 


Manutacturers of: 


Corn Crackers and Graders 
Grain and Seed Cleaners 
Electric Truck Hoists 

Ear Corn Crushers 

Corn Shellers 

Feed Mixers 

Elevators, etc. 


Write today for catalog! 


GRAIN MACHINERY CO. 
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Sargent & Co., Des Moines livestock feed 
manufacturers, has announced the acquisi- 
tion of the Bossmeyer Bros. semi-terminal 
elevator and feed mixing plant at Superior, 
Nebr., as a part of the company’s plans for 
expansion of its manufacturing and distri- 
bution facilities in midwestern states. 

Simultaneously with the acquisition of 
the new Superior plant, shown above, the 
company announced that plans are being 
perfected for a network of mixing plants 
throughout the midwest, both to increase 
production facilities and to provide quick, 
convenient sources of supply for Sargent 
dealers in all territories. 

The new Superior plant is modern in 


3 times. 


DIAMOND 


41% Protein 
Guaranteed 
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We Get Bored by our Expert Statistician 


He’s always telling us things like this: 


The 200 million new chicks — asked for by the Gov- 
ernment to augment civilian meat supplies — will need 
an extra tonnage of starting and growing mash suffi- 
cient to run a line of 100 lb. bags across the continent 


Whether he’s right or not we know that mashes con- 
taining CORN GLUTEN MEAL will play a big part in 
growing some of these birds into fryers and small 
roasters. Any growing chick needs a lot of vitamin A 
—and the ultimate consumer will like him better if he 
has the good yellow skin color. CORN GLUTEN MEAL 
supplies both factors, not to mention a hefty amount of 
protein (41% guaranteed). 


Corn Products Sales Company 
New York 


OLDEST AND BIGGEST 
ot GORN GLUTEN MEAL 


every respect, with bin room for 50,000 
bushels of grain and 50 carloads of mixed 
feeds. It has a 24 by 80 foot feed mill com- 
pletely equipped for grinding all types of 
grain and manufacturing all kinds of mixed 
feeds. It includes several types of mixers 
for handling dry mixing and molasses mix- 
ing, with three automatic sacking scales. 
The plant also has an extra three-story 
warehouse with electric lift to all three 
floors and with capacity for 50 carloads of 
sacked feeds. 


@ KARK MILLING CO., Preston, Minn., is 
erecting a large modern office building 
south of the feed mill. 
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WE HAVE 
SUBSTANTIAL STOCKS 
OF FEEDING OILS: 


and the pice ts tight 
The August 26th revision 
of U. S. Order L-40 per- 
mits increased amounts of 
true Vitamin A (derived 
from cod liver and other 
fish oils) in poultry feeds. 
Take advantage of this 

Marden's 


poultry feeding oils are 


opportunity. 


available in various poten- 
cies. Only ONE product 


to figure on and mix. 


Write for Information 


MARDEN'WILD CORP. 


ESTABLISHED 1921 


500 COLUMBIA STREET, SOMERVILLE, MASS. 
437 WEST ONTARIO STREET, CHICAGO, ILL. 
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CORN GLUTEN MEAL 
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good pasture will do well if their rations 
contain only plant proteins and minerals. 
However, in case of dry-lot feeding and 
especially in case of young pigs, it is well 
to include some animal or fish protein 
supplement. 

Poultry feeds, like swine feeds, will have 
to contain maxium percentages of plant 
protein supplements during the war period. 
The most satisfactory protein supplement 
to take the place of meat scraps and/or 
fish meal is properly processed soybean 
oil meal. Other plant protein sources like 
peanut meal and corn gluten meal have 
too many amino acid deficiencies accord- 
ing to California investigators to serve as 
substitutes for meat scraps or fish meal 
protein. When these products are used 
they must be liberally reinforced with 
animal or fish protein in order to secure 
good results. 

Under most conditions it is advisable to 
use some animal or fish protein. A recom- 
mendation frequently made is that not less 
than 20 per cent of the total protein in a 
feed come from animal and/or fish sources. 
In all probability it will not be possible to 
use the above proportions of animal and 
fish protein in all poultry feeds. In my judg- 
ment, satisfactory starting feeds and 18 to 
20 per cent laying mashes can be made 
with 5 per cent meat scraps and/or fish 
meal, if the necessary vitamins and miner- 
als are provided. There is, in fact, evidence 
that growing and laying feeds do not need 


Calendar 


of coming events 


Western Grain & Feed Associa- 
tion, Hotel Fort Des Moines, Des 
Moines, Iowa ......... Dec. 1-2 


Kansas Feed Nutrition School, 
Manhattan, Kan.,....Dec. 10-11 


Northwest Retail Feed Associa- 
tion, Hotel Nicollet, Minneap- 


Wisconsin Farm & Home Week, 
University of Wisconsin, Madi- 


Indiana Grain Dealers Associa- 
tion, Columbia Club Hotel, In- 
dianapolis, Ind....... Jan. 25-26 


Illinois Farmers Grain Dealers 
Association, Pere Marquette 
Hotel, Peoria, Ill. ..... Feb. 2-3 


Minnesota Farmers Elevator Asso- 
ciation, Hotel Radisson, Minnea- 
polis, Minn. ......... Feb. 16-18 


Central Retail Feed Association, 
Hotel Schroeder, Milwaukee, 


to contain any animal or fish protein when 
the birds are on good grass range. 

When tankage, meat scraps, or fish meal 
are replaced with plant protein sources 
either for swine or poultry, special atten- 
tion needs to be paid to the mineral con- 
tent of the ration. Plant protein supple- 
ments contain less calcium and phosphorus 
than do tankage, meat scraps, and fish 
meal. There is also evidence which sug- 
gests that whenever liberal amounts of 
plant protein supplements are used in 
swine and poultry rations to replace ani- 
mal or fish protein supplements, that more 
attention needs to be paid to the vitamin B 
complex factors. The reason being that 
plant protein concentrates presumably con- 
tain proportionately less of some of the 
essential vitamin B complex fractions than 
do animal or fish products. When swine or 
poultry are on good pasture the necessary 
vitamins are supplied. However, in case 
of dry-lot or indoor feeding the vitamins 
normally present in young growing grass 
must be supplied either by means of high 
quality alfalfa hay or meal, milk or milk 
products, or certain fermentation and distil- 
lation industry by-products known to con- 
tain the vitamin B complex factors of young 
grass or milk. 

@ BURNS FEED STORE, Sparta, Ill., has 
opened its elevator on Jackson street and 
has been receiving soybeans there since 
early in October. 


@ W. R. McCOY, Eaton; Ohio, has assum- 
ed the ownership and operation of the 
Sandberg Feed Service at Princeton, Ill. 


N. V. V. FEED CORPORATION 


422 N. Y. PRODUCE EXCHANGE 
2 BROADWAY, NEW YORK, N. Y. 


* * 


Specialists in 


LINSEED CAKE 


and 


LINSEED MEAL 


* * 


HOWELL’S “‘MULTI-MIX’’ 
BATCH FEED MIXER 


j 


ALL-STEEL WELDED MIXING CHAMBER 
CAST IRON HEADS 

RUNNING-IN-OIL GEAR DRIVE 

HEAVY STRUCTURAL STEEL FRAME 
MULTIPLE MIXING ACTION 

CLEARS EACH BATCH COMPLETELY 
FULL-LENGTH INSPECTION DOOR 
1-TON AND 1! TON PER BATCH 
FAST, THOROUGH AND ECONOMICAL 
FLOOR OR SUSPENDED MOUNTING 


Before you buy any Batch Feed Mixer be sure to 
investigate the merits of the Multi-Mix. Complete 
information and prices on request. 

R. R. HOWELL COMPANY, Manufacturers 
MINNEAPOLIS, MINN. 
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Sawdust 


Lf AS it ever occured to you,” asked the 
wag, “that when it freezes, it always 
freezes slippery side up?” 

I had never thought of it in that way 
before but it’s a fact, isn't it? However the 
important thing that I want to tell you is 
this—next time your sidewalks or street is 
covered with ice, sprinkle sawdust on it 
instead of the old customary ashes, sand, 
or cinders. Sawdust is a superior non-skid 
material. It may cling to the soles of one’s 
shoes almost as tenaciously as ashes and 
sand but it does not ruin carpets or hard- 
wood floors. Sawdust absorbs moisture 
more efficiently and adheres to the ice just 
as well or better. After the ice is melted 
and the moisture is dried away the saw- 
dust remains but is less messy; it is then 
easily swept or washed away. Sawdust is 
lighter in weight; it “floats.” 

On the street sawdust is preferable be- 
cause it is less harmful to automobile tires; 
it is not abrasive and doesn’t “cut.” 

Sawdust is commonly used on tile and 
other floors because of its sound-deaden- 
ing and non-skid qualities. It is a clean 
substance. In fact moist sawdust is some- 
ties spread over a floor and then swept 
up again thereby picking up every trace 
of dust. 


OLD HACKSAW BLADE 
MAKES HANDY KNIFE 

This sketch shows how to make good 
use of old hacksaw blades. Provide the 
end with a wooden handle, as indicated, 
and you are all set for a wide variety of 


HACK SAW BLADE OLD BLADE HOLE, 


| 
— 
ANEW HOLE 


cutting jobs that are otherwise handled 
with difficulty. For instance this writer 
doesn't know of a better “knife” for cutting 
piston rod packings, for cutting through 
metal that is not “get-at-able” with an 
ordinary hacksaw and so on endlessly. 

There is a hole in the end of every hack- 
saw blade which can be utilized nicely for 
fastening the handle with the rivet as in- 
dicated by the words “Old Blade Hole.” A 
new hole may be. made by heating red 
hot locally and punching, for the second 
rivet. Or, make the handle large enough 
to entirely envelop the blade and insert 
two rivets, one above and one below the 
blade. This writer prefers the smaller han- 
dle, however, as indicated in the sketch. 

To be sure, a “new” blade may be used 
as well as an old one where greater sharp- 
ness is wanted. But for most of the ordin- 
ary cutting jobs an old blade will do very 
well. 


WORN-OUT BELTING 
HAS MANY USES 

It is well known that worn-out leather 
belting can be used for soles of shoes, for 
straps, for cutting into narrower belts, etc. 
But it is not so well known that substitute 
belting also possesses considerable scrap 
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for slippery walk 
expert advises 


by F. W. MADISON 


value. Every once in a while the writer 
learns of instances where worn-out substi- 
tute belting is used to profitable advantage. 

For instance an old rubber belt was re- 
cently used for packing a pump plunger. 
The belt was cut into uniform strips of a 


thickness to fit nicely into the stuffing box. 
The lengths were such that each strip 
would wind around the piston rod once. 
It wasn't a SMALL job either. The rod was 
seven inches in diameter, hence each piece 
was made slightly over 22 inches long. 

I have also seen wide belting, made of 
solid woven cotten, cut up into short 
lengths and doing duty as mats on floors. 
Such mats are excellent for deadening 
sound and they make good insulators to 
keep heat in or out, serving the same pur- 
pose as a carpet. Several lengths piled 
one on top of the other make good pads 
or shock absorbers upon which delicate 
heavy objects may be dropped without 
danger of bruising and with protection to 
the floor. 


DEALERS 


SHATTER 


Sales Records 


WITH Sargent 


before. 


inral Meat 


Thousands of dealers are reporting the greatest 
Minral Meat Meal sales in the entire history of the 
business—and each month is bigger than the month 


There seems no end to the Up-UP-UP trend of this 
tremendous demand. 


Are YOU getting a slice of these booming Minral 
Meat Meal profits in YOUR territory? If not, write 
today for our dealer proposition and get in on this 
big volume! It’s hot! 


BOTH MINERALS AND PROTEINS 


in one easy-feeding combination. Minral Meat Meal is the answer to today’s 
demand for both proteins and minerals to balance hog rations. It’s all in one 
bag, popular priced, with a fine profit to you. Ask your Sargent representative, 


or write us. 


SARGENT & CO., Des Moines, lowa 


Over Half a Century of Quality 
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— stitch in time 


(Continued from Page Twelve) 


it is just as much a vital part of their pro- 
gram as processing feed itself. 


“First, we have a reliable man to watch 
and take care of all the equipment. He 
watches it closely, oils it regularly, and 
cleans dust, dirt, or grit from around the 
working parts to keep these abrasives from 
getting inside. At various periods, when 
time permits, we tear down the machines 
for thorough inspection and special clean- 
ing of bearings and other parts that can’t 
be reached from the outside. The results 
prove the old adage that, ‘an ounce of 
prevention is worth a pound of cure.’ 


“In addition to cleaning and lubricating 


all working parts our men inspect all ma- 
chines for loose nuts or loose connections. 
A wobbling shaft or loose bearing that per- 
mits a pounding action will wear out high 
priced equipment in a hurry. We always 
try to remember how religiously the loco- 
motive engineer oils his engine and how 
every working part is inspected daily or 
oftener to prevent costly break-downs. That 
kind of maintenance always has been both 
profitable and economical but its impor- 
tance is doubly valuable now in the war 
emergency,” Mr. Wilson declared. 


The plant handles a complete line of 
Wayne feeds although they have some 
customers who prefer the firm’s own brand 
of feeds or some pet formula. “Nationally 
advertised brands of quality feeds are 
easier to sell and require no special sales 


Where Will A Firebug Strike Next? 


A reward up to $500 will be paid by the Mill Mutual Fire 
Prevention Bureau for information leading to the arrest and 
conviction of any person or persons burning or attempting 
to burn any mill or elevator property insured in "THE 


MILL MUTUALS." 


Report Any Evidence Immediately to the 


Mill Mutual Fire Prevention Bureau 
400 W. Madison Street 
Chicago, Illinois 


POTASSIUM 
POTASSIUM 
FO TASS 


IODIDE MIX 
IODIDE Bis 
IODIDE MIX 


@ An intimately blended and milled combination of 
90% Potassium Iodide U.S. P. with Calcium Car- 
bonate and Calcium Oxide. Protected by U.S. Patent. 


A stable, very finely divided Powder, bulky and free 


Est. 1849 


Manufacturing Chemists 


running, thus assuring uniform distribution and a 
uniform ration of Iodine in your feeds. 


Write for Sample and Circular 


CHAS. PFIZER & CO., INC. 


81 MAIDEN LANE, NEW YORK, N. Y. 


444 W. GRAND AVE., CHICAGO, ILL. 
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effort. The livestock and poultry growers 
are familiar with and know what these 
feeds will do for them,” Mr. Wilson ex- 
plained. 

“Moreover,” he pointed out, “we do not 
keep any salesmen out in the territory. 
Some feed dealers may disagree with us 
on this point but we have found that the 
type of business that we get from giving 
a necessary and desirable service is more 
profitable in the long run. Partly because 
it is voluntary sales volume that comes 
from satisfaction, and partly because that 
factor spreads the reputation of the firm 
for quality products and fair dealings from 
which new customers are established. 

“My father believes, and I am in agree- 
ment with him, that in a community like 
this where there are many other feed mills 
and feed dealers in nearby towns, it be- 
comes unprofitable to bid too strongly for 
business in over-lapping territory. By in- 
tensive, and perhaps expensive advertising, 
we could get new business over in our 
neighbors’ territories. But wouldn't we in 
turn be inviting a highly competitive pro- 
gram from them? We believe in the policy 
of ‘living and let live,’ and it has worked 
out well.” 

In addition to doing custom grinding 
and mixing and selling a full line of pro- 
cessed feed, the firm handles Salsbury 
remedies, fertilizer, and deals in grain. 
They also handle coal and during October 
sold the largest volume of coal in the 
history of their business. Due to the emer- 
gency and the publicity given by govern- 
ment agencies most of their year’s supply 
has now been sold and delivered, fill-ins 
excepted. 

In summation Mr. Wilson states that their 
local labor problem was solved by em- 
ploying older men—men beyond the draft 
age and unlikely to be called into war 
production jobs due to age and other 
qualifications. 

“These men,” Mr. Wilson explained, 
“may not be as agile and speedy as 
younger men. Obviously, they can't do as 
much work per day. However, we have 
found them loyal, careful, and willing to 
perform the work well. We find them de- 
pendable and as they all recognize their 
physical short-comings most of them are 
willing to work for wages commensurate 
with their ability and of course somewhat 
lower than younger men would demand.” 

Thus the Millersburg Hammer Mills aptly 
demonstrates that America can keep its 
feed plants in operation, first, by a policy 
of preventive maintenance of equipment, 
and that means delivery trucks too, and 
secondly, by employing and training’ older 
men to meet the growing labor shortage. 
In this program the small town operator 
can, and will play a leading part because 
he is so close to agriculture and the great 
open spaces where most of our food will 
be produced. 

@ ODENWELLER MILLING CO., Middle- 
point, Ohio, was totally destroyed by fire 
of unknown origin last month. 
@ CLOVERLAND MILLING & SUPPLY CO., 
flour and feed mill at Gladstone, Mich., 
is in operation with H. J. Skogquist as 
manager. 
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“You Name Jt-- We've Got Jt” 


New McMillen Property e 


For a Complete 


Milk Feed Service 


1 SUPREME BRAND 
Dri 


ed Skim Milk 


Perfect Quality 


Priced Right 
SUPREME BRAND 


V Condensed Buttermilk 


“The Genuine Condensed Buttermilk 


Aerial view of Old Fort Mills, Marion, O., controlling interest in which was recently 
acquired by Dale W. McMillen, Fort Wayne, Ind., president of the Central Soya Co. 
Old Fort Mills is a soybean processing plant, with six expellers and a crushing 
capacity of about 100,000 bushels per month. It is also equipped for the manufacture 
of commercial livestock feeds. Walter E. Flumesfelt, formerly manager of the Soybean 
Processing Co., Waterloo, Iowa, has been named vice president and general manager. 


FEEDS FEEDING 


By F. B. Morrison 


* 


Here is a book which is a definite asset for any 
person producing or handling feeds. This 20th 
edition of FEEDS AND FEEDINGS, written by 
Prof. F. B. Morrison of Cornell university, contains 
more than one thousand pages. It is the most 
practical compilation of information on livestock 
feeding and nutrition ever printed — a book you 
can use almost every day. 


Order This 20th Edition Today 


Get your copy of FEEDS AND FEEDING direct 
from The Feed Bag by mailing your check for 
$5.00. For $6.00 we will include a year’s sub- 
scription to The Feed Bag plus The Feed Bag 
Red Book. You save a dollar. Order today. 


Che feed Bag 


Milwaukee, Wisconsin 
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in the Yellow Barrel” 
SUPREME BRAND 

\ Dried Buttermilk 
SUPREME BRAND 

1 Condensed Whey 

\ Eastern Seaboard Distributors for 


LACTO-G Dried Whey 


Write, Phone or Wire for 
Unusually Attractive Prices 


Herbort. K. Clofine 


Bulletin Building Philadelphia, Pa. 


A Litter 
of Profit! 


CHICK-BED : CHICK-BED 


Absorbs Moisture the new and better 
and odor poultry litter 


Here's a profit maker, 

and a customer-builder! 
CHICK-BED is the perfect poultry 
litter — absorbs moisture and odor 
— insulates, and keeps floors warm 
and dry. Helps prevent the spread 
of costly diseases. This year sell 
CHICK-BED! 


FREE Send for sample bag, and you'll 
want to sell this new profit maker. 


CHICK-BED COMPANY, Cedar Rapids, lowa 


Used and 
endorsed 
by leading 
hatcheries 
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MISS LIBERTY 


must feed the 
world 


Every day sees Amer- 
ica’s obligation to care 
for the world, becoming 
more and more appar- 
ent. Doughboy Mills is 
proud of its assign- 
ments in this great hu- 
manitarian effort ... its 
products are circling 
the world. 


Write us for 
quotations in 
these oat products 


GROUND OATS 
STEEL CUT OATS 
GROUND OAT MEAL 
FEEDING ROLLED OATS 
WHOLE OAT GROATS 
PULVERIZED OATS 
GROUND BARLEY 


DOUGHBOY 
MILLS, Inc. 


NEW RICHMOND, WIS. 


Featuring Reggie Cross and his harmonica band, the “Man on the Farm” program, 
sponsored by Quaker Oats, is finding wide favor with radio listeners. The program 
is on the air every Saturday noon with Chuck Acree as master of ceremonies. 
Members of the harmonica band shown above are, left to right, Leonard Fergon, John 


Thomas, Don Jogo, and Reggie Cross. 


@ HERBERT TUEPKER, formerly of Califor- 
nia, Mo., is now associated with his father- 
in-law, H. L. Bluhm, in operation of the 
Holden Milling & Elevator Co., Holden, Mo. 

@ WILBUR M. LEE, formerly of Newman, 
Ill., has been appointed operator-manager 
of the Federal-North Iowa Grain Co. ele- 
vator at Georgetown. He succeeds the late 
Walter L. Jackson. 


@ ST. PAUL FEED & OIL CO., St. Paul, 
Minn., has announced plans to build an 
addition to its grain elevator. The one-story 
addition will be constructed of concrete 
blocks. 

@ BLUE EARTH RENDERING CO., Vernon 
Center, Minn., has purchased the Swanson 
feed mill and will manufacture Appetizer 
feeds. : 
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gives complete tables of cost per 
ton of corn, oats, wheat, and 
barley at given price per bushel. 
Handy pocket size. Write for 
your copy. 


KELLOGG MILLING COMPANY 


280 NEW CHAMBER OF COMMERCE BUILDING 
MINNESOTA 


MINNEAPOLIS, 
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—mickey’s buck 


(Continued from Page Fourteen) 


scare him away with that Civil War can- 
non. Another ripple of laughter reverber- 
ated inside the cabin.” 


“Don't worry, Bill,” exclaimed Mickey. 
“I'll guard the cabin good. And I betcha 
my boss gets the first buck.” 

“Maybe the first one, Mickey,” replied 
Bill, “but not the biggest.” 

And strangely enough Mickey's predic- 
tion was true. Lem did bring down a 
medium-sized buck about a mile out from 
camp the first morning, while Glenn Spear, 
the undertaker, bagged one slightly small- 
er in the afternoon. 


And so it went—one or two bucks a day 
until everyone in the party but Bill Rank 
had his quota of venison with one more 
day of the season left and bucks getting 
mighty scarce. So all of the men agreed 
to form a long scattered line to try to comb 
out a buck for Bill Rank who was to re- 
main stationed at a point on which the 
“driving” line was to converge. The point 
at which Bill was to remain in wait was at 
a bend in a trail about a half mile from 
camp. He waited tensely for 15 minutes 
and then suddenly discovered that he had 
brought along only one cartridge for the 
lever action rifle which he was using. One 
cartridge—and if a buck came rushing 
down the trail, it would mean only one 
shot. He decided not to trust to his marks- 
manship to the extent of one shot and 
started back toward the camp for more 
cartridges. He knew it would be a full 
hour before the drive the men were mak- 
ing would begin to show any results and 
in that time he could be back at his post. 
So he started on a half run toward camp. 


It was when he came over the ledge that 
rose in front of the camp that things sud- 
denly happened. 


Bill could hardly believe his eyes but 
coming from his left a big set of antlers 
was being borne as on the wings of the 
wind directly to the door of the hunting 
hut. Bill mechanically shouldered his rifle, 
drew a bead and fired. The buck grew 
taut and lurched headlong, his antlers 
crashing through the door of the camp and 
impaling him there. 

Then suddenly an explosion sounded from 
within that threatened to blow off the roof. 
Bill sped headlong to the inside of the 
cabin where he spied Mickey sitting grog- 
gily in a corner, smoke still curling from 
the barrel of the muzzle loader lying on 
the floor beside him. 


Through dazed eyes, Mickey saw Bill 
Rank and then the sight of the buck lying 
limp and dead in the doorway sparked 
him to his feet. 

“Mr. Rank, Mr. Rank,” he screamed, “I 
got ‘im, I shot a buck.” 


“Mickey,” panted Bill, “you sure did, 
and the biggest buck of the lot, too.” 

There was some hint of suspicion when 
Bill told the returning members of the 
group what had happened. But Mickey's 
babbling insistence and Bill's serious as- 
surance that Mickey had actually shot the 
buck, convinced them. 
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“Well, Mickey," said Lem, “you get the 
$50.00 war bond for bagging the biggest 
buck. Congratulations.” 

And everyone gave Mickey a hearty pat 
on the back. 

The gang departed that afternoon with 
Bill Rank still minus a buck but inwardly 
happy. 

As he closed the door of the shack when 
all had emerged to start the trip back 
home, he looked knowingly at a gaping 
hole in the ceiling, the effect of the full 
charge of Mickey’s muzzle loader which 
had never touched the buck. For it was 
Bill's lone shot that had brought the prize 
venison down. 

“You know,” spoke Bill Rank to himself, 


“this is the happiest hunting season I 
ever had.” 
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STEEL! 


stock NOW, but... 


ufacture for elevators. 


Priorities are in such a state of uncer- 
tainty that no one may predict whether 
fabricators will be supplied with the 
proper grade and quantity of steel. We have a 


is the time to order that spouting 
and other equipment which we man- 


Manufacturers of GRAIN ELEVATOR SUPPLIES 


@ ROMAN BERRES, Athens, Wis., has pur- 
chased the Parman feed warehouse build- 
ing with entire stock. He had been in 
charge of this warehouse for Mr. Parman 
during the last seven years. 


HANDY PRICE TABLES 

The Kellogg Milling Co., Minneapolis, 
Minn., operating Victory Mills, is offering 
a handy and useful set of tables by which 
the cost of grain per ton at a given price 
per bushel can immediately be determined. 
The tables are arranged in booklet form 
and are applicable for corn, oats, wheat 
and barley. Prices per bushel range from 
20 cents to $1.50, including quarter cents. 
Copies may be obtained by writing the 
Kellogg Milling Co., 280 New Chamber of 
Commerce Bldg., Minneapolis, Minn. 


The Gerber 
No.2 Distributor 
Spout 
Write Today 
for a 
tree catalog 
H 1-194] 


19 S. 3rd St. 
Minneapolis 


from us. 


ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialities for feed manu- 
facturers we offer you individual, personal- 
ized service which guarantees satisfaction. lain 
Next time you are in the market for any of Table Rolled Oats 
the products listed here let us furnish your 
requirements. Our fast service and quality 
products make it worth your while to buy 


FAST SERVICE 


FRUEN MILLING CO. 


MINNEAPOLIS, MINN. 


Feeding Rolled Oats 
Steel Cut Oat Groats 
Feeding Oat Meal 
Pulverized and Bolted 
Oats 

Whole Oat Groats 
Steel Cut Wheat 
Ground Oat Groats 


Oat Mill Feed 

Oat Mill Feed with 
Molasses 

Pulverized and Bolted 
Screenings 


Steam Crimped Oats 
Steam Rolled Barley 
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Release Wooden Bins 
For Wheat Storage 


Secretary of Agriculture Claude R. Wick- 
ard has authorized the Commodity Credit 
Corp. to sell available wooden storage 
bins to warehousemen and elevator oper- 
ators for the storage of wheat in areas 
where storage facilities are not sufficient 
to take care of this year’s near-record pro- 
duction. Several thousand of these bins are 
available, principally in the Dakotas. 


Heretofore, the selling of bins has been 
restricted to wheat producers cooperating 
in the 1942 agricultural conservation pro- 
gram of the AAA. Effort will be continued 
to encourage producers—particularly farm 
owners—to purchase available bins for 
erection on their farms. Tenants and others 


ALFALFA 
MEAL 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLORADO 


Merchants Exchange 
ST. LOUIS 


who are not in a position to buy bins will 
be given first consideration by AAA county 
committees in making wheat purchases for 
storage in CCC-owned bins, where such 
bins are available. 

Sales of bins will be made for cash by 
AAA county comittees to warehousemen 
who are approved under the Uniform 
Grain Storage agreement. Such purchasers 
will be required to place the bins under a 
supplemental warehouse agreement, and 
to issue negotiable insured warehouse re- 
ceipts representing wheat stored by pro- 
ducers as collateral against CCC loans. 
@ HARVEY J. BARTHELS, Green Bay, Wis., 
is now operating the former Christ Elevator 
at Wausaukee. He has installed modern 
equipment and machinery, including a 
new hamermill and feed mixer. 


Wanted More Capacity So 
They Installed Superior 
“CC” Elevator Cups 


The most efficient perform- 
ing cup that will OUT- 
LAST and OUT-CARRY 
any elevator cup made. 


ALL SUPERIOR cups are 
formed and electrically spot 
welded which gives added 
strength. NOT EDGE 
WELDED. SUPERIOR 
cups are also available in 
“DP” and “V” types improv- 
edin design and construction. 


Write to 


K. 1. WILLIS CORPORATION 
Moline, Illinois 

for names of distributors and 
further details 


MINNEA 


IN JERSEE BALANCER 


Vitamins— Minerals— Milk. That’s what you 

get in JERSEE. Costs only 20 to 30ca bag to 
Jersee-ize your feeds. The Jersee Plan opens new avenues 
for Extra Profits and greater feeding efficiency. Write today. 
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POLI 


Allied Mills Holds 
Regional Meetings 


A series of semi-annual regional confer- 
ences with meetings in Philadelphia; 
Springfield, Mass.; Fort Wayne; St. Louis; 
Memphis; and Jacksonville, Fla, has just 
been completed by Allied Mills. 

Men from the executive offices attending 
these meetings were: J. B. DeHaven, presi- 
dent; A. G. Philips, vice president in charge 
of sales; E. D. Griffin, assistant General 
sales manager; J. L. Richardson, advertis- 
ing and sales promotoin manager; and Dr. 
J. E. Hunter, director of research. 

The Wayne “Victory Offensive” program, 
which is being conducted by Allied Mills 
in 1942-43, was explained in detail. Incen- 
tives and rewards will be given by the 
company to farmers, feed dealers, and 
company repreesntatives who render un- 
usually helpful service in increasing food 
production and helping to attain the food 
production goals set up by the government. 

Two new slide films were shown for the 
first time, one an all color sound film en- 
titled, “Food for Victory” and the other, 
“Full Egg Baskets”. These two slide films 
have been furnished to all Wayne service 
men and will be used with the many others 
which have already been distributed, in 
assisting them with holding educational 
meetings with farmers in all areas served 
by Allied Mills. 

Following these district conferences, the 
different district managers of Allied Mills 
are holding group dealer meetings and 
territory representatives are holding a 
large number of educational meetings. The 
company has provided the most extensive 
educational and merchandising program 
in its history for assisting dealers in distri- 
buting feeds to help meet the wartime 
emergency. 

@ D. W. TAMMER, Gilmam, Iil., has been 
appointed manager of the Decker & Gra- 
ham elevator at Oakland, succeeding 
George Martin. 

@—--— 
@ KERLIN ELEVATOR & FEED CO., Sulli- 
van, Ind., has been opened recently by 
W. B. Springer, operator of the Wallace 
B. Springer elevator at New Lebanon. 
@ A. D. GOERS, Champaign, Ill., is the 
new manager of the Cooperative Grain & 
Coal Co. at Cissna Park, succeeding Henry 
Bir who resigned. 


@ CLELL VAN DEVENTER, Dysart, Jowa, 
who recently resigned his position at the 
Paul Peterson elevator at Montezuma, is 
the new manager of the Tama-Benton 
Grain Co. 


@ FRED JOSTES, Decatur, Ill., has been 

named manager of the Pierson Grain & 

Supply Co. elevator, Pierson Station, suc- 

ceeding Owen Robertson, who resigned 

after holding the position since 1934. 


@ OLAF STEBJE, Alcester, S. D., has been 
appointed manager of the Community ele- 
vator at Spirit Lake, Iowa, replacing Robert 
Terry. The latter is now managing an ele- 
vator at Lafayette, Minn. 
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— vitamin problem 


(Continued from Page Seventeen) 


There are, of course, other known vita- 
mins which are needed by other species. 
But, as far as I am aware, the above list 
pretty well covers the vitamins or vitamin- 
like factors for which evidence has been 
presented that they are or might be re- 
quired by poultry. 

What about the practical vitamin prob- 
lem? Those of you who were not asleep 
and heard me will recall that I mentioned 
three vitamins which, in my opinion, re- 
quired special consideration. These are 
vitamins A, D, and riboflavin. They require 
special consideration because of possible 
or probable shortage under common pres- 
ent-day methods of poultry management 
and feeding. 

If poultry had access to spring sunshine 
and the young tender green grass of 
spring the year around, we would not 
have to worry about vitamins, because 
they would be getting all the vitamins A, 
D, and riboflavin they need as well as the 
other 12 or more factors. But our present- 
day poultry business is not, and for that 
matter cannot be, built on a spring sun- 
shine and grass program. The birds for 
the most part are kept confined for many 
good reasons. This implies that the birds 
will have to be provided with sunshine and 
green grass substitutes in order to ade- 
quately meet their vitamin needs. 

Through experimental studies and prac- 
tical observations, it was found that we 
could use fish oils, yellow corn, alfalfa 
meals, milks, and liver meals to supply the 
vitamins A, D, and riboflavin, and asso- 
ciated factors. All went well until World 
War II. The interference by the war in 
the importation of fish oils and liver meals 
and the diversion of milks into the human 
field has curtailed the supply of these pro- 
ducts for poultry and animal feeding pur- 
poses. 

In spite of the decreased supply of vita- 
min D from fish oils, there is a plentiful 
supply of this vitamin to take care of all 
needs. The decreased supply from fish 
oils has been offset by the production of 
D-activated animal sterols. Experimental 
work has shown that vitamin D in the form 
of activated animal sterols is as effective 
as the vitamin D of fish oils when com- 
pared on a chick (A.O.A.C.) unit basis. 

To conserve the available supplies of 
vitamin A from fish oils for human and 
animal feeding purposes, the War Produc- 
tion Board restricted the amount of vitamin 
A from fish oils that could be used in feeds. 
The present order allows the use of 2000 
units of vitamin A from fish oils per pound 
of all-mash feed for chicks and laying 
hens. In turkey and poultry breeding feeds 
it is permissible to use 3000 units of vita- 
min A from fish oils per pound. When the 
feed is recommended to be fed with 
scratch grain it may contain proportion- 
ately more of the vitamin A from fish oils. 
For example, a laying mash fed with an 
equal weight of grain can, under the 
amended order, contain 4000 units of vita- 
min A from fish oils per pound. Similarly, 
a breeding or turkey mash fed with an 
equal weight of grain can contain 6000 
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units of vitamin A from fish oils per pound. 

When sufficient fish oils are used in 
poultry feeds to supply the allowed levels 
of vitamin A, there should be no serious 
problem in making the feeds adequate in 
vitamin A unless they are stored for a 
long time before they are fed. On the 
other hand, if a source of vitamin D which 
does not supply vitamin A is used, more 
attention will have to be paid to the other 
sources of vitamin A in the feed—namely, 
alfalfa meals or cereal grasses. There is 
no question that the vitamin A needs of 
poultry can be supplied by the use of 
yellow corn and high vitamin A alfalfa 
meals or cereal grasses or by feeding 
proper amounts of fresh greens. The diffi- 
culty arises out of the fact that the vitamin 
A activity of alfalfa meals or cereal grass- 
es is variable and unstable. 


Although the dehydrated alfalfa meals, 
as a class, contain more vitamin A activity 
than sun-cured meals, these products show 
almost an unbelievable variation in vita- 
min A potency. Reports from different state 
feed control laboratories on the vitamin A 
potency of alfalfa meals picked up as cur- 
rently used products, showed variations 
from a low of 1,800 to a high of over 200,- 


000 units of vitamin A per pound. The rate 
of loss of vitamin A is dependent upon 
temperature of storage and length and 
condition of storage. The higher the tem- 
perature and the longer the period of 
storage the greater the loss. 


Unfortunately, there is no simple sure 
way of determining the amount of vitamin 
A in alfalfa meals aside from making a 
chemical determination. The next best cri- 
terion and probably the only one the small 
feed dealer or manufacturer can use is to 
insist on a bright, rich green alfalfa meal 
and avoid those meals which are faded 
and brown or gray in appearance. 

The short supply and relatively high 
price of dried milks has caused feed inter- 
ests and poultrymen to ask about possible 
substitutes to supply the necessary ribo- 
flavin and associated factors. Several years 
ago it was found that dried whey could be 
used in place of dried milks in poultry 
feeds. Good liver meals, while not avail- 
able at present, will also serve as milk 
replacements. More recently it has been 
shown by several state institutions that by- 
products of the fermentation and distilla- 
tion industries can be used as milk re- 
placements to supply riboflavin and asso- 


STATE BANK BLDG. 
75 STATE STREET 


MERCHANTS FEED CORP. 


Representing Reputable Sellers to Responsible Buyers 


ALBANY, N. Y. 


BRIGHT, CLEAN OATS 


ATLANTIC 1277 


GET OUR PRICES BEFORE YOU BUY! 


DRY, SWEET FEED BARLEY 
CLEAN, DRY FEED RYE 
FRESH SHELLED YELLOW CORN 


We Also Distribute Commodity Credit Corporation Feed Wheat 
and Can Make Immediate Shipment. 


KELLOGG COMMISSION CoO. 


MINNEAPOLIS, MINN. 


ure we're — 
though we hate to brag 


Sredman 


DA 4114~330 E. CLYBOURN 


your satisiaction is” 
“in the bag” 


Company 


MILWAUKEE, WISCONSIN 


ESTABLISHED 1889 
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ciated factors. Amongst these are alcohol 
fermentation by-products, distillers’ solu- 
bles, distillers’ dried grains with solubles 
added, and dried brewers’ yeast. Although 
work has shown that these products may 
be used in place of milk it is well to use 
them only when one has definite assurance 


of their vitamin content. The fact that a 
material is a by-product of the fermenta- 
tion or distillation industry does not neces- 
sarily mean that it is a good source of 
riboflavin and associated factors. The 
source of the material, method of process- 
ing, and method of concentrating or drying 
are all factors which influence vitamin con- 
tent. Some caution should also be exer- 
cised in the use of some of these products 
because of their laxative effect. 

Good quality alfalfa meals containing 


GET READY TO 


CULTURE 


Those Home Grown Grains 


Why not get your share of this 
profitable culturing business 
that’s ready to break? Every 
threshing time, hundreds of 
your prospective customers buy 
a “Yeast Feed.” Sell them a 
good one made with Yeastex 
and your own supplementing 
products. 


YEASTEX 
For Dry Feeding, Too 


We'll gladly send you suggest- 
ed mixing formula for time 
proven results from exzyme ac- 
tive, vitamin-rich Yeastex cul- 
turing combinations .. . or for 
dry yeast feeding. 


Go out after extra business this 
year. Write for low prices on 
this high quality yeast. 


YEASTEX CoO. 


MONTICELLO, IOWA 


17 per cent or more of protein and dried 
cereal grasses are good sources of ribo- 
flavin and other factors of the vitamin-B 
complex. It is possible that these products 
can be used at somewhat higher levels 
than has been generally customary. In 
my judgment, a practical upper level for 
high quality alfalfa meal in a mash fed 
with an equal weight of grain is about 10 
per cent. 

Another established fact the feedman or 
poultryman can take advantage of is that 
the vitamin needs for growth, egg produc- 
tion, and hatchability are not the same. 
The needs for vitamins A and D are great- 
er for egg production than for growth, 
whereas less riboflavin is needed for egg 
production than during the initial growth 
period of chicks. The feedman and poultry- 
man should also take into consideration 
the fact that the vitamin needs are greater 
and more exacting for good hatchability 
than for egg production. This implies that 
rations for breeders should contain pro- 
portionately more of the vitamin A, D, and 
tiboflavin supplements than regular egg 
mash feeds in order not to waste any eggs 
which are urgently neded for human food. 

——— 
@ J. ROACH SONS, Nashua, Iowa, have 
purchased the Nashua Feed Mill. 

@ J. C. WALLACE & SON, Hart, Mich., 
have leased the Casnovia grain and pro- 
duce elevator at Casnovia. Lowell Jones, 
formerly of Edmore, will be manager of 
the elevator, which has been closed for a 
year and a half. 


POSITION WANTED 


Available Jan. 1 or earlier. Fifty-one 
years old, aggressive and capable. 
Have background of many years suc- 
cessful supervision wholesale and re- 
tail feed stores and mills. Purchasing, 
sales and advertising experience. 
Versed in livestock nutrition and feed 
formula preparation for all types of 
feeds and concentrates. Highest ref- 
erence will be given by present con- 
nection and others prominent in feed 
industry. Address Box 500, THE FEED 
BAG, 741 N. Milwaukee st., Milwau- 
kee, Wis. 


MILKMALT 


Protein 32% e 


Fat 112% 
Dependable... Since 1930 


MILKMALT BLEND is packed in 100 Ib. water- 
proof Milk Bags Price $6.90 Delivered Your Sta- 
tion, Freight Paid in Half Ton Lots or More. 


GERARD MILK PRODUCTS CO. — Baltimore, Md. 


Fiber 4% 
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@ FAY VAN PELT, Salisbury, Mo., is the 
new manager of the Salisbury Milling Co., 
replacing Lon McCorkle, who has gone on 
the road selling Murphy feeds. 

@ DAVIS ELEVATORS of Sycamore and 
Plankton, Ohio, have been sold to Ward 
Walton, Wayne Myers and M. A. Ward. 
The new owners will operate under the 
name of Sycamore Mill & Supply Co. 
@ JAMES BENTON DAVIS, 59, Bethany, 
Mo., died at his home after an illness of 
several weeks. Mr. Davis was associated 
with the Bethany Mill & Elevator Co., and 
was widely known in this area. 


@ BAKERSVILLE FEED & SUPPLY CO. mill, 
Bakersville, O., burned last month. The 
structure was 100 years old. Dennis Mizer 
is owner and proprietor. 


AND MARCH 3, 1933 
Of The Feed Bag published Monthly at Mil- 
waukee, Wisconsin for October 1, 1942. 
State of Wisconsin 
County of Milwaukee ) 


Before me, a Notary Public in and for the 
State and county aforesaid, personally appeared 
David K. Steenbergh, who, having been duly 
sworn according to law, deposes and says that 
he is the Publisher of the The Feed Bag and that 
the following is, to the best of his knowledge 
and belief, a true statement of the ownership, 
management (and if a daily paper, the circula- 
tion), etc., of the aforesaid publication for the 
date shown in the above caption, required by 
the Act of August 24, 1912, as amended by the 
Act of March 3, 1933, embodied in section 537, 
Postal Laws and Regulations, printed on the 
reverse of this form, to wit: 


1. That the names and addresses of the pub- 
lisher, editor, managing editor, and business 
managers are: Publisher, David K. Steenbergh, 
6434 Betsy Ross Place; Editor, Claire L. Ons- 
gard, 709 E. Juneau Ave.; Managing Editor, 
David K. Steenbergh, 6434 Betsy Ross Place; 
Business Manager, Eldon H. Roesler, 4635 N. 
Idlewild Ave. 

2. That the owner is: (If owned by a corpora- 
tion, its name and address must be stated and 
also immediately thereunder the names and ad- 
dresses of stockholders owning or holding one per 
cent or more of total amount of stock. If not owned 
by a corporation, the names and addresses of the 
individual owners must be given. If owned by a 
firm, company, or other unincorporated concern, 
its name and address, as well as those of each 
individual member, must be given.) Editorial 
Service Company, Inc., 741 No. Milwaukee St., 
David K. Steenbergh, 6434 Betsy Ross Pl, El- 
don H. Roesler, 4635 N. Idlewild Ave., Emma Z. 
Nicolaus, 2810 W. National Ave. 

3. That the known bondholders, mortgagees, 
and other security holders owning or holding 1 
per cent or more of total amount of bonds, mort- 
gages, or other securities are: (If there are 
none, so state.) None. 

4. That the two paragraphs next above, giving 
the names of the owners, stockholders, and se- 
curity holders, if any, contain not only the list 
of stockholders and security holders as they ap- 
pear upon the books of the company but also, 
in cases where the stockholder or security hold- 
er appears upon the books of the company as 
trustee or in any other fiduciary relation, the 
name of the person or corporation for whom 
such trustee is acting, is given; also that the 
said two paragraphs contain statements embrac- 
ing affiant’s full knowledge and belief as to the 
circumstances and conditions under which stock- 
holders and security holders who do not appear 
upon the books of the company as trustees, hold 
stock and securities in a capacity other than that 
of a bona fide owner; and this affiant has no rea- 
son to believe that any other person, association, 
or corporation has any interest direct or indirect 
in the said stock, bonds, or other securities than 
as so stated by him. 

5. That the average number of copies of each 
issue of this publication sold or distributed, 
through the mails or otherwise, to paid subscrib- 
ers during the twelve months preceding the date 
shown above is.........-.-----—-.---- (This information 
is required from daily publications only.) 


DAVID K. STEENBERGH. 
Sworn to and subscribed before me this 30th 
day of September, 1942. 
JOHN M. CAVEY. 
(My commission expires March 7, 1943.) 


S.S. 
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; QUIRED BY THE ACTS OF CON- 
- GRESS OF AUGUST 24, 1912, 


— emergency 


(Continued from Page twenty-six) 


tent of milk, whey, livermeal, alfalfa, and 
other products. This can only be deter- 
mined in the laboratory and they do not 
have laboratories. Therefore, they cannot 
expect to make mixtures that will uniformly 
produce the same results as those you 
tested. I think I am safe in saying that 
many feeders and mixers do not realize 
this. It would be helpful to these people 
if you would state more about the quality 
of the ingredients you use in your experi- 
mental rations when giving them the for- 
mulas and the results of your tests. 

Then, there is another problem you can 
help to solve: country feed dealers by the 
hundreds have this experience constantly 
—a feeder comes in with a formula that 
he wants mixed. After glancing over it, 
the dealer realizes that it is one that was 
developed many years ago when the rela- 
tive prices and even the quality of the in- 
gredients were entirely different than they 
are today. It may have been an efficient 
ration then but is as far out of line today 
as an 1898 almanac. So, he suggests a 
more modern mixture, and the feeder de- 
murs, saying he got it out of a college 
bulletin and that the college stated it pro- 
duced pork cheaper than any of the other 
mixtures tested. Perhaps in addition to 
calling attention to the quality of the in- 
gredients you might also make it a little 
clearer that merely because this formula 
was the most economical at the time it 
was tested, the picture might change at 
any time, if prices shift. 

The rapid development of the commer- 
cial feed industry since the last war has 
been primarily based upon laboratory 
analysis of feed ingredients—competition 
is keen—a manufacturer who expects to 
build a permanent business knows that 
quality rather than price is the safest 
foundation upon which to build a business. 

John Ruskin once said, “There is scarcely 
anything in this world that some man can- 
not make a little worse and sell a little 
cheaper and the buyer who considers price 
only are this man’s lawful prey.” If that 
was the only thing that Ruskin ever wrote, 
he would still be entitled to consideration 
as a great philosopher. Buying on price 
only has fooled many a feeder. 

Naturally, it costs more to obtain high 
quality ingredients — to laboratory test 
them —to maintain biological laboratories 
—to establish fellowships in your universi- 
ties in order to obtain experimental data to 
ascertain the food value of certain pro- 
ducts. Feed manufacturers feel that these 
are sound investments. That is why they 
continue to carry on such work. They also 
know that in the final analysis the success 
of any product will have to be based on 
the results obtained by the consumer. It 
takes more than high pressure salesmen to 
build a permanent business. 

The mixed feed industry owes much to 
the research conducted in agricultural col- 
leges and experiment stations. Many of 
the best men in our industry were trained 
in your institutions. All good commercial 
feeds and concentrates are based upon 
your research and their own. It would not 
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be possible to produce as good commercial 
mixed feeds as are made today without 
the data you have established. Our indus- 
try realizes this and appreciates the coop- 
eration you have extended to us. In these 
war times research data in nutrition is not 
only valuable; it is indespensable. 

Our country needs more meat, milk, and 
eggs—vital foods to win the war. It takes 
feed in the form of balanced rations to pro- 
duce this food. No matter what emergen- 
cies arise the commercial mixed feed in- 
dustry must be able to meet them, and 
that is just what we will do. 

@ M. L. TWING, White Cloud, Mich., man- 
ager of the White Cloud Association eleva- 
tor for 20 years, has purchased the elevator 
at Grant, Mich., from A. E. Dodd. 


DEVOLD’s 


USP 


NON-DESTEARINATED tj 


VITAMIN Ag.D 
"STANDARD" 
also 


1000A/400D 2000A/400D 


CHICh - TESTED 


Reliable Vitamin 
Fortification 
of your Feeds 


means more 
satisfied 
customers. 


DEVOLD’S 
OILS 


will provide it 


ECONOMICALLY 
147-P Varick St., New York, N. Y. 


PEDER DEVOLD O COMPANY, INC. 


@ RICHARD FINDLAY, Carrollton, Ohio, 
has purchased Donald Lantz’s interest in 
the Findlay & Lantz feed store. The busi- 
ness will be operated under the name of 
the Carrollton Paint & Feed Co. 


@ W. C. TALBOT, president of the Hanna 
Lumber & Grain Co., Hanna, Ind., died 
Oct. 17. 
——— — 

@ RIDGEWAY GRAIN CO., Ridgeway, 
Ohio, owned by Everett Brugler, burned 
October 12, and 8,000 bus. of soybeans as 
well as a quantity of grain, all equipment 
and several tons of feed and salt were 
destroyed. The loss, estimated at approxi- 
mately $40,000, was partially covered by 
insurance, Mr. Brugler stated. He does not 
plan to rebuild the elevator. 


LEADERS 


with 
Dealers and Feeders 


CREAM CALF MEAL 


(For Gruel Feeding) 


A superior meal to replace milk. 
Is steam cooked and remilled for 
added quality. Saves up to 50% 
on feeding costs. 


CREAM CALF FLAKES 


(For Dry Feeding) 


Specially prepared from the same 
quality ingredients as in the meal, 
only put up in easily digested, crisp 
flake form. 


Manufacturers of Ryde’s FLAKED Dog Food 
It's New! It's Different! Investigate TODAY! 


Co. 


5425 W. Roosevelt Rd. Chicago, Ill. 
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TANK CARS - BARRELS - DRUMS 
QUALITY AND SERVICE UNENCELLED 
NATIONAL 


Feed Prices Decline 
During Past Month 


Cash prices of corn, barley, wheat mill- 
feeds, and soybean meal declined from 
September to mid-October, lowering the 
general level of all feed prices during the 
past month the department of agriculture 


reports. Prices of other feeds remained 
close to September levels. The average 
price of No. 3 yellow corn at Chicago was 
78.0 cents per bushel for the week ended 
October 17, the lowest during 1942. 

Prices of wheat millfeeds at Minneapolis 
in mid-October also were at the lowest 
level of the year. Prices of most of the 
other by-product feeds are somewhat below 
the seasonal high points reached in the 
first half of 1942, but in general they have 
advanced from the low points reached dur- 
ing the summer months. 

Prices of oil meals are at about the same 
level as a year ago. Prices of feed grains 
and most of the other feeds are a little 
higher than in October 1941. In general, 
feed prices are lower than they were last 
January, which is in contrast to 1941, when 
feed prices advanced about 20 per cent 


IS YOUR FEED 


PROPERLY 


With so much at stake @ 
WHY TAKE CHANCES s 


Authorities advise that vegetable 
proteins can be substituted for ani- 
mal and fish sources, provided min- 
erals are added. Insure your feeds 
against mineral deficiency with 


SEA BOARD 
MINERALS 


Designed to insure feeders against 
losses due to a deficiency of any 
mineral element, Sea Board Min- 
erals contain: Calcium, Phosphor- 
us, Iron, Copper, Cobalt, Manga- 
nese, Potassium, Sodium, Chlorine, 
Sulphur, lodine and a number of 
other elements in minute but im- 
portant trace qualities. 


SEA BOARDSUPPLY CO. 


Meadow & McKean Sts. Phila., Pa. 
Nutritional Assistance and Serv- 
ice Work a Part of Our Program 
WRITE FOR FULL INFORMATION 


during the first nine months of the year. 

Feed-grain prices have increased about 
70 per cent since the war started. The in- 
crease in feed-grain prices since 1939 has 
been much smaller than during the first 
three years of World War I, however, prin- 
cipally because of large feed supplies. 

The October 1 feed-grain supply, con- 
sisting of the total corn supply, stocks of 
oats October 1, and production of barley 
and grain sorghums, is 134 million tons— 
the largest on record and 11 per cent 
above the supply on October 1 last year. 
Allowing for the probable increase in the 
number of livestock on farms, the supply 
of these feed grains per animal unit prob- 
ably will be about the same as in 1941-42. 

With more wheat available for livestock 
feed and with much larger production of 
oilmeal in prospect, the entire feed supply 
situation is at least as good as it was last 
year. The October 1 supply of feed grains 
per animal unit is about five per cent larg- 
er than the 1937-41 average and 19 per 
cent larger than in the 1928-32 pre-drought 
years. 

oe 

@ WAYNE FEED STORE, Clayton, IIl., has 
been opened by Sam Peacock. 


RECOMMEND 


DR.SALSBURYS| 


Flock Treatment For Round And 
Pin Worms 


@ Dr. Salsbury’s AVI-TON has a plus 
value! (1) Gets energy-sapping round 
and pin worms. (2) Contains appetizers 
that help to build up run-down flocks. 


Recommend Dr. Salsbury’s AVI-TON 
with full confidence. It's a 100% medi- 
cine! 

Dealers find Dr. Salsbury’s products 
sell easy, quick, because they‘re widely 
advertised—"pre-sold!"" It pays to con- 
centrate on the Dr. Salsbury line. Fea- 
ture Dr. Salsbury’s Nation-Wide Poultry 
Health Service—let customers know that 
you give this valuable extra service. It 
builds customer confidence — repeat 
business! 


Dealer emblem—poul- 
5 try raisers’ guide to 
|. Br dalslwrys dependable poultry 


HEALTH SERVICE 


DR-SALS 


LABORATORIES 
CHARLES city, 
[ A NATION-WIDE POULTRY HEALTH SERVICE | 


DRIED MILK PRODUCTS 
LACTO-VEE 


LACTO-VEE PRODUCTS COMPANY, 


FEEDING A & D OILS 
FOR-CLO 
Dayton, Ohio 


Russell-Miller Co. 


Entertains Dealers 


The Russell-Miller Milling Co., Minnea- 
polis, makers of Occident feeds, has been 
sponsoring a series of dinner meetings dur- 
ing the past few weeks, in each of the 
company’s 17 warehouse districts, under 
the direction of Tom G. Dyer, manager of 
the commercial feed department. 

In addition to explaining the new Occi- 
dent feed program, Mr. Dyer, well known 


TOM G. DYER 


for his dynamic “pep talks”, has been dis- 
cussing current problems faced by the feed 
manufacturers and distributors and the im- 
portance of cooperation on the part of the 
feed industry in the war effort. The meet- 
ings in the various districts were arranged 
by the respective warehouse managers 
who also provided local entertainment. 
Each dealer attending was presented with 
a bag of the new Occident Mineraled hog 
supplement. 

Meetings have been held at: Rochester, 
Mankato, Willmar, Wadena, and Minnea- 
polis, Minn.; Huron and Sioux Falls, S. D.; 
Des Moines, Cedar Rapids, Mason City, 
and Fort Dodge, Iowa; Chippewa Falls, 
Green Bay, Oshkosh, and Middleton, Wis.; 
and Rockford, and Galesburg, Ill. 


Geo. S. Hallenbeck 
Inspection & Testing 
Laboratory 


FOR TESTING 


FLOUR, FEED, GRAIN 
MEAT SCRAP, TANKAGE 
FISH MEAL, ETC. 


PRICES — NORMAL 
56-62 Pearl St., Buffalo, N. Y. 
SEND US YOUR SAMPLES 
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include: A. H. Hankerson, San Francisco; 
H. L. McIntyre, Seattle; J. E. Linderholm, 
Omaha, C. B. Weydman, Buffalo; Charles 
G. Robinson, Memphis; F. E. Gillette; Nash- 
ville; J. H. Caldwell, St. Louis; Ben Feu- 
quay, Enid, Okla.; J. C. Crouch, Dallas; C. 
M. Carter, Fort Worth; E. E. Allison, Ind- 
ianapolis; R. H. Brundige, Kingsion, Ohio; 
W. R. McCarthy, Duluth; John Hedelund, 
Omaha, and W. C. Holstein, Milwaukee. 

Carryover directors from affiliated state 
associations are: George Stites, Nebraska 
Grain Dealers association; C. C. Barnes, 
Indiana Grain Dealers association; W. L. 
Drake, Kansas Grain, Feed & Seed Dealers 
association; A. W. Carpenter, Eastern Fed- 
eration of Feed Merchants; Guy Goode, 
Missouri Grain, Feed & Millers association; 
Leo D. Cline, Michigan Bean Shippers asso- 
ciation; Lionel True, Mutual Millers and 
Feed Dealers association; F. E. Watkins, 
Ohio Grain, Mill & Feed Dealers associa- 
tion; A. C. Koch, Illinois Grain Dealers as- 
sociation; H. E. Morrison, Pacific Northwest 
Grain Dealers association; Harry G. Chap- 
in, New York State Bean Shippers asso- 
ciation and John A. Becker, Central Retail 
Feed association. 

Carryover directors from the trade mem- 
bership include: B. J. O'Dowd, Kansas City; 
E. C. Dreyer, Kansas City; W. B. Fox, New 
Orleans; B. O. Holmquist, Omaha; H. H. 
Green, Pattonsburg, Mo.; C. F. Morris, 
Charlotte, N. C.; G. A. Pritchard, Fortville, 
Ind.; E. H. Beer, Baltimore; R. F. Cunning- 
ham, New York City; John D. McCaull, 
Minneapolis; F. J. Faber, Philadelphia; A. 
F. Hopkins, Boston; R. F. Houlton, Denver; 
LeRoy Godfrey, Chicago; F. E. Devendorf, 
Los Angeles; E. B. Evans, Decatur, Ill.; R. 
C. Booth, Cedar Rapids, Ia, and Rees 
Dickson, Louisville. 

J. F. Leahy, Kansas City, Mo., was elected 
president of the National Grain Trade 
Council, at a meeting held in connection 
with the sessions at Excelsior Springs. The 
Council is an organization of 23 grain ex- 
changes and grain trade associations. Mr. 
Leahy has been vice chairman of the 
Council for more than two years and now 
succeeds F. Peavey Heffelfinger, Minnea- 
polis, who resigned. W. R. McCarthy, Du- 
luth was elected vice chairman. 

The Secretaries Circle, in addition to 


CHRISTMAS SEALS 


MERRY CHRISTMAS 


..»+ Protect Your Home 
from Tuberculosis 
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GUY G. GOODE 


proposing the formation of a retail feed 
committee, re-elected popular W. W. Cum- 
mings, Columbus, Ohio, as their chairman. 
Mr. Cummings is secretary of the Ohio 
Grain, Mill & Feed Dealers association. 
The Missouri Grain, Feed & Millers asso- 
ciation held an executive session for offi- 
cers and directors at a breakfast meeting. 
The only action taken at the meeting was 
the re-election of all officers. They include 
the following, all from Missouri: Guy G. 


DIGESTER TANKAGE 
MEAT AND BONE SCRAPS 
BONE MEAL 


NOW MORE 
THAN EVER 
QUALITY 

COUNTS 


J. F. LEAHY 


Goode, Center View, president; Carl E. 
Bolte, Slater, vice president; A. H. Meiners- 
hagen, Higginsville, secretary-treasurer; 
and directors—F. E. Robinson, Palmyra; 
Forest W. Lipscomb, Springfield; George A. 
Klingenberg, Concordia; Rex Hedrick, Buck- 
ner and F. M. Sheppard, Louisiana. Hold- 
over directors include: Henry W. Green, 
Pattonsburg; R. C. Davis, Charleston; Ar- 
thur Mann, Clinton; W. W. Pollock, Mexico, 
and Charles Brucks, Glasgow. 


UWOESPEED= 
TWIN SPIRALS 
MEAN MIXING SUCCESS 


Modern feeds demand 
modern mixing. The 
value of modern feeds 
depends upon the vita- 
min-carrying and other 
expensive elements add- 
ed to the ground corn 
and grain. 


And that value de- 
pends in turn upon the 
thoroughness with 
which these elements 
are mixed into the 
batch. 


1x1 still equals 1, 
but 2x2 equals 4. 
That’ 's the way the mix- 
ing action of the Two 
Speed Twin Spirals mul- 
tiplies mixing efficiency 
to produce a perfect 
blend in % the time. 


Send the coupons for 
equipment that inter- 
ests you. 


PRATER PULVERIZER COMPANY, 
1825 S. 55th Ave., Chicago, IIl. 

Please send me information on equipment 
checked: [ ] Corn Cutter [ ] Blue Streak Stand- 
ard [] Blue Streak Advance [] Blue Streak 
Streamliner [ ] Twin Spiral Mixer. 

Name 
Address 
City 


State 


PRATER 


PULUERIZER COMPANY 


1825 South 55th Avenue, Chicago, Illinois 


| 
| 
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| 
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WILSON & CO : 
Omaha - Albert Lea - Cedar Rapids / 


ELEVATOR 
BUCKETS 


Definitely Guaranteed 
to Increase Capacities 
from 10% to 100% 


Decide now to bring your elevator om 
to top efficiency. All you need to do is 
replace your present buckets with ‘‘Nu- 
Hy’s’’. No belt or casing alterations 
are necessary. 


The secret behind the success of the ‘‘Nu-Hy’’ 
is its unique design combining perfect contour 
for efficient pick-up and discharge with high 
sweeping sides and high lip which make possible 
outstanding results. 

Let us analyze your present operations. Write 
for Capacity Analysis Form No. 76, to enable us 


to submit guaranteed re commendations. 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


Minnesota Girl Flour 
AND MILLFEEDS 


Capital Flour Mills, Inc. 
General Offices 


@ Minneapolis 


CORN BELT 


SUPPLY CO., /ac. 


Distributors 


ots LINSEED MEAL and 
PELLETS 
a 34% and 30% Protein 


Soybean Oil Meal and Pellets 


44%, and 41% Protein 


Vegetable Protein Products 


Lack Important Minerals! 


Make sure the substitution of 
vegetable proteins for meat pro- 
teins doesn't rob your feed of 
necessary Trace Minerals. .. .. 
Add TRA-MIN to your poultry 
and stock feeds . . . TRA-MIN is 
a compound of Manganese, Sta- 
bilized lodine, Copper and Iron. 


Write today for full details. 


TRA-MIN 


WHITMOYER LABORATORIES, Inc. 


Box B-11, Myerstown, Penna. 


Blitz ‘em 


If you have some pesky rats 
and mice on the premises — 
we can tell you from first 
hand experience how to get 
rid of them... in 19 years 
of warehousing feed and 
grain the best remedy we’ ve 
found yet (including cats) is 
this new scientific 


KIL-BALM 


12 pint bottles 
in case $7.00 
Retails at $1.00 per bottle 


FEED SUPPLIES, Inc. 


Milwaukee—3328 W. Cameron Ave.: 
West Allis—1637 South 83rd St. 


AND ALL 
FEED INGREDIENTS 
SIOUX CITY... OMAHA 
im Suttie 
Phone 5-5075 t. 0754 


DRIED MILK 
MILLFEEDS 


s 
— delivery 
(Continued from Page Eighteen) 


The Highland Park Feed & Supply Co. 
is located most favorably to supply both 
rural and urban customers since it is out 
on the “shelf” of the Des Moines outlying 
district. Between the store and the actual 
farms, is a neighborhood with large gar- 
dens and acreages so that even in the city 
there is a constantly growing market for 
feeds. 

“It's a patriotic duty now,” declares Mr. 
Brubaker, “for the feed dealer to provide 
the service that will most economically 
supply more and more livestock for cur- 
rent widespread vital needs. But, after the 
war there will still be big needs to be filled 
—hungry people all over the world to be 
fed. The feed dealer who now is rendering 
service with satisfaction will continue to be 
a valuable asset to the community and 
the world.” 

@ TURNER SEED & SUPPLY CO., Arthur, 
Ill., has bought out the Michaels Cast Farm 
Implement Service at Mattoon, Ill. Mr. 
Turner will operate both businesses. 

—— 
@ COOKE WHOLESALE FEED CO., Lex- 
ington, Ky., has been established by V. V. 
Cooke and Almonde Cooke, Louisville auto- 
mobile men who recently entered the 
wholesale feed business in Kentucky. 

@ WALLKILL SUPPLY CO., Wallkill, N. Y., 
has purchased the feed business of Warren 
V. Deyo & Son. 


Write or Wire for Prices on 


Steamed 


Rolled Oats 


Pulverized Heavy White Oats 
Whole Oat Groats 

Feeding Oatmeal 

Steel-cut Oats 

Oat Groat Flour 

Steamed Crimped Oats 

5% Reground Oat Feed 


Des Moines Oat Products Co. 
Walter Berger, Pres. Des Moines, Ia. 


dust off the shelves 


70 per cent of the feed sold 
is either purchased by wo- 
men or they are a guiding 
influence in its choice... 
futher details in this issue 
of The Feed Bag printed by 


Broadway Press 


435 N. Second Street 
MILWAUKEE, WISCONSIN 


SWIFTIDE Blended Fish Oil | 
BIG CHIEF Meat Scraps 
Brewer's Dried Grains 
Linseed Meal e Malt Sprouts 
Mill Feeds 


CORN OIL MEAL 
CORN GLUTEN MEAL 
CORN GLUTEN FEED 
SOYBEAN OIL MEAL 


Deutsch & Sickert Co. 


741 N. Milwaukee St., Milwaukee, Wis. 


me 
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Scvew Conveyor Corporation 
719 Hoffman St. Hammond, Ind. 
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KV NOW! 603 Metropolitan Life Bldg. 


— women buyers 
(Continued from Page Seven) 


handling of such a situation is a tough one 
for any dealer. How to get rid of them 
without offending is difficult. One dealer 
managed this by the simple expedient of 
removing all excess chairs, benches, bar- 
rels, and feed bags. It’s surprising how 
very few people with time to kill like to 
spend it standing up! 

The task of keeping a feed store clean 
and free from an excess of dust is a real 
one. About the only way it can be accom- 
plished is to detail the job of sweeping 
out, picking up odds and ends, and wash- 
ing windows to some member of the organ- 
ization. If done regularly it won't take 
more than half an hour of somebody's time 
to keep up appearances. This simple pre- 
caution may be a big factor in your busi- 
ness dealings with the fair sex. 

Women, housekeepers that they are by 
nature, are sure to be more observing 
about the neatness of your establishment 
than your male farmer customers. Aside 
from being impressed with a spick and 
span store, they'll appreciate a change of 
scenery now and then. Women are noted 
for their habit of moving furniture about. 
Any husband who has had to survey the 
whole room at home before he locates the 
easy chair that has vanished from its ac- 
customed nook, is aware of the feminine 
urge for change. Women will appreciate 
the same thing in your store. To be greet- 
ed by the same old dust-laden display, in 
the same old spot, week after week is to 
lose interest in the surroundings. But set 
up a new display of some kind, a new 
poster, picture or demonstration and it be- 
comes the natural thing for your customers 
to stop, look, or read. To impress your wo- 
men customers give them a change of 
scenery. 

Wide awake dealers have found live 
displays a very satisfactory method of at- 
tracting attention. This can be conveniently 
done in most any feed store with baby 
chicks, pigs, calves, etc. 

It's a simple matter to install a brooder 
house in the store a month or two before 
farmers start getting their chicks in the 
spring. This will direct the customer's at- 
tention to the fact that he, or she, should 
start preparing for the baby chicks he ex- 
pects to buy. Each time he comes in he 
will carefully note the growth and develop- 
ment of the chicks in the display. Usually, 
in the natural course of events, he will 
want to use the feed that has been so 
effectively demonstrated in your store. 

The matter of raising calves or pigs in 
or around a feed store is slightly more 
difficult, but it can and is being done, and 
is one of the most effective sales instru- 
ments that can be found. 

Never forget that eye-appeal is many 
times more effective than conversation in 
making a sale. If your customer sees a 
fine rangy calf or a thrifty bunch of pigs 
being developed right on the feed store 
premises, it will certainly arouse her inter- 
est. By keeping a record of feed costs you 
can show her exactly how economical it is 
to feed your way. 

Women like to be shown before they 
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buy and certainly there is no way a feed 
dealer can show his woman customer 
more easily than to escort her right over to 
the feeding display and to point out ex- 
actly what you have been able to do in 
your own place. Any farm woman will 
understand such graphic evidence. 

In conclusion, the alert feed dealer will 
do well to examine his place of business 
with a critical eye in view of much need- 
ed improvements, not only in external ap- 
pearances but in general merchandising 
methods as well. And even if the antici- 
pated increase in female customers fails 
to come up to expectations, the innovations 
will certainly have no harmful affects on 
your established trade. 


PLAN YOUR LIVESTOCK FEEDING PRO- 
GRAM NOW 

Circular No. 536. University of Illinois, 
College of Agriculture, Urbana, III. 


* * * 

FIELD EXPERIMENTS WITH PHOSPHATE 
FERTILIZERS 

Bulletin 281, Rhode Island Agricultural 
Experiment Station, Kingston, R. I. 

* * * 
COMPOSITION OF COMMERCIAL DOG 
FOODS 

Division of Feed and Fertilizer Control, 
Minnesota Agriculture, Dairy and Food 
Department, St. Paul, Minn. 


HEADQUARTERS FOR 


Pilot Brand Oyster Shells 
Stonemo Granite Grit 

Clear Quill Livestock Mineral 
Blatchford's Vitadine 20 

Clear Quill Poaltry Concentrates 
Armour Meat Feeds 

Clear Quill and Waterloo Hog Feeds 
Servall-Stazdry Poultry Litter 
Leader Brand Fish Meals 
Linseed and Soy Meals 

V-C Phospho-Tobacco Fertilizers 
Royal Oak Charcoal 

Nopco A & D Feeding Oils 


Anderson Chick Boxes and Hatchery 
Supplies 


Waterloo MillsCompany 


Manufacturers and Wholesale 
Distributors 


WATERLOO IOWA 


THE SHEEP ENTERPRISE 
Circular 534. University of Illinois, Col- 
lege of Agriculture, Urbana, III. 
* * * 


NEW YORK STATE POULTRY TESTING 
PROJECTS 

New York State College of Agriculture, 
Cornell University, Ithaca, N. Y. 

* * * 

FOOD FOR THOUGHT 

A treatise on the utilization of farm 
products for producing farm motor fuel 
as a means of solving the agricultural 
problem. Price $2. Indiana Farm Bureau, 
Inc., Indianapolis, Ind. 
ANALYSES OF COMMERCIAL FEEDS 

Kansas State Board of Agriculture, J. 
C. Mohler, Secretary, Topeka, Kan. 


WEED SEEDS IN FEEDS 
W. B. Griem, Feed & Fertilizer Control, 
Wisconsin Department of Agriculture, 
Madison, Wis. 
COMMERCIAL FEEDS, FERTILIZERS AND 
AGRICULTURAL LIMING MATERIALS 
Official Report No. 183, Control Series. 
State Inspection and Regulatory Service, 
University of Maryland, College Park, Md. 
* * * 


COMMERCIAL FEED 

Annual Report. Bulletin No. 63-C. E. L. 
Redfern, Chief Chemist, State Capital, 
Des Moines, Iowa. 

@ HARRY ALLEN GRAIN CO., Allerton, 
Ill., has purchased the West elevator from 
the estate of S. H. Porterfield. 


MODELL 
HAMMERMILL 
CORN CUTTER 
AND GRADER 


VERTICAL FEED 
MIXER 


One Machine or Complete 
Feed Mill Equipment 


@ Kelly Duplex, with more than 
60 years experience, is well equip- 
ped to help you plan and to build 
the mill machinery you need. They 
will be glad to help you with your 
problems. Whether you are pur- 
chasing only one machine or 
equipping a mill complete, get 
suggestions and esti- 
mates from Kelly 
Duplex. 


The Duplex Mill and Mfg.Co. 


Springfield, Ohio 
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Service department for our readers. 
Low Rates: 35c per line: minimum, 
four lines including heading. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—hos motor 
—latest style machine—used short time. Write 
CD-116, % The Feed Bag, Milwaukee, Wis. 


FEED MILL FOR SALE 
Best feed section in Ohio. Profitable, long 
established cash business with coal yard. Box 
221, The Feed Bag, Milwaukee, Wis. 


FOR SALE 
120 Bu. Meal Drier; 15x30 Flaking Roll; Dou- 
ble Stand 9x30 Roller Mill; 2 Master Internal 
Grip Clutch Pulleys; Union Special Bag Closing 
Machine without head; 100 H.P. 1200 R.P.M. Mo- 
tor. P. O. Box 5624, Kansas City, Mo. 


FOR SALE 
FRUEHAUF semi-trailer, 18 ft. 
excellent condition, good tires. 
hammer mill without motor. SCHWARTZ 
BER COMPANY, Troy Center, Wis. 


ATTRITION MILL 


WANTED 

Used motor driven attrition feed grinder, com- 
plete with starters, ammeter and reversing 
switch. 26-inch preferred, but will consider any 
size from 22-inch to 30-inch. Must be sound and 
in running order. In your reply state make 
and size of mill and motors, and lowest cash 

rice. Address Box 1030, The Feed Bag, 741 N. 

ilwaukee St., Milwaukee, Wis. 


HAMMER MILL FOR SALE 
Has 30 H.P. motor —used only short time. 
Like new. Bargain for cash. Write MM-116, % 
The Feed Bag, Milwaukee, Wis. 


WANTED 
Experienced man in a feed plant, understand- 
ing mixing feed by formulas, interested in 
machinery; give age and reference. Write Box 
911, c/o The Feed Bag, Milwaukee, Wis. 


CORN CRACKER AND GRADER FOR SALE 


Cutter—grader—polisher—aspirator, one ton 
per hr. A-l condition, guarantee. Write CM-116, 
% The Feed Bag, Milwaukee, Wis. 


RYE SCREENINGS 
Watch your top scalpings for ergot. 


Top 
prices paid. Write for quotations and informa- 
tion. Universal Laboratories, Dassel, Minnesota. 


SACKING SCALE FOR SALE 
Two hopper automatic Union sacking scale. 
Good condition. Suitable for sacking grains, 
etc. Weighs up to 180 lbs. Price $25.00 f.0.b. 


Manitowoc. Write Northern Elevator Co., Mani- 


towoc, Wis. 


@ C. A. STOUT & CO., Moweaqua, IIl., is 
collecting old fur to contribute to national 
defense. The furs are to be used to make 
fur-lined vests for men in the merchant 
marine. 


@ LOUIS HOEKSTRA, Allegan, Mich., has 
taken over the ownership and manage- 
ment of the Handy Electric Mills. The grand 


opening was held on October 24. 


@ EDWARD W. PETERS, Toledo, Ohio, has 
been named a vice president of the Kasco 
Mills, Inc. He was formerly traffic manager 
of the company for 12 years. 


@ GRAMPP’S FEED & POULTRY STORE, 
Washburn, Ill., is operating under new 
management. Walter Hollandsworth, Hen- 
ry, is tht new manager, and George Green, 
Lacon, is his assistant, replacing former 
manager Dick Starks and assistant man- 
ager Franklyn Casey, who resigned. 
——+4—— 


MORE EGGS FOR 1943 

With about 10 per cent more chickens 
raised on farms this year than in 1941 and 
with a continued favorable egg-feed price 
ratio in prospect, numbers of layers on 
farms at the beginning of 1943 are likely 
to be from six to eight per cent larger than 
at the beginning of 1942, the department 
of agriculture reports. Despite the prospec- 
tive increase in egg production in 1943, 
however, supplies for civilians may be 
about the same as in 1942, since increased 
quantities probably will be needed for 
lend-lease, the armed forces, and hatching. 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us today if interested. 
Either Prompt or Deferred Linseed Meal. 
Save Money. “Stand by Stan.” 


A. L. STANCHFIELD & CO 


Wholesale Grain and Feed Merchants 
500 Corn Exchange Bldg. Minneapolis 


ARMOUR’*S MEAT SCRAPS 
NOPCO COD LIVER OILS 
MANAMAR—OMALASS 
SMALL’S DEHYD. ALFALFA MEALS 


Maney Brothers Mill & Elevator Co. 
Minneapolis, Minn. 


“FOR FEED CALL« 


“Stormy” 


IOWA FEED COMPANY 
Phone 45177 Des Moines, Iowa 


Blue Ribbon Condensed 
Buttermilk an Skimmilk 


Manufactured by 


Merchants Creamery Co., Inc. 
Cincinnati, Ohio 


Supplies 


STRUN 
SCtoTy 


Now! -Buy SUPERIOR’S -Pure 


Meat and Bone Scraps 
Digester Tankage 
Bone Meal—Blood Meal 


Superior Packing Co. 


St. Paul, Minn. 


For better Hog and Poultry Feeds add 


PURITY YEAST 


High in Lactic Acid, Nicotinic Acid, 
Pantothenic Acid, 
Vitamin B,, Riboflavin, Vitamin G 


Write for Delivered Prices. 


PURITY YEAST Co., Estherville, 


Feeding Oat Meal 
Meat Scraps — Produlac 
Colloidal Phosphate 
Silmo — Cod Liver Oils 
North East Feed Mill Com 


MINNEAPOLIS MINN SOTA 


Ground Screenings — write 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, 


or wire for quotations. 


MINNESOTA 


Midland Hay & Feed Co. 
Beet Pulp and Millfeed 


220-222 Corn Exchange Building 
Minneapolis, Minnesota 


MINERALS 


ODINE 


SYNTHA-MIXER 


BIO-PHYL 
““MORE THAN VITAMIN CONCENTRATES" 


SYNTHA PRODUCTS 
E. E. FRITH CO., Dubuque, Iowa, Northern Distributors 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 
(At it since '92) 


FEED 


OF QUALITY U.M.C. CALCIUM CARBONATE @ MILL FEEDS 
PACKING HOUSE BY-PRODUCTS e OIL MEALS 


UNITED FEED PRODUCTS CO. 


INGREDIENTS 29; w. wacxen pr. CHICAGO, ILL. 
80 
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: 


ADVERTISERS 


Amburgo Corp. 


American Dry Milk Institute 
Arcady Farms Milling Co 


Armour & Co. 


Atkins & Durbrow, Inc 


W. M. Bell Company 


Blatchford Calf Meal Co 


The Borden Co. 
Broadway Press 


Bunge Elevator Co 


Calcium Carbonate Co 


Capital Flour Mills 


Cargill, Inc. 


Cereal Grading 


Chick Bed Co 


Herbert K. Clofine 


G. E. Conkey Co 


Corn Belt Supply Co 


Corn Products Sales Co 


Dawe's Products Company 
Dawe’s Vitamelk Compan 
Denver Alfalfa Milling Co 


Des Moines Oat Products Co 


Deutsch & Sickert Co 


Peder Devold Oil Company, Inc 
Doughboy Mills, Inc 


E. F. Drew & Co 


Dreyer Commission Co. 


Duplex Mill & Mfg. Co 


Farralone Packing Corp 


Feed Supplies, Inc 


France Stone Company 


Franke Grain Co 


Fredman Bag Co 


E. E, Frith Co 


Fruen Milling Co 


Gerard Milk Products Co 


J. J. Gerber Co 


Golden Eagle Milling Co. 


Hallenbeck Inspection & Testing Lab 
Hiawatha Grain Co 


R. R. Howell Co 


S. Howes Co 


Hubbard sailing Co 
T. Ibberson 


Iowa Feed Co 


Jacobson Machine Co 


Jersee 


Max Katz Bag Co 


King Midas Flour Mills 


Kellogg Milling Co 


Kellogg Commission Co 


La Budde Feed & Grain Co 


Lacto-Vee Products Co 


Larrowe Milling Co 


Limestone Products Corp 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


(Higher in Protein) 


TENNANT & HoyT Co. 


LAKE CITY, MINN. 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS' e 
CHAMBER OF COMMERCE 


BRANCH OFFICE 
BUFFALO. N. Y. 


MIDDLETOWN, N. Y. 


Distributors of: 
CLO-TRATE PRODUCTS Hubinger (Keokuk) 


Fortified Cod Liver Oil & 
Vitamin A & D Feeding Oils (Gy Whey 
Wheat Germ Oil 
Wheat Germ 


WRITE US FOR FURTHER INFORMATION 


SUNSET BRAND FEED 
(an exclusively milk product) 


High in flavin, milk albumen, 
and milk minerals. 


McMillen Feed Mills 


Maney Brothers Mill & Elevator Co 
Marden-Wild Corp. 


Merchants Creamery Co., Inc 
Merchants Feed Corp 


Midland Hay & Feed Co 


Mill Mutual Fire Prevention Bureau 
Morton Salt Co 


Murphy Products Co 


The Herman Nagel Co 


National By-Products Co 


National Distillers Products Corp 
National Molasses Co 


National Food Co 


New England Co.. 
North Carolina Granite Corp.... 
North East Feed Mills 


Northrup-King Co. 
Feed Corp 


O & M Seed Co 


Oyster Shell Products Corp 
Paetow Co 


Pecos Valley Alfalfa Mill Co 


Chas. Pfizer Co. 


Prater Pulverizer Co 


Purity Yeast Co 


Quaker Oats Co 


F. M. Rosekrans Jr 


Ryde & Co 


Russell-Milier Milling Co. 


Dr. Salsbury’s Laboratories 
Sargent & Co 


Saunders Mills 


Screw Conveyor Co 


Sea Board Supply Co 


Self-Locking Carton Co. 


Shellbuilder Co 


Sidney Grain Machinery Co. 


Silmo Sales Co 
E Squibb & Sons 


A. L. Stanchfield Co 


Standard Brands, Inc 


Stone-Mountain Grit Co 


Strong-Scott Mfg. Co 


Sunset Feed & Grain 


Superior Packing Co 


Tennant & Hoyt Co. 


Tobacco By-Products Co 


United Feed Products Co 


United States Sugar Corp 


Waterloo Mills 


Werthan Bag Co 


White Laboratories 


Whitmoyer Laboratories 


K. I. Willis 


Wilson & Co 


Yeastex Co. 
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A WORD TO THE WISE 


J_ARRO Rurmsested” Feeds give 

satisfaction because they 
help feeders get the results 
they want in health, economy 
and profit. You benefit through 
steady repeat business and 
increased sales. 


Pecos Valley Alfalfa Mill Ges 
Hagerman,NM. . 


Write now for complete 


TRY OUR information about Larro’s 
PECOS SPECIAL year-round sales and advertising 
IT’S BETTER program, and how it can help 


your business. A postal card will 
bring full details. No obligation, 
of course. 


Your inquiry would be appreciated 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
CHANDLER, ARIZONA 


LARROWE MILLING COMPANY 
(Trade Name) 


Division of General Mills, Inc. 
Detroit, Michigan 
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Mid-West Rock Products 
Corporation 


“High Calcium Limestone Dust" 
Made from Selected Indiana Limestone 
High Calcium — Low Magnesium — 
No Fluorine Content 


Used by the Leading Companies in the 
Middle West for the Production of 
Quality Feeds and Mineral Supplements 


LOW COST — HIGH QUALITY 


Any Fineness to Fit Your Needs 
New Paper Bags — Your Bags — Or in Bulk 
We also bag No. 30 Dolomite — Excellent for Drill 


and Barn Liming 
Let us quote your year's requirements 


"Calcium" Produced at Greencastle, Indiana 
“Dolomite” Produced at Ridgeville, Indiana 


All products tested currently in 
our France Stone Co. Laboratories 


District Sales Office — 
532 Illinois Bldg., Indianapolis, Ind. 
Home Office — The France Stone Co., Toledo, Ohio 


Scientifically Formulated 
Uniformly Milled 
Biologically Tested and Proved! 


Green Top Mineralized Tankage 
Hi-Lite 40% Hog Supplement 
Green Top Poultry Concentrate 
— plus — 
HI-LITE Complete Feeds and 


NO-MILK CALF MEAL 
AND PELLETS 


Quick and reliable service from our conveniently 
located warehouses in lowa and Nebraska 


National Feed and Supply 
Company 


(Division of National By-Products, Inc.) 
DES MOINES, IOWA 


SALT 


Highest Quality 


Prompt Service 


MORTON SALT COMPANY 
MILWAUKEE e WISCONSIN 


a 
meet some good friends! 
J U M B 0 @ way to retain all it’s 


PEANUT MEAL goodness. 26% protein 
8% fat, 12% fiber — good service 
from Chicago. 


Made the old process 


Here is the 


WINNEBAGO @ cream of the 


CORN DISTILLERS GRAINS crop with all the 


solubles added. Use them once and 
be convinced. 28% protein, 8% fat, 
15% fiber. 


Choice drum sprouts in 


| @ cwts. Also No. 2 sprouts 


MALT SPROUTS and malt filler feed for 
dairy rations. A clean, sweet, bulky 
base for dairy feeds. 


La Budde Feed & Grain Co. 


AT MILWAUKEE 
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Scarce, Why 
Build Better Business 


ie Turn Away Customers 
Who Come InTo Buy Tankage? 


Why lose a sale—or perhaps a 
good customer just because tank- 
age is scarce and hard to get 
right now? 


Why not sell them a good Con- 
centrate such as MURPHY’S CUT- 
COST CONCENTRATE to take 
the place of tankage? 


CUT-COST CONCENTRATE usu- 
ally costs no more than tankage, 
yet it does a better job in bal- 
ancing up farm feeds. It not only 
supplies ample protein, but also 
provides an extra supply of im- 
portant minerals and vitamins 
that hogs need to put on fast 
gains and stay healthy. 


So — when you sell CUT-COST 
CONCENTRATE to tankage cus- 
tomers, you are giving them ex- 
tra value for their money; making 
a good profit for yourself; and at 
the same time, building a profit- 
able concentrate business for the 
future. 


MURPHY'S CUT-COST CONCEN- 
TRATE is easy to sell to tankage 


customers. A great READY-MADE 
demand is already built up for 
you. Thousands of farmers listen 
to Murphy's Radio programs every 
week. They have heard about 
how well CUT-COST CONCEN- 
TRATE takes the place of tank- 
age ...and they are ready to 
buy it from good, progressive 
Dealers in their Community. 


Get your share of this profitable 
business. If you are a Murphy 
Dealer — push CUT-COST CON- 
CENTRATE. If not, write us today 
about a Murphy Dealer Fran- 
chise in your locality. 


co 


NCENTRATE 


PROTEINS MINERALS VITAMIN 
FOR 


BURLINGTON, 
WISCONSIN 
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With the increase of minimum carloading requirements to 
30 tons, many progressive feed dealers are finding a solution 
to their problems by using King Midas Mixed Car Service 
— high quality, fast moving flour, millfeeds, commercial 
feeds, grains, and miscellaneous items in the same car from 
the same mill. King Midas Mixed Car service enables dealers 
to fulfill minimum carloading requirements, yet keep their 
inventories down and their turnover rapid. 


King Midas Flour and King Midas Pickaway and Holsum 
Feeds are quality products backed by consistent consumer 
advertising. Your customers know that the name King Midas 
— on flour or feeds — stands for the highest quality. 


Our representative in your territory will be glad to give you 
full details of the King Midas Mixed Car Service. It may be 
just the right answer to your problem — so write, wire, or 
phone us for complete information. 


MINNEAPOLIS, MINNESOTA 


/ 
> 
VADING REQUIREMENTS 
\ 
re) 
~ 
vi 


